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Abstract

The COVID-19 pandemic disrupted the status quo of the telemobility landscape in the United

States, forcing millions of Americans into lock down, significantly changing the way we work,

travel, and spend our time and money for an extended period of time. After several months of

adaptation, adoption, learning, and unlearning, while it would be immature to expect that all these

pandemic-forced changes in the telemobility landscape will persist as cities open up and a large

percentage of population is vaccinated, it is not inconceivable that there is a strong inertia for at

least some proportion of these changes to stay with us in the post-pandemic era. This is because the

COVID-19 pandemic induced disruption was forced and abrupt, leading to a system wide change

for an extremely long duration, making it unprecedented and unlike anything we have seen in the

recently history, and as a result, the pandemic potentially led to long-lasting change in human

behavior, attitudes and cultural acceptability of this new way of life; along with economic and

procedural streamlining of the relevant technology that can assist this change.

While an increase in telemobility adoption have significant quality of life benefits at the indi-

vidual level, if the trends that we saw at the height of the pandemic are to continue at the same

levels, this will likely have strong implications at the urban living and mobility front and this

needs a deeper re-thinking of our urban systems that are typically located and optimized taking the

historic demand patterns into consideration.

Two aspects of our lives that probably saw the most upheaval during the pandemic are how

we work and how our daily needs for food and other essential items are fulfilled. In this regard,

there are two big unanswered questions here. First, as the cities were lock downed and then later

the restrictions were relaxed, how did remote work and e-commerce evolve over time and to what

extent the pandemic accelerated trends in remote work and e-commerce will sustain in the post-
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pandemic world? Second, if the pandemic accelerated trends in remote work and e-commerce are

to sustain (even if to some extent, compared to pre-pandemic levels), what does these trends mean

for the future of large metropolitan cities in the US, which are highly optimized based on the idea

of weekday commute hours or presence of large number of individuals at the same place and time.

Dissertation Contributions

This dissertation is an effort to answer the above questions using data from multiple waves of online

consumer, employee and employer surveys conducted in the United States amid the COVID-19

pandemic. To bring out important insights, using the data collected, I undertake a collection of

four studies. I dedicate a majority of this dissertation to remote work and its evolution, because,

in my opinion, this telemobility dimension is where I see big changes happening with potential for

major societal implications. I study telework from three angles:

1. understanding the factors impacting satisfaction with telework during the pandemic using a

multiple indicator multiple cause (MIMIC) model

2. analyzing individual level trajectories of remote work adoption through and beyond the pan-

demic using hierarchical clustering and other predictive models

3. understanding the employer side perspective on the evolution of remote work through and

beyond the pandemic using data from C-suite level employers from 129 North American

organizations

On the end of e-commerce, I present:

4. a latent transition analysis with random intercepts (RI-LTA) using consumer spending data

on various product categories (grocery, cooked food and non-food items) and acquisition
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channels (in-person, pick-up and delivery) across 4 different time points pre- and during the

pandemic; which captures the nature and dynamics of household spending behavior in an

omni-channel retail environment.

I rely on two longitudinally collected data sets for the four studies above, collected using multi-

month and multi-wave online surveys conducted in the United States:

1. an online survey with 7 waves of data collection conducted between December 2020 and

March 2022 with 1877 unique respondents from United States, and focused on collecting

data on evolving consumer spending, telework, and activity participation behavior associated

with the COVID-19 pandemic.

2. an online survey with 5 waves of data collection between October 2021 and August 2022

amongst top executives of 129 unique North American companies, focused on collecting

data on employer side approach to remote work since the beginning of the pandemic and in

the future.

Key Takeaways

From the first study on analyzing data on telework satisfaction, our results highlight diverse ex-

periences of individuals with telework which will potentially shape the future of remote work

landscape. An investigation of the data using an ordered model and a MIMIC model revealed

several important insights. First, our results suggested that the satisfaction was higher for middle

aged individuals compared to younger and older individuals, Hispanic or Latino respondents, and

respondents with less than undergraduate degree, and those with higher levels of concerns about

contracting the COVID-19 pandemic. On the other end, satisfaction was found to be lower for

individuals with children attending school virtually from home.
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Analysis using the MIMIC model confirmed several findings from the ordered model but also

provided a more enriched structure to the model — through the inclusion of perceived / experienced

benefits and barriers to telework latent variables. This enriched model suggests that the benefits

and barrier to telework are disproportionately distributed across age groups, where higher barriers

and lower benefits are experienced by those who are young or old compared to those in the middle

aged group.

From a policy standpoint, some key factors captured in our model include commute, produc-

tivity gains, quality of life improvements aspects of remote work associated with higher perceived

benefits and thus higher satisfaction, while factors like distraction from household members and

lack of appropriate technology associated with higher barriers and lower satisfaction.

In the second study where I analyze the trajectories of telework at various time points before,

during and beyond the pandemic, the results indicate presence of four clusters of telework trajecto-

ries with varying levels of remote work adoption over time — ranging from a group that maintained

high in-person work even at the height of the pandemic; to a group that continued working from

home for an extended period of time. An important insight through this data is that for three out of

four clusters (72%) respondents, some form of remote work is expected going forward, suggesting

a high level of hybrid work arrangement in the future.

Using these clusters as a dependent variable, a multinomial logit based membership model sug-

gested that the telework trajectories through the pandemic were highly associated with nature of

job in which one was employed, where higher in-person work was seen for transportation / manu-

facturing, logistics, healthcare sectors but higher remote work was seen for professional services,

finance and insurance and information sectors. Other important insights included a higher level

of remote presence by those with age 65 years or more, those without a vehicle and those with a

young child at home. On the other end, results suggest lower remote presence for those who are
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students; while a hybrid presence was maintained by female respondents, those with at least an

undergraduate degree, those with non-white ethnicity, those with a large household and those with

income less than $100,000.

On the end of expected work location trends in April 2024, about 4 years since the beginning of

the pandemic, our results indicate work location to be uncertain for about 15% of the respondents,

who were more likely to be a female, a student or information sector employee but less likely to

have a graduate degree. Amongst those that are certain regarding their work location in April 2024,

higher in-person work is expected from those who are in education, healthcare and transportation

/ manufacturing sectors, those who are students or those with at least an undergraduate degree. On

the opposite end, higher remote work is expected amongst those in the information sector, those

without a vehicle or those with age more than 65 years. Results also suggest a high interaction

between past telework behavior through the pandemic and the expected future behavior, along

with a strong interaction between a respondent’s outlook towards the impact of remote work on

various work aspects like productivity and supervision, and their future work location decisions.

From a policy standpoint, these results highlight several implications. First, the results in-

dicate a significant retention of pandemic accelerated trends in remote work with some form of

hybrid work being the norm. However, there is still some uncertainty around future work location,

potentially from the end of the employers — hence the decisions made at the end of employers

will determine the true nature of the remote work landscape. Our results also suggest that those

without a vehicle (who also tend to be transit users) are more likely to continue to work remotely

— potentially indicating a slower rebound of transit ridership. A strong interaction between the

occupational sector and remote work adoption level highlights that the impact of remote work on

different cities across the United States may be different — dependent on the composition of the

economy of a city. Further, a reduced level of commuting may hurt individuals employed in the
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third sector of the economy (especially in urban cores) — who largely rely on spending by com-

muters. Lastly, an increase flexibility may also motivate teleworkers to move away from urban

cores in search of better value for their money — potentially changing the mobility landscape in

urban cores, as well as at the location where teleworker may move.

In the third study, I analyze data from the employer end instead of employees, since they are

the ultimate decision makers in the remote work equation — and any pandemic accelerated remote

work adoption decisions will not exist if the employers decide to not provide remote work as an

option.

Results from the employer end reinforce the results presented earlier from the employee end

and are potentially indicative of permanency of trends on the emergence of hybrid form of work.

Results from the employer end too suggest an increase in remote work as a results of the pandemic,

with some form of hybrid work being the norm going forward. However, a higher rebound to in-

person work in transportation / manufacturing / warehousing sectors, compared to other sectors

exists and this trend also exists in the HR / Legal / Administration / Finance departments compared

to IT / Sales. Some of the key concerns amongst employers include the ability to supervise and

mentor, and the impact on creativity and innovation. On the opposite end, employers agree that

remote work will have a positive impact on their ability to recruit and retain employees, their public

image and their ability to compete. Results also suggest an association between the employers’

outlook towards remote work and their sector of operations, where those with a negative outlook

where found to be more likely from transportation / warehousing sector.

Lastly, the analysis on the end of e-commerce using the latent transition analysis revealed

five different behavioral classes of consumer spending and the dynamics of movement between

these classes as a result of the pandemic. The five classes revealed included: 1) a class with high

probability of spending in-person across various product categories but at the same time a high
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probability of use of e-commerce for non-food items; 2) a class with low probability of spending

on outside cooked food; 3) a class that rarely make use of the pick-up and delivery services , with

the exception of some probability of use of delivery for non-food items; 4) a class with moderately

high probability of the use of delivery services for all product categories; and 5) a class with high

probability of use of pick-up services for all product categories. The results from the model also

revealed that the pandemic’s single biggest impact was in terms of suppression of demand for

dine-in and take-out of food - potentially due to it being a high risk activity. However, over time

a reversal of this behavior is seen, back to an increased dine-in and take-out activity. The second

significant behavioral transition was of movement towards delivery and pick-up services where

about 2-3 fold increase in their usage is visible — a large portion of which appears to be stable

over time, more so in the case of delivery than pick-up. Important implications for these results are

in the direction of potential increase of last mile delivery traffic in communities that cities need to

plan for in the future.
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CHAPTER 1

INTRODUCTION

1.1 Motivation

The issue of interaction between information and communications technologies (ICTs) and travel

has fascinated transportation researchers and practitioners for over four decades now. Early work

in the late 1970s and 1980s [1–6] started with the idea of ICTs being a substitute for travel and that

this could lead to significant energy savings and other societal benefits like congestion relief if a

significant number of individuals decide to adopt the use of telecommunications technologies [7].

Most early work in this regard revolved around telecommuting, which led to some early experi-

ments with incentivizing telecommuting [8] and later opened a pandora’s box worth of questions

regarding how to define telecommuting, who has the option to telecommute, who telecommutes

given the option, and what kind of impact does it have on congestion [9–11]. The advent and in-

crease in the penetration of internet made transportation researchers hopeful regarding the potential

of ICTs to have a significant impact on urban congestion but ultimately transportation researchers

identified and characterized a myriad of relationships between ICTs and travel like substitution

versus complementarity, making it difficult to conclude whether ICTs have the potential to relieve

congestion or reduce vehicle miles traveled (VMT) or emissions [3, 12].

The work that started with telecommuting expanded over the years with several new telemo-

bility 1 dimensions added to it including e-shopping [12–16], tele-health [17–19], e-learning, and

1Oldest usage of the term ’telemobility’ that I found was in 1966 edition of Kaiser Aluminum News Magazine
titled Telemobility: When far is near. I found about magazine through an ebay listing with a picture of the following
excerpt from the magazine: "In ’Telemobility’ we examine what we conceive to be a transition phase in which we begin
to move away from a largely mechanical environment further and further into an electronic environment - in which
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e-recreation. Despite this rapidly expanded spectrum of dimensions and early speculations regard-

ing the ICTs leading to the so-called Death of Distance [20], the wide spread adoption of several

of these dimensions have remained limited (like for e-learning and tele-health), or in cases where

the adoption is high (telework and e-shopping), the ability of ICTs in reducing VMT has been

questioned by many [21–25]. Regarding telecommuting, the adoption largely remained limited to

information workers but was still impacted by several issues like mentorship and supervision at

the managerial end, personal need for socialization, visibility at workplace for career advancement

and having appropriate environment to work from home at the individual end [26–30]. Even when

there was an adoption of telecommuting, research suggested work trips were mostly replaced by

an increase in non-work recreational or leisure trips, wiping out most of system level benefits in

VMT and emissions [24, 31–35]. In the case of e-shopping, while the advent of internet and mo-

bile devices, improvements in available online product information and sometime the ability to

experience products using virtual or augmented reality increased adoption, evidence suggesting a

multi-channel shopping behavior instead of movement from complete physical to virtual shopping

reversed most transportation related benefits [15, 36–38]. On top of this, e-shopping also led to

increased freight activity related to delivery of goods, leading to increased infrastructure stress and

additional congestion [39–41]. Overall, the field of telemobility and its ability to reduce conges-

tion, VMT and emissions went from a period of hopes to a period of lull, switching gears from

“this could solve our problems” to “its complicated”.

In March 2020, the COVID-19 pandemic significantly disrupted the status quo, forcing mil-

lions of Americans into lock down, significantly changing the way we work, travel, and spend our

time and money for an extended period of time. The US national annual VMT estimates reached

human experience is increasingly based on the manipulation of wavelengths in the electromagnetic spectrum. This
transition will profoundly affect the shape and characteristics of our urban life, our transportation systems, and the
way in which business is conducted." I personally like to think of telemobility as technology mediated modification of
physical mobility - for good or for worse.
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2.84 trillion miles in 2021, dropping 13% compared to the previous year and lowest since 2001

[42]. On the demand/consumer end, the pandemic resulted in a tremendous growth in the adoption

of tele-activities like telework, e-shopping, telehealth, e-learning and e-recreation. On the sup-

ply side, businesses and organizations positioned themselves to offer services online, employers

became (or were forced to become) more accepting of remote work, and last mile delivery com-

panies like Instacart and DoorDash expanded operations. Furthermore, global supply chains were

significantly disrupted, a greater than usual number of individuals moved from cities to suburbs or

across states, transit agencies across the nation reduced services, an unusually higher number of

individuals resigned or moved jobs, and a visible uptick in use of active transportation modes such

as biking and walking was evident. In the months to follow, COVID-19 vaccines were introduced,

the economy recovered and VMT were back up significantly, almost at the pre-pandemic levels.

After several months of adaptation, adoption, learning, and unlearning (regarding how to sur-

vive during these tough times, or how we really like our lives to be, or whether the choices we

made during the pandemic are sustainable going forward), while it would be immature to expect

that all these pandemic-forced changes in the telemobility landscape will persist as cities open up

and a large percentage of population is vaccinated, it is not inconceivable that there is a strong

inertia for at least some proportion of these changes to stay with us in the post-pandemic era. This

is because the COVID-19 pandemic induced disruption was forced and abrupt, leading to a sys-

tem wide change for an extremely long duration, making it unprecedented and unlike anything we

have seen since the second world war. While there have been several other disruptions since the

1950s including the economic recession of 2008, 9/11 attack on the world trade center, and the

2009 N1H1 pandemic, nothing comes close to being as system-wide and global as the COVID-

19 pandemic in its impact. As a result, the COVID-19 pandemic potentially led to a long-lasting

change in human behavior, attitudes and cultural acceptability of this new way to life; along with
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economic and procedural streamlining of the relevant technology that can assist this change. For

example, a greater proportion of population is now exposed to these tele-activity options (like e-

shopping and telework) and understands the value these services bring to their lives. Further, the

supply side of tele-activity services are also better prepared than they were in the pre-pandemic

era (like a majority of businesses are now choosing to take an omni-channel retailing approach and

our supply chain networks are also better prepared to tackle delivery of goods including last-mile

deliveries).

While an increase in telemobility adoption has significant quality of life benefits at the indi-

vidual level, if the trends that we saw at the height of the pandemic are to continue at the same

levels, this will likely have several strong implications at the urban living as well as mobility front

and this needs a deeper re-thinking of our urban systems that are typically located and optimized

taking the historic demand patterns into consideration [43–45].

On the end of telework, services like transit systems in many situations are only feasible due

to demand concentration, and if a significant proportion of it is eliminated, it will likely lead to

significantly reduced revenue for the transit agencies, potentially leading to budget deficits and

deterioration of transit services in future. This may make life difficult for transit dependent in-

dividuals and may also force some transit users to switch to automobile or ride hailing services,

further reducing transit ridership and revenue, as well as reducing the expected societal benefits of

telework. Individuals commuting to downtown for work also support a large number of individu-

als in the third sector of the economy including transportation sector workers, restaurant workers,

and retailers. The spending by commuters in urban core is also a source of a significant share of

tax revenue (e.g. commercial real estate taxes from the third places or sales tax) for the cities,

which eventually gets reinvested in the urban communities in some form. Decrease in frequency

of commuting may in the short term impact this support economy and in the long run may shift the
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geography of spending as the third sector of the economy changes geography with the change in

the geography of demand - leading to some form of urban exodus in the short run and significant

land use changes in the long run - away from down towns. Telework also significantly changes the

time available to an individual due to savings in time from the commute, hence potentially chang-

ing the time use patterns, along with a potential for a change in activity geography since without

the need for commute and with the additional generated time, a large portion of activities may now

be taken closer to the place of residence.

On the end of e-commerce, a changed landscape in terms of how we fulfill our everyday needs

will have implications for freight, last mile delivery activity, urban land use by retailers and con-

gestion. A large extent of this impact is already evident on aspects like significant decline in transit

ridership across the nation, increased commercial real estate vacancy rates, and reduction in activ-

ity in urban cores, along with an impact on the third sector of the economy, increase in activity in

non urban cores etc. [45–49]. Depending upon the extent to which these trends recover over time,

at some point, cities will have to reconfigure the urban systems in light of the changing demand

patterns and generated revenue. However, it is important for cities to do this in a way that it best

caters to the changing societal needs while also minimizing the adverse impact on the vulnerable

sections of the society.

While the literature in regards to the pandemic’s impact on the growth of telemobility is grow-

ing, a thorough characterization of this evolution through the pandemic, the factors that impacted

this evolution and will shape its future is still missing. If the cites have to plan for this chang-

ing geography of work and activities, it is important for them to gain a thorough understanding

of how these telemobility options evolved through the pandemic, how they may look like in the

future, how they are distributed spatially and across socio-demographic groups and what factors

will likely shape the future landscape of telemobility in the United States.
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In this context, two aspects of our lives that probably saw the most upheaval during the pan-

demic are how we work and how our daily needs for food and other essential items are fulfilled.

Specifically, as lock downs hit cities around the world as a protective measure to slower the spread

of the virus, both consumers/businesses and employers/employees found themselves in an envi-

ronment full of constraints, where only option available was to transition toward previously unfa-

vorable alternatives in order to improve the odds of survival. As a result, on the remote work end at

least some employees are now hooked to the idea of remote work and the employers too are more

accepting of it. In the context of shopping and consumption, we saw a significant jump in the num-

ber of households willing to move toward making purchases online for products like groceries,

prepared food, and non-food items. On the supply side, the pandemic accelerated the already

ongoing transition towards an omni-channel retailing approach, where retailers offer a seamless

online/in-person purchase experience to consumers. There are two big unanswered questions here.

First, as the cities were lock downed and then later the restrictions were relaxed, how did remote

work and e-commerce evolve over time and to what extent the pandemic accelerated trends in

remote work and e-commerce will sustain in the post-pandemic world? Second, if the pandemic

accelerated trends in remote work and e-commerce are to sustain (even if to some extent, compared

to pre-pandemic levels), what does these trends mean for the future of large metropolitan cities in

the US, which are highly optimized based on the idea of weekday commute hours or presence of

large number of individuals at the same place and time.

1.2 Research Goals

The goal of this dissertation is to understand how the long-term and the COVID-19 pandemic

accelerated transitions have altered the remote work and e-commerce environment in the United

States and what does this evolution mean for the future of large metropolitan cities. These goals
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are achieved by addressing the following three questions related to remote work, e-commerce and

the interaction between tele-activities and functioning of cities:

1. How did telework evolve as a result of the COVID-19 pandemic and how it may look like

in the future? Do we expect to see more remote or hybrid work going forward and how

does its adoption may vary spatially or socio-economically? What are the employers saying

about the future of remote work who are the ultimate decision makers in the future adoption

decisions, without whom any pandemic accelerated trends will not continue in the future?

2. How did e-commerce evolve as a result of the COVID-19 pandemic and whether the pan-

demic accelerated adoption of online and pick-up services is expected to stick beyond the

pandemic? Will e-commerce emerge as an alternative to in-person shopping, or will it com-

plement in-person shopping instead? Are the trends of adoption and attrition similar across

product categories, geographic regions, and socioeconomic groups?

3. What does the changing trends in telework and e-commerce adoption (if any) mean for the

future of cities?

1.3 Dissertation Contributions

This dissertation is an effort to answer the above questions using data from multiple waves of online

consumer, employee and employer surveys conducted in the United States amid the COVID-19

pandemic. To bring out important insights, using the data collected, I undertake a collection of

four studies. I dedicate a majority of this dissertation to remote work and it evolution, because, in

my opinion, this telemobility dimension is where I see big changes happening with potential for

major societal implications. I study telework from three angles:
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1. understanding the factors impacting satisfaction with telework during the pandemic using a

multiple indicator multiple cause (MIMIC) model

2. analyzing individual level trajectories of remote work adoption through and beyond the pan-

demic using hierarchical clustering and other predictive models

3. understanding the employer side perspective on the evolution of remote work through and

beyond the pandemic using data from C-suite level employers from 129 North American

organizations

On the end of e-commerce, I present:

4. a latent transition analysis with random intercepts (RI-LTA) using consumer spending data

on various product categories (grocery, cooked food and non-food items) and acquisition

channels (in-person, pick-up and delivery) across 4 different time points pre- and during the

pandemic; which captures the nature and dynamics of household spending behavior in an

omni-channel environment.

I rely on two longitudinally collected data sets for the four studies above, collected using multi-

month and multi-wave online surveys conducted in the United States:

1. an online survey with 7 waves of data collection conducted between December 2020 and

March 2022 with 1877 unique respondents from United States, and focused on collecting

data on evolving consumer spending, telework, and activity participation behavior associated

with the COVID-19 pandemic.

2. an online survey with 5 waves of data collection between October 2021 and August 2022

amongst top executives of 129 unique North American companies, focused on collecting
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data on employer side approach to remote work since the beginning of the pandemic and in

the future.

The methodological approaches used in this dissertation follow a generalized latent variable

modeling framework which consists of both observed and latent variables that may be continuous

or discrete. In the first study, I present an ordered probit model where an observed discrete/ordered

outcome variable (telework satisfaction) is connected to socio-demographic covariates and later

continuous latent variables or factor variables are introduced to enrich the model with additional

information and to improve behavioral insights. In the second study, I utilize hierarchical agglom-

erative clustering of telework trajectories over time, followed by estimation of a multinomial logit

based membership model to understand the impact of socio-demographic and occupational factors

on the identified clusters. While the hierarchical clustering with deterministically defined clusters

is not a typically utilized method within the latent variable modeling paradigm (where methods

with stochasticity in latent variables are more preferred), this method comes with the benefit of

taking sequential nature of the data into consideration while determining the clusters. However,

in its crude form, the model is quite similar to a latent class model with covariates. The second

study also includes a latent class analysis, where observed discrete data is used to define latent

discrete classes as well as a binary logit and an ordered logit model is estimated that connects

binary and ordered discrete outcome variables to covariates, respectively. While the majority of

analysis in the third study is descriptive given the size of the sample available to us from the survey

of only 129 employers, I utilized both latent class model and an ordered probit model for parts of

the analysis. Lastly, in the final study, I utilize a longitudinal extension of the latent class analysis

namely latent transition analysis with random intercepts to capture the latent behavioral classes in

consumer spending (across food and non-food items and across various acquisition channels) and

their between-class dynamics over time since the beginning of the pandemic.
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Below, I provide a brief description of the two data sets and the four studies in this dissertation

including the questions addressed, data and modeling methodologies utilized, key results and the

policy implications of these results. In the last section of this chapter, I present an outline of the

rest of this dissertation, which includes a detailed review of the existing and emerging literature,

a detailed description of the data available for this dissertation, the methodological approaches

utilized in various parts of this dissertation, the content of various chapters corresponding to the

four studies on remote work and e-commerce, followed by a concluding chapter summarizing key

contributions and identification of directions for future research.

1.3.1 Longitudinal tracking survey to understand changing consumer spending, telework

and mobility patterns through the pandemic

Recognizing that the COVID-19 pandemic provided a unique natural experiment in the use of In-

formation and Communication Technologies, a 7-wave longitudinal tracking survey was conducted

to monitor the evolving consumer spending, telework, and activity participation behavior associ-

ated with the COVID-19 pandemic. The goal was to derive insights on expected post-pandemic

telemobility patterns and its interaction with physical mobility. The 7-wave longitudinal tracking

survey was conducted between December 2020 and March 2022 through an online platform named

Prolific and resulted in data from 1877 unique respondents in the United States.

Questions on the following 13 categories were included in the survey: 1) weekly consumer

spending on groceries, cooked food and non-food items; 2) monthly consumer spending on elec-

tronics, furniture, clothing and digital media; 3) home delivery frequency for groceries, cooked

meals and other non-food items; 4) telework related travel frequency through the pandemic; 5)

travel, trip-making and time use behavior; 6) attitudes, perceptions and experiences of the indi-

viduals with telework and e-commerce through the pandemic; 7) use of subscription services like
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amazon prime, streaming services as well as local transit pass; 8) additional related question on

pre-pandemic and post-pandemic expected behavior; 9) individual intention to use contact-free

deliveries like delivery robots in the post-pandemic era; 10) a detailed 24-hr activity diary data;

11) direct impact of the pandemic like job loss, and COVID-19 infections; 12) individual expe-

riences with depression, anxiety or positivity in life as a result of the pandemic; and 13) socio-

demographics.

Wave 1 of the survey started with 457 adults who were recruited to build a representative

sample of the U.S. population by age, gender, and ethnicity. The 457 respondents were then

later re-invited for waves 2 to 6, irrespective of whether they completed the previous wave of the

survey. To make up for respondent attrition from the main sample, starting wave 2, a convenience

sample with approximately 100 respondents was recruited in each wave till wave 6, who were then

re-invited to participate in the subsequent waves, if they have completed the previous wave. In

wave 7, everyone who joined waves 1 to 6 at least once was re-invited, along with a new U.S.

population representative top-up of 905 individuals. This resulted in an overall sample of 1877

unique respondents, data from whom was ultimately utilized for all studies in this dissertation,

except the study that focuses on the employers.

1.3.2 Longitudinal tracking survey to understand employer side remote work policies through

and beyond the pandemic

To understand the employer side perspective, a 5-wave survey between October 2021 and August

2022 amongst top executives of 129 unique North American companies through the Northwest-

ern University Transportation Center’s Business Advisory Council (BAC) was conducted, where

questions in the following five categories were asked: 1) demographic information of the employ-

ers like their industry of operations, organization size and region of operations; 2) their approach
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to employee remote work for whom it is possible at various time points before and during the pan-

demic and the expected work location in the future; 3) their opinion towards the potential impact

of a 2-day-a-week remote work policy in their organization on various business aspects like their

ability to recruit / retain employees, profitability, and their ability to compete; 4) extent of resump-

tion of business travel of over 50 miles and in-person client interaction at the time of various waves

of the survey; and 5) whether their organization has (or plan to) added, relocated office spaces in

same or different area or building since the beginning of the pandemic.

The available sample of 129 employers consists of about 61% of employers from the trans-

portation, logistics, warehousing and manufacturing sectors and the rest 39% from other sectors.

More than 90% of the respondents in our data are vice president (VP) or chief operating offi-

cer (CEO) level senior executives, with the rest being director-level managers. A large share of

companies in our sample have more than 10,000 employees, have more than $5 billion in annual

revenue ($25 billion in many cases), and a majority have a presence across the United States (with

several having an international presence). Overall, this highlights that the respondents in our data

speak for a large number of employees and their decisions regarding remote work potentially have

an impact on the work location decisions of a large number of individuals.

1.3.3 For whom did telework not work during the pandemic? Understanding the factors

impacting telework satisfaction using a MIMIC model

While employer strategies will play a major role in defining the future forms and adoption of

telework, employee preferences and constraints, such as access to appropriate technology to work

from home or the home environment, are also going to be important factors that will shape the

future of remote work. In this study, I focus on understanding the systematic heterogeneity in

factors associated with telework satisfaction during the pandemic, with the general idea that those
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who were more satisfied with their experiences during the pandemic are going to be more likely to

continue telework post-pandemic, given telework as an available option. Specifically, I utilize data

from a representative sample of 318 working adults collected during wave 5 (late Feb 2021) of the

7-wave longitudinal survey to estimate two different models: 1) a reference ordered probit model

controlling for socio-demographic variable effects on telework satisfaction levels, which is useful

to understand the heterogeneity in telework satisfaction across various socio-demographic groups;

2) a multiple indicator multiple cause (MIMIC) model with an ordered probit component that links

telework satisfaction with experienced and perceived benefits and barriers related to telework, and

hence provides a causal structure to our understanding of telework satisfaction.

Our results highlight diverse experiences of individuals with telework which will potentially

shape the future of remote work landscape. A deeper investigation of this data using an ordered

model and a MIMIC model revealed several important insights. First, our results suggested that

the satisfaction was higher for middle aged individuals compared to younger and older individuals,

Hispanic or Latino respondents, and respondents with less than undergraduate degree, and those

with higher levels of concerns about contracting the COVID-19 pandemic. On the other end,

satisfaction was found to be lower for individuals with children attending school virtually from

home.

Analysis using the MIMIC model confirmed several findings from the ordered model but also

provided a more enriched structure to the model — through the inclusion of perceived / experienced

benefits and barriers to telework latent variables. This enriched model suggests that the benefits

and barrier to telework are disproportionately distributed across age groups, where higher barriers

and lower benefits are experienced by those who are young or old compared to those in the middle

aged group.

From a policy standpoint, some key factors captures in our model include commute, produc-
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tivity gains, quality of life improvements aspects of remote work associated with higher perceived

benefits and thus higher satisfaction, while factors like distraction from household members and

lack of appropriate technology associated with higher barriers and lower satisfaction.

1.3.4 Trajectories of telework through and beyond the pandemic

Using retrospectively collected data from a nationally weighted sample of 905 working adults in

the United States regarding their degree of adoption of remote work at 7 different time points (be-

tween 2019 and March 2022), in this study I undertake an in-depth analysis of individual level

telework trajectories over time using a hierarchical agglomerative trajectory clustering approach,

focused at identifying clusters of telework trajectories through the pandemic. I identify four clus-

ters of trajectories with differing level of telework adoption, ranging from a group that maintained

a significantly high in-person work participation even at the height of the pandemic, to a group

that worked exclusively at home for an extended period into the pandemic and shows little sign of

rebounding back to their pre-pandemic behavior.

With the identified clusters, I estimate a multinomial logit (MNL) based cluster membership

model, where I identify how individuals in different occupational sectors, and in different age,

gender, ethnic, educational, or other socio-economic groups followed distinct trajectories. I also

present a set of comprehensive predictive models to understand how telework landscape looks like

in April 2024, about four years since the beginning of the pandemic, when any COVID-19 related

concerns are expected to be resolved. Specifically, I present models for two different outcome vari-

ables: 1) a binary logit (BL) for predicting who is still unsure about their April 2024 work location;

2) a set of ordered logit (OL) models to understand who is more likely to work in-person in April

2024, amongst those who have no uncertainty. I present three versions of the ordered logit model:

a) a model with only socio-demographic information focused at understanding the distribution of
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telework across the population going forward; b) a model with socio-demographic information as

well as trajectory clusters identified earlier as indicator variables (with the motivation that these

clusters capture a mixture of information on changing employee preferences (due to their own ex-

periences of working from home) as well as employer side decisions requiring workers to return

back to the offices; and c) a model that builds upon the previous two models by adding an indicator

variable on the individual outlook towards remote work identified through a latent class analysis

(LCA) that focus on understanding the perceived impact of remote work on various work aspects

like productivity, effectiveness, socialization with co-workers etc.

Some key results from this research includes existence of higher in-person work in transporta-

tion, manufacturing, healthcare and education sectors while higher remote work in professional,

scientific and technical services, and information sectors during the pandemic. We also found

household characteristics like vehicle ownership, presence of young children and household loca-

tion, and size played critical role in determining the extent to remote work adoption through the

pandemic. Regarding the future adoption levels, our results suggest higher uncertainty in work

location in April 2024 for information sector workers, students and women, some of which may

partially be explained by uncertainty from the end of the employers regarding non-existence of

a firm remote work policy. Other than this, we also found a large portion of these trends seen

during the pandemic are expected to continue in the future too, where higher in-person work in

transportation, manufacturing sectors is seen compared to information sector; higher remote work

is seen amongst those without a vehicle and amongst those with age 65 years or older.

From a policy standpoint, these results highlight several implications. First, the results indicate

a significant retention of pandemic accelerated trends in remote work with some form of hybrid

work being the norm. However, there is still some uncertainty around future work location, po-

tentially from the end of the employers — hence the decisions made at the end of employers will
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determine the true nature of the remote work landscape. Our results also suggest that those with-

out are vehicle (who also tend to be transit users) are more likely to continue to work remotely

— potentially indicating a slower rebound of transit ridership. A strong interaction between the

occupational sector and remote work adoption level highlights that the impact of remote work on

different cities across the United States may be different — dependent on the composition of the

economy of a city. Further, a reduced level of commuting may hurt individuals employed in the

third sector of the economy (especially in urban cores) — who largely rely on spending by com-

muters. Lastly, an increase flexibility may also motivate teleworkers to move away from urban

cores in search of better value for their money — potentially changing the mobility landscape in

urban cores, as well as where the location where teleworker may move.

1.3.5 Employers’ perspective on the future of work post-pandemic

Recognizing that any future trends in remote work are unavoidably going to be a function of both

employee preferences and employer side decision to allow remote work, in this study, I switch

sides and try to understand the employer perspective on the evolution of remote work policies and

the planned future response using data from top executives of 129 North American companies,

collected using a 5-wave survey between October 2021 and August 2022. Even though employers

are the ultimate decision-makers in this evolving remote work landscape, only a handful of studies

have looked at the employer’s perspective to understand the future of work. However, these studies

either focus on just the knowledge / information workers and do not present differences across

various sectors or have surveyed human resources or mid-level managers only. Since the COVID-

19 pandemic potentially proliferated telework beyond knowledge/information sectors and since

ultimate company-wide telework policies are going to be driven by top-level executive decisions,

we argue that a survey of a diverse set of top-level executives is necessary to gain a thorough
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understanding of the employers’ perspective on telework in the post-pandemic world.

Using the available data, I analyze how the employer’s approach to remote work (for those em-

ployees for whom remtoe work is possible) varied over time since the beginning of the pandemic

and what approach they expect to take in the future. Specifically, I analyze how the average work

location across organizations varied (or is expected to vary) over time at an aggregate level and

also identify differences across various sectors of operations, departments within the same organi-

zation, and how it varied for organizations with different remote work approach pre-COVID and

in early phase of the pandemic. I also dive deeper into understanding the remote work landscape

in April 2024 by estimating an ordered probit (OP) model that associates an organization’s sector

of operations, pre-COVID and early pandemic approach to remote work and their outlook towards

remote work on various business aspects with the expected April 2024 remote work approach. The

employer outlook towards remote work on various business aspects like ability to retain or recruit

talent, employee supervision and creativity was determined using a latent class analysis based on

a question that asked employers to rate their view of how remote work will impact their organiza-

tion’s business if they adopt it for a 2-days-a-week. Lastly, I also present results on the extent of

resumption of business travel and in-person client interactions since the beginning of the pandemic

as well as whether employers have reconfigured their office spaces like moving to a smaller or new

office location in light of the increased remote work.

Key results from this study suggest that at least some of the pandemic accelerated changes to the

work location landscape will likely stick; with some form of hybrid work being the norm. However,

the patterns will vary by department (HR/legal/sales/IT, etc.) and by sector of operations. Top three

concerns amongst employers regarding remote work according to our analysis include: supervision

and mentoring, reduction in innovation and creativity; and the top three benefits include their

ability to retain / recruit talent, positive impact on public image and their ability to compete. The
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ordered probit model for April 2024 work location strategy revealed that those in transportation,

warehousing, manufacturing sectors, those with a fully in-person approach to work pre-COVID,

and those with negative outlook towards the impact of remote work likely to be more in-person-

centered, while those with fully in-person approach in April 2020 are likely to be less in-person-

centered.

1.3.6 Consumer spending Behavior and Adaptation Across Online and In-Person Channels

Through the Pandemic

Apart from how we work, another dimension of telemobility that was significantly disrupted by the

pandemic was how our daily need for food and non-food items is fulfilled. While the option to shop

online did exist pre-pandemic, the pandemic potentially accelerated the growth of these option –

reaching new set of users and new set of product categories. While there is a clear evidence that

the pandemic resulted in the growth of e-commerce at several poduct categories, the question

regarding sustenance of this growth over time and differences in usage patterns across various

product categories and across acquisition channels is still unclear. Uncovering the complexity

behind the consumer spending behavior across various channels and product categories requires

an integrated framework.

Using nationally weighted data from 785 individuals from the United States at 4 different

time points and across 10 different product categories and acquisition channels, I present a latent

transition analysis with random intercepts that helps in understanding within-subject changes in

latent discrete states (representing spending behavior in our case), while separating the temporally

stable between-subject variation (representing individual latent trait).

We identify five distinct classes of spending behavior with varying degree of likelihood of

spending in in-person, delivery and pick-up channels of acquisition for grocery, cooked-food and
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non-food items. Our results indicate a significant shift away from dine-in at restaurants at the height

of the pandemic, which eased a little over time. Our results also suggest an increase in grocery

and cooked food delivery, which is relatively stable over time; and an increase in grocery pick-up

behavior, which is slowly declining. I also include covariates in time invariant latent trait, latent

classes at initial time point and in transitions over time to capture the impact of these covariates on

spending behavior and transitions.

Overall, the results suggest a significant decrease in spending on dine-in at restaurants, which

we expect to ease as inflation eases, however, 2-3 times increase in grocery spending behavior is

seen, which may have transportation implications from the perspective of last-mile deliveries. Im-

portant implications for these results are in the direction of potential increase of last mile delivery

traffic in communities that cities need to plan for in the future.

1.4 Organization

Table 1.1 presents an outline of various chapters in this dissertation including the title, objectives,

data, methodological approach and key results from various studies. In Chapter 2, I present a de-

tailed review of the existing literature on impact of various telemobility mobility dimensions over

the past 40 years, along with the new emerging literature on changes in telemobility landscape

in the United States since the beginning of the pandemic and the associated changes in physical

mobility landscape. In Chapter 3, I present a detailed description of the two data sets used in this

dissertation and a detailed description of various methodological approaches is presented in Chap-

ter 4. Chapters 5 to 7 focus on the three studies related to telework, while Chapter 8 focuses on

consumer spending behavior study using the latent transition analysis framework. For these chap-

ter, the mathematical details of various models and the data used has not been presented in detail

for brevity since they are already presented in previous chapters. Rather focus is on the motivation
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behind the study, the adopted analysis framework, important results and the implications of these

results. Finally, in chapter 9, I summarize the key contributions, identify implications for policy

and directions for future research.
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Table 1.1: Dissertation Structure

Chapter Title Objective Data Approach Key Results 

2 Literature Review 

To present literature on last 40 
research of telemobility and 

transportation interaction research 

and the emerging literature since the 
pandemic 

-- -- -- 

3 Data 
To present a detailed description of 

the data used 

Consumer and 

Employee Survey 
Employer Survey 

-- -- 

4 
Methodological 

Foundations 

Mathematical details of the various 

models used in this dissertation 
-- 

Multinomial Logit 

Ordered Logit / Probit 

MIMIC Model 

Latent Class Analysis 

Latent Transition Analysis 

with Random Intercept 
Hierarchical Agglomerative 

Clustering 

-- 

5 

For whom did 

telework not work 
during the pandemic? 

To understand the factors impacting 

telework satisfaction during the 
pandemic using a MIMIC Model 

U.S. 
representative 

sample of 318 

working adults 

Ordered Probit Model 

MIMIC Model 

• Young and Older individuals perceived lower benefits and higher barriers. 

• Disproportionate impact on Hispanic, Black individuals and those with young 

children 

6 

Trajectories of 

telework through and 

beyond the pandemic 

To understand evolution of telework 

through and beyond pandemic using 

a trajectory analysis framework 

Weighted telework 

trajectory data from 

905 working adults 

Hierarchical Agglomerative 

Clustering 

Latent Class Analysis 
Ordered Logit 

Binary Logit 

Multinomial Logit 

• 4 trajectory clusters with varying degree of telework adoption are identified 

• Higher in-person work in transportation, manufacturing, healthcare and 

information sectors while lower in professional services, information sectors 

• Household vehicle ownership, presence of young children played critical role 

in determining the extent of telework through the pandemic 

• higher uncertainty in work location in April 2024 for information sector 

workers, students and women 

7 

Employers’ 

perspective of the 
future of work post-

pandemic 

To understand employer side 
perspective to telework 

5 wave longitudinal 

survey amongst 129 
U.S. based 

employers 

Latent Class Analysis 
Ordered Logit 

• at least some of the pandemic accelerated changes to the work location 

landscape will likely stick; with some form of hybrid work being the norm 

• patterns will vary by department and sector of operations 

• Top three concerns: supervision and mentoring, reduction in innovation and 

creativity 

• Top benefits: ability to recruit / retain, positive impact on public image and 

ability to compete 

8 

Consumer spending 
behavior and 

adaptation across 

online and in-person 
channels through 

pandemic 

To understand the evolution of 
consumer spending through the 

pandemic 

U.S representative 

sample with 785 

individuals across 4 
time points 

Latent Class Analysis with 

Random Intercept 

• Five spending behavior classes are identified with varying degree of likelihood 

of spending in different channels and categories 

• significant shift away from dine-in at restaurants at the height of the pandemic, 

which eased a little over time. 

• increase in grocery and cooked food delivery, which is relatively stable over 

time 

9 
Conclusions and 

Future Research 
-- -- -- -- 
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CHAPTER 2

LITERATURE REVIEW

I divide this literature review in three key parts:

1. pre-pandemic conceptual and empirical literature published in the last four decades since

the initial conception of the impact of ICTs on travel. Here, I focus on both the conceptual

literature that characterizes the potential impact of tele-activities on physical mobility like

substitution versus complementarity as well as empirical literature that focuses on quantify-

ing such impact. On the empirical end, I focus on literature related to ICTs impact on energy

savings and emissions, reduction in vehicle miles traveled, non-work travel, and residential

relocation. In this regard, while I present the pre-pandemic empirical research on several as-

pects, in my opinion, a lot of it needs to be revisited due to the scale at which the pandemic

may have impacted the telemobility and physical mobility landscape. Nevertheless, some

important lessons can still be learned from the past literature.

2. emerging literature on the telemobility trends since the beginning of the pandemic — specif-

ically in relation to telework and e-commerce. On the end of telework, I review literature on

emerging trends in telework as captured by various data sources; the employee side perspec-

tive with regards to what worked for them, what did not, and what employees are expecting

in the future; and the employer side perspective regarding why or why not they might con-

tinue to allow telework going forward. On the end of e-commerce, I review literature on

the emerging trends in e-commerce from both the consumer end as well as literature on the

factors impacting the use of e-commerce during the pandemic.
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3. the emerging trends in relation to physical mobility landscape — specifically related to tran-

sit and commuter rail ridership, vehicle miles traveled, changes to the extent and geography

of activity participation, the trends in commercial real estate and the pandemic’s impact on

third sector of the economy.

2.1 Four decades of telemobility research

On the end of the ICTs usage and travel interaction (as a whole), some important studies that

characterize how these technologies can interact with travel include Polishuk [4], Salomon [50],

Salomon [51], Mokhtarian [3], Salomon [52], Mokhtarian [53], Mokhtarian and Salomon [54],

Salomon and Mokhtarian [55], Andreev et al. [56], Mouratidis et al. [57], Aguiléra et al. [58],

Cohen-Blankshtain and Rotem-Mindali [59], Gössling [60].

Polishuk [4] was one of the earliest study to note the potential of telecommunications tech-

nologies to substitute for travel, which pointed out that this could lead to significant energy saving,

especially from the perspective of commute travel, decentralization of central business district and

suppression of business travel. However, Salomon [50] later present a set of arguments to make a

case that the impact of telecommunications will be modification of travel instead of substitution,

given the proposition that human beings are mobile animals. Building upon the Moslow’s theory

of motivation, he provided arguments to support the modification (instead of substitution) of both

individual (work, recreation and shopping travel) and business travel. Salomon [51] provided a

review of studies that support the modification of travel due telecommunications instead of sub-

stitution and identified four types of relationships between ICTs and travel: 1) substitution; 2) en-

hancement; 3) operational efficiency (first order complementarity); and 4) indirect impact (second

order complementarity). Mokhtarian [3] expanded these relationships to include converse relation-

ship as well (i.e. impact of transportation on telecommunications instead of telecommunications’
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impact on transportation). To dig deeper into the relationship between telecommunication and

travel, Mokhtarian [53] and Mokhtarian and Salomon [54] present review at both conceptual and

empirical level to suggest that most comprehensive studies point towards complementarity being

the pre-dominant effect of telecommunications on travel and that the evidence of net substitution

is nonexistent.

On the telework end, some seminal conceptual and review studies include Salomon and Sa-

lomon [5], Nilles [6], Mokhtarian [61], Hook et al. [62], O’Brien and Aliabadi [63]. Salomon and

Salomon [5] present an employee perspective to telework and argue that the non-monetary cost of

telework adoption for individuals is larger than the benefits, and that this will be a major deterrent

to large scale telework adoption. The identified factors impacting adoption included social interac-

tion at workplace and work-nonwork relationship. They also identified the importance of journey

to work, building a case for neighborhood work centers instead of purely working from home.

Nilles [6] highlight that telecommuting is a subset of teleworking and also present two forms of

telecommuting: home based and regional center based. They also discuss various motivations for

telecommuting: telecommuting for public good like to reduce congestion, organizational objec-

tives like increase in productivity of the workers and personal factors like cost savings from not

traveling or purchase of business clothing.

Mokhtarian [61] present one of the most comprehensive review of interaction between telecom-

muting and travel. She argues that evidence suggests that telework might impact activity patterns

in various ways. Major research hypotheses presented by her are summarized in Table 2.1. The

paper also identifies several directions for future research including understanding energy and air

quality impact of telecommuting, safety impact becasue of higher speeds due to decongestion of

roads, negative impact on ridesharing like carpool and vanpooling, interaction of telecommuting

with other demand management strategies like childcare at workplace, impact of telecommuting
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on traditional forecasting of travel demand, role of telecommuting centers in promoting telework

and the cost-benefit analysis related to telecommuting from employee and employer perspective.

Hook et al. [62] and O’Brien and Aliabadi [63] present review of literature on energy savings as-

pect of teleworking and both found limited support in favor of the argument that telework saves

energy, primarily due to increase in non-work related travel and increase in energy consumption at

home.

Table 2.1: Research hypotheses regarding impact of telecommuting on travel [61]

Travel Activity dimension Potential Impact of Telecommuting
Frequency Work trips decrease and non-commute increase
Time-of-day / day-of-week More trips shift to off-peak non congestion hours / days
Destination/length Work trips to local center (decrease length); non-work trips closer to

home
Mode Less carpooling, loss of transit revenue, trips close to home may be on

non-motorized modes; better efficiency for cars due to de-congestion
Trip chaining patterns Breaking of efficient trip chains into one-stop trips
Person(s) making trips Within household trip assignment may change to non-telecommuting

person or the telecommuting person
Vehicle ownership Need for a second car may be eliminated
Residential/job location Telecommuters may move farther from home for better housing prices,

corporate offices may move too

Lastly, on the e-commerce end, important papers include Mokhtarian [64], Visser and Lanzen-

dorf [65], Cao and Mokhtarian [66], Cao [67], Mangiaracina et al. [68], Rotem-Mindali and Wel-

tevreden [69], Le et al. [13]. Mokhtarian [64] present a conceptual paper on several issues related to

transportation and spatial impact of e-shopping and conclude that neither in-store nor e-shopping

fully dominate another forms of shopping. The authors argue that a continued growth in both

in-store and online shopping is expected and the net outcome of future shopping related changes

in transportation will be a net outcome of four processes: 1) changes in shopping mode share;

2) changes in volume of good purchased; 3) changes in per capita consumption spending; and

4) demographic changes. The relative advantage of online shopping identified by the authors in-
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clude: unlimited selection, lower price / search cost, personalization, speed and convenience. On

the other hand, relative advantages of in-store shopping include: sensory information, tangibility,

and immediate possession with the added benefits related to social interaction, entertainment and

movement.

2.2 Existing empirical evidence on interaction between telecommunications and travel

Given the research hypotheses identified above, here I discuss empirical evidence regarding the

impact of ICT usage on various travel related aspects like vehicle miles traveled, non-work travel,

energy and emissions, sustainable modes usage, and residential relocation.

Energy and emissions reduction

O’Brien and Aliabadi [63] and Hook et al. [62] provide a holistic review of energy impact of

telework, both from the perspective of transportation-related and non-transportation related energy

consumption and conclude that quantification of such impact is complex, however, while most

studies tend to suggest some energy related benefits, some also suggest an increased energy usage.

On the transportation end, Henderson and Mokhtarian [70] found 49% and 53% decrease in

oxides of nitrogen and particulate matter, respectively, on telecommuting days, compared to non-

telecommuting days of individuals being studied, however, no difference in emissions related cold

start process was found since the number of trips between telecommuters and non-telecommuters

were not significantly different. However, they found that the regional level emissions impact

of telecommuting at the time was much smaller since the proportion of telecommuting workforce

was small. In another smaller study with data from state of California Telecommuting Pilot Project,

Koenig et al. [71] found significant reduction in the number of cold starts, and emissions reduc-

tion (~60-70%). Shabanpour et al. [25] used POLARIS activity based model to estimate that an
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increase from current 12% to 50% telecommuting adoption in the city of Chicago will results in

0.71% reduction in greenhouse gas emissions and 1.14% reduction in particulate matter emissions.

Mokhtarian and Varma [72] found a significant but lower than usual reduction in emissions in the

case of center-based telecommuting due to an increase in total trip making by telecommuters who

often travel home for lunch.

On non-transportation front (office spaces and home location), O’Brien and Aliabadi [63] re-

view several studies to understand the potential energy benefits related to telework due to office

space reduction, to what level office space is occupied on a given day, and whether or not comput-

ers/laptops used by teleworkers are same in the office and at home or if remote workstations are

being used. They also identify literature on impact of teleworking on home energy cost and found

significant differences in results across studies. Overall, the evidence suggests that while telework

decreases energy use to some extend (with a lot more potential which is often not realized), there

are significant rebound effects related to telework, often offsetting any energy savings.

Vehicle miles traveled

Choo et al. [22] present a robust analysis to make a case for reduction of passenger VMT by

telecommuting. Using multivariate time series data from 1966-1999 for various external variables

and 1988-1998 data on telecommuting, the authors assessed the change in annual VMT per tele-

commuter as well as VMT per telecommuting occasion for 1998 and found robust evidence that

telecommuting leads to VMT reduction. Their estimate suggests that the reduction is of the order

of 0.8% and is of similar magnitude as VMT reductions due to transit and far more cost effective.
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Non-work travel

There is strong evidence regarding telecommuting inducing a significant amount of non-work

travel, offsetting the commuting associated VMT reduction. Saxena and Mokhtarian [73] present

a spatial analysis using geo-coded travel diary data from state of California telecommuting pilot

project where they found that on telecommuting days 86 % telecommuters performed activities

closer to home (an in all directions), compared to only 56% on non-telecommuting days (majority

of which was oriented towards the workplace).

Kim et al. [32] shows that telecommuters’ non-commute and non-work trips as well as his/her

household members’ non-work trips are greater than those of non-telecommuters and their house-

hold members’, whereas telecommuting partially reduces commuting trips. However, an analysis

stratified by household type reveals that the difference for household members is significant only

in households with less than one vehicle per employed member: in such households (with insuf-

ficient vehicles available), the vehicle otherwise used for mandatory travel, such as for the house-

hold head’s commute, can be used for non-commute purposes or by other household members if

the household head does not use it for commuting.

Sustainable mode usage

Some studies point to a potential relationship between telework and non-motorized travel usage

with the general idea that telecommuters / teleworkers are more likely to make a shorter non-work

trip, which tend to attract more non-motorized modes of transportation like biking and walking.

For example, using data from 2005 Canadian General Social Survey, Lachapelle et al. [35] found

a 77% increase in the odds of non-motorized travel by teleworkers. Similarly, using 2009 Na-

tional Household Travel Survey (NHTS) data, Chakrabarti [74] found a significantly higher odds

of walking/biking greater than 1 mile, and physical activity. Specifically, he found that on a typical
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workday, telecommuters had 41% higher odds of walking/biking greater than 1 mile, 71% higher

odds of 30+ minutes of physical activity.

Residential relocation

Several studies look at the residential relocation aspect of telework with the idea that the option

to telework could fuel relocation to suburban areas or urban periphery in pursuit of lower housing

cost or better lifestyle. Even if teleworkers need to travel a few times a day to the workplace, they

might be willing to travel longer a few times a week instead of a shorter distance every day.

The literature on the causal impact of telework on residential relocation seems to be incon-

clusive but there seems to be higher evidence in favor of telework not being a primary reason for

relocation in the cases where it was observed. Using data from Seoul, Korea, Kim et al. [75] argue

that while telecommuters tend to live in the urban periphery, it is likely since the firms allowing

telecommute are also situated in urban periphery, instead of telecommuting being a causal fac-

tor resulting in residential relocation. Another Dutch study by Muhammad et al. [76] too found

limited support for the impact of telecommute on residential relocation and argues that traditional

factors like life cycle stages remain the dominant explanatory factors to explain residential re-

location. Lastly, Ory and Mokhtarian [77] and Mokhtarian et al. [78] too found limited impact

of telecommuting on residential relocation farther away from workplace, reinforcing the positive

view of telecommuting.

On the other end, Lund and Mokhtarian [79] found that while telecommuting reduces the num-

ber of work trips, in long-term it likely results in changes to residential relocation farther from

workplace, wiping out the VMT related benefit of telecommuting, and this effect is more pro-

nounced for metropolitan areas with flatter spatial variation in land prices. However, this study is

mainly focused on monocentric cities and for workers employed in the metropolitan center.
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2.3 Emerging trends in telework and e-commerce

There is a growing literature since the beginning of the pandemic regarding the changing telemo-

bility landscape in the U.S. and how a large extent of pandemic accelerated adoption trends are

likely to persist post-pandemic. Here, I review the literature with regards to telework, e-commerce

and physical mobility.

Emerging telework trends

Several available data sets and studies point to the changing telework landscape in the United States

as a result of the COVID-19 pandemic. I briefly discuss these emerging trends from a few of these

U.S. based data sets / studies regarding the extent to which teleworking rates have evolved through

the pandemic, and then discuss how these trends differ across sectors, cities, and internationally.

At an aggregate level, several studies point to a significant shift toward remote work since the

beginning of the pandemic. The Survey of Working Arrangements and Attitude (SWAA) by Bar-

rero et al. [80] has been tracking the remote work frequency in the United States using a repeated

cross-sectional dataset since May 2020 with over a hundred thousand respondents across all waves.

Their data from Fall 2022 shows that about 30% of paid full days are worked from home each week

and this number was about 60% in May 2020 and about 5% pre-COVID (based on American Time

Use Survey). Their results also align with two other data sets, one collected by the U.S. Census

Bureau named the Household Pulse Survey [81] which started including a question on telework in

June 2022, and another one is Google’s Mobility Reports dataset [82]. Two surveys done by Pew

Research in October 2020 [83] and January 2022 [84], respectively, reported that about 20% of

employed adults with remote work friendly jobs worked from home all or most of the time pre-

COVID but this number was found to be 71% during October 2020 and 59% during January 2022.
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Another survey done in March/April 2022 by McKinsey and Company [85] reported that 58% of

job holders in the United States can work remotely at least part-time.

At least two studies also provide an international perspective on telework trends [86, 87].

Global Survey of Working Arrangements (G-SWA) by Aksoy et al. [86] consists of data from

27 countries collected in mid-2021 and early 2022. Their study reports the number of full-time

paid days (conditional mean values after controlling for other factors, though their sample over-

represents highly educated respondents in most countries) spent working from home, in the week

when the data was collected, to vary significantly across countries with the highest number of 2.6

days in India, followed by 2.4 in Singapore, 2.2 in Canada, 2.1 in Malaysia, 2.0 in the United King-

dom and Australia. Countries with the lowest rates of remote work include South Korea (0.5 days),

Egypt (0.7 days), and Taiwan (0.8 days). Lund et al. [87] estimate the potential share of time spent

working remotely for various countries and found it to be higher for advanced economies like UK,

Germany, US, Japan, France, and Spain, compared to emerging economies like Mexico, China,

and India since a large proportion of the workforce in emerging economies is skewed towards

agricultural and manufacturing like sectors with require physical presence.

On the end of telework across various sectors, several studies [80, 87, 88] point to it being

higher in sectors like Finance and Insurance; Management, Professional, Scientific, and Technical

Services; and IT and Telecommunications; and lower in sectors like Agriculture; Accommodation

and Food Services; Construction; and Transportation and Warehousing. Using data collected in

January 2023, Barrero et al. [80] reported that the number of days working from home in the

last week was 2.29 for the Information sector, 2.15 from the Finance and Insurance sector, 1.96

for the Professional and Business Services, 0.69 for Retail Trade, 0.63 for Transportation and

Warehousing, and 0.58 in Hospitality and Food Services.

Lastly, Barrero et al. [80] and Chapple et al. [49] provide insights into the variation in telework
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trends across cities. Barrero et al. [80] report the percentage of paid full-time days worked from

home to be higher in the top 10 cities by population compared to other cities and show these trends

to be consistent throughout the pandemic. Chapple et al. [49] look at the downtown recovery data

from various cities across the United States/Canada and found it to be lowest in cities like San

Francisco, Portland, Indianapolis, and Seattle and this was correlated with the percent of jobs in

sectors like Professional, Scientific and Technical Services in those cities, which other studies have

shown to be high adopters of remote work.

Employee perspective on telework experiences during the pandemic

Recent literature and data sources point to several factors that are continuing to shape employee

preferences regarding expected remote work adoption in the future including productivity while

working from home, commute travel time savings due to remote work, ability to care for other

household members, and children, etc. Here, we briefly discuss emerging evidence regarding the

employee perspective on remote work in terms of their experiences through the pandemic and their

expectation post-pandemic regarding telework. These factors will potentially shape how employers

form their perspectives and decide on future telework policies.

Most sources suggest that the remote work experiences during the pandemic were positive for

most individuals due to several contributing factors. For example, as Barrero et al. [80] note, the

work productivity experiences during the pandemic were largely positive for the employees. From

the data collected from about 30,000 respondents in the United States, they report that only 13.9%

of individuals reported worse than expected productivity levels, 26.7% reported about the same

level of productivity than before and the rest 59.5% reported better, substantially better or hugely

better level of productivity than before. Another report by Owl Labs and Global Workplace An-

alytics [89] with data from over 2300 full-time U.S. workers reported that 62% of the workers
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feel more productive when working remotely, with 66% of the millennials feeling more produc-

tive while working from home while this number is only 46% for boomers. A 2021 version of

this survey with data from 2050 full-time U.S. workers reported that about 90% of individuals felt

equally or more productive working from home. However, Owl Labs [89] pointed out that measur-

ing productivity may be difficult due to definitional differences and may also be impacted by most

of these numbers being self-reported. They also pointed to a large difference between productivity

gains reported by employees and the employee productivity gains reported by their employers.

Several other factors played a role in either overall satisfaction with telework or in terms of

their impact on the productivity of working from home. Barrero et al. [80] and Aksoy et al. [90]

talk about commute time savings as a factor that makes telework valuable to employees. Barrero et

al. [80] found out that the commute length was longer for higher-earning employees so they might

value telework more than others. Aksoy et al. [90] quantified the commute time savings associated

with working from home based on data from 27 countries to be 72 minutes in their sample, with

values in the range of 100 minutes for individuals in China, India, and Japan; around 70-80 minutes

for Australia, Austria, Brazil, Russia, United Kingdom and South Korea; and 55 minutes for United

States. They also found out that about 40 percent of the time saved gets allocated to work and about

11 percent is allocated to caregiving activities. Along the lines of career advancement and visibility

to managers, Owl Labs [89] reports that about 49% of respondents feel that their managers view

office-going employees to be more hardworking and trustworthy than others. They also report

that hybrid workers save about $19.11 each day due to remote work, a majority of which comes

from commute expenses and expenses on lunch. They also mention feeling disconnected from

others during hybrid/remote meetings and internet problems to be some of the contributing factors

impacting the telework experiences of employees. Similar factors were also identified by Parker

et al. [83, 84] and Teevan et al. [91].
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Literature also suggests changed expectations by the employees regarding remote work which

will play an important role as employers decide on their remote work policies in the future. Owl

Lab’s 2021 state of remote work report [89] reported that 65% of employees in their data expect

some form of remote work going forward, with 1 in 3 ready to quit their jobs if they could not work

remotely after the pandemic. Their report’s 2022 version stated that 66% of workers would start

looking for another job that would offer flexibility if the ability to work remotely is taken away.

They also reported that 52% of the employees would take a pay cut of 5% or more and 23% would

take a pay cut of 10% or more to have more flexibility. Dua et al. [85] reported flexible working

arrangement is one of the top motivators for finding a new job for employees. Parker et al. [83]

report that only 11% of employees with telework-friendly jobs want to work rarely or never from

home. Parker et al. [84] in a follow-up study reported that while the COVID-19 contagion risk was

a motivator for individuals to work from home early in the pandemic, most employees now cite

personal preferences for doing so like childcare responsibilities. Barrero et al. [92] found out that

40% of the employees with the ability to work from home at least once a week are ready to seek a

new job if they are recalled back to the office full-time.

Employer perspective on telework experiences during the pandemic

A limited number of studies exist that present the employer’s perspective of remote work. We

present a brief review of the emerging insights from these studies regarding employers’ experiences

with remote work during the pandemic and their plans for the future.

A report from McKinsey and Company [93] surveyed 100 C-suite, vice president and director-

level executives from around the world and found that 9 out of 10 organizations are planning to

take a hybrid approach to work going forward however most do not have a detailed plan on the

implementation aspect. Most respondents also reported an improvement in productivity, customer
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satisfaction, employee engagement, diversity, and inclusion, however, the productivity improve-

ments were higher for those who kept their employees connected. They also found out that or-

ganizations, where productivity improved, were those who trained their managers to deal with

situations like providing feedback to employees in an online setting and those who are continu-

ously experimenting with different strategies regarding remote work. The organization leading in

productivity improvements also reimagined their hiring processes with more and more recruiting

events being held remotely.

Another study by Good Hire, a background check service for businesses [94] surveyed 3500

managers in the United States to understand their remote versus in-person preferences for their

employees and found out that 75% of the managers preferred at least some form of in-person

work, and 60% of the managers agreed or strongly indicated a full-time in-person work in the

near future. They also found that 73% of managers agree that productivity and engagement has

improved or remained the same during the pandemic and that 68% of managers agree that fully

remote operation would add or not impact their profits.

Gartner Inc. [95], a technology research and consulting firm, consisting of 127 company lead-

ers found that 82% of them plan to allow some form of remote work amongst their employees,

with 47% allowing full time remote work.

A study done in the early phase of the pandemic is by Ozimek [96] who collected data from

1500 hiring managers including executives, VPs, and managers. They found out that a majority

of managers agree that remote work functioned somewhat to much better than expected during

the pandemic with no commute, reduced non-essential meetings, fewer distractions, and increased

productivity being some of the main benefits. About one-third of managers also reported reduced

team cohesion, difficulty in communications, and disorganized teams as some of the aspects that

worked poorly during the pandemic. 61.9% of the managers reported more remote work than
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before going forward with 21.8% reporting an entirely remote workforce.

A more comprehensive dataset on employers side policies on remote work is presented by Flex

Index [97] which reports that about 49% employers plan to take a fully on-site approach, 20% plan

to take a structured hybrid approach (where an employer specifies the number of days or what days

an employee should come to the office), and about 31% employers plan to take a fully remote or

fully flexible approach to remote work. Amongst those who plan to follow a structured hybrid

approach, their data reports the average number of days required on-site to be 2.49 days, with

Tuesday, Wednesday and Thursday being more popular for on-site work compared to Monday and

Friday. Their data also report technology, professional services, media/entertainment, financial

services and insurance to be most flexible industries compared to others.

Emerging trends in e-commerce

Emerging literature captures a mixed trends in the adoption and future of e-commerce — varying

significantly by product categories like grocery, restaurants and general merchandise.

On the end of overall spending across various product categories and acquisition channels, Said

et al. [98] used the data from 720 US households and found that about 28% decline in the prepared

food spending as a results of the pandemic but found that the overall spending was similar to pre-

pandemic levels. They also found that more educated and higher income households shifted away

from in-person spending, whereas politically conservative respondents were more likely to shop in-

person and via pick up. Meyersohn [99] highlight that spending behavior potentially was impacted

by inflation and forced individuals to shop in-person. Another aspect of in-person shopping is

that of socialization, that too played a role in bringing individuals back to in-person. Townsend

[100] point out that in come categories, such as clothing, percent of sales made online is back to

pre-pandemic levels, since consumers are allocating more money to travel and entertainment.
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With regards to grocery delivery, Thakker [101] highlight that, in march 2020, 1/3 U.S. house-

holds used online grocery, more than double of August 2019 — out of which 26% were first time

buyers and 39% of those who were 60 years or older were first time buyers — suggesting that a

significant number of new users were attracted towards online grocery. Data by Adobe [102] points

that 41.8% of e-commerce (in 2021) was driven by only three categories: groceries, electronics,

and apparel; with groceries contributing 8.9% to the overall share, which was about 6.3% in 2019.

With regards to food delivery, Ahuja et al. [103] found out that spending on online food delivery

has doubled due to the pandemic and is about 4-7 times compared to 2018 levels - primarily driven

by the convinence sought after Gen Z and Millenaials. However, they highlight that the consumers

are paying a significant premium for delivery, which may impact the growth of food delivery.

However, their data also suggest a growth of food delivery in suburban areas not just in urban

areas.

2.4 Emerging trends in changed mobility landscape

Transit ridership and vehicle miles traveled

The impact of increased remote work since the pandemic is evident from several data sets related

to transit ridership, and vehicle miles traveled [42, 46]. For example, as of mid-March 2023,

U.S. national weekly transit ridership is about 68% of the pre-pandemic levels, with more severe

impact in certain cities [46]. This number is 70% for New York city Metropolitan Transportation

Authority (MTA), 67% for Chicago Transit Authority (CTA), 55% for Washington Metro Area

Transit Authority (WMATA), 48% for Metra Commuter Rail in the Greater Chicago area, 49% for

Metro Atlanta Rapid Transit Authority, 42% for San Francisco Bay Area Rapid Transit District

(BART). Data also suggests a better recovery for transit buses compared to trains and regional rail,

potentially related to remote workers making more local trips using buses instead of commuting
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longer distances using trains or commuter rail. U.S. national vehicle miles traveled estimates

published by Federal Highway Administration (FHWA) show about 3% decrease between 2019

and 2022, potentially attributable to both remote work and inflation, but still far less given the

multi-fold increase in remote work frequency in the last few years [42].

Activity participation

On the end of activity participation, studies suggests a significantly decreased activity in urban

cores of large metropolitan cites and an increased activity in the peripheral areas of these cities due

to movement of households outside of urban cores [45, 49, 104]. Chapple et al. [49] present activity

recovery patterns for downtowns in various cities in the United States over time since the beginning

of the pandemic. As of November 2022, the activity recovery is only about 31% for San Francisco,

38% for Portland, 47% for Detroit, 50% for Chicago, 53% for Boston, 55% for Minneapolis, 58%

for Austin, 60% for Atlanta, and 74% for New York. They also present information on the relative

recovery of downtown of a city compared to the overall city, which is far less than 100% for most

major cities, suggesting that that recovery in downtown areas is less than in other parts of the cities,

potentially related to teleworkers now making more trips around their place of residence instead

of their work locations. As of April 2022, on the higher end, this value was 94% for Atlanta, 89%

for Washington D.C., 87% for Tampa. On the lower end, this value was 43% Minneapolis, 48%

for San Francisco, and 49% for Portland. Along the same lines, Ramani and Bloom [104] use

data from U.S. postal service and Zillow to understand the migration patterns of households since

the beginning of the pandemic and found a significant out flow of households from urban cores to

peripheral areas of the cities. They term this as the ’donut effect’ to highlight the hollowing of the

urban cores and found this effect to be more prominent in big cities, less so in medium sized cities

and a lot less in small sized cities. Emerging evidence on the activity participation of teleworkers
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also suggest teleworkers are taking significantly shorter out-of-home non-work trips (in terms of

trip distance) and of shorter duration compared to those who do not telework. Furthermore, those

who telework are less likely to perform out-of-home non-work activities and those who do so are

performing these during 9 AM to 3 PM or 6-9 PM, compared to other times of the day. [88, 105]

Commercial real estate and impact on third sector of the economy

On the end of impact on commercial real estate and the third sector workers, emerging data sets

point to an increased commercial real estate vacancy rates across the nation and a significant impact

on the third sector workers who typically depend on spending by the commuters in the urban core

for their income [45, 47, 48]. The quarterly vacancy rates were steady at about 11-12% pre-

pandemic but have increased to about 15% since the beginning of the pandemic, with higher rates

in some cities [47]. The vacancy rates are highest at 22.5% in Houston, 20.5% in Atlanta, 20.4%

in Austin, 19.2% in San Francisco and Chicago; with lowest at 9.8% in Boston, 12.7% in Charlotte

and 12.8% in Miami [48]. Althoff et al. [45] look at the impact of remote work on the consumer

spending and its economic impact on non-skilled scalable services and found a significant decrease

in consumer spending in big cities and they conclude that the workers in non-skilled scalable

services sector were dis-proportionally impacted economically by the pandemic.
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CHAPTER 3

DATA

Here, I discuss the two data sets used in this dissertation. I mainly focus on the overall structure of

the survey design for various waves, timelines for data collection, sampling strategy, incentives pro-

vides to the respondents, response rates and descriptives of the respondent’s socio-demographics.

To maintain brevity, I omit the exact language of the questions in this chapter but rather talk about

it in the respective chapters where data from those questions have been utilized. For the consumer

/ employee survey, detailed information on all the questions asked in the survey (including those

that were not utilized in this dissertation) is available in Tahlyan et al. [106].

3.1 Longitudinal tracking survey to understand changing consumer spending, telework and

mobility patterns through the pandemic

A 7-wave longitudinal tracking survey was conducted to monitor the evolving consumer spending,

telework, and activity participation behavior associated with the COVID-19 pandemic, with the

goal of deriving insights on expected post-pandemic telemobility patterns and its interaction with

physical mobility. The survey was conducted between December 2020 and March 2022 through

an online platform named Prolific [107] and resulted in data from 1877 unique respondents from

the United States.

The data collected through the longitudinal online panel survey totaled seven waves at the em-

phfollowing time points, where the first six waves were disseminated about every two weeks be-

tween December 21, 2020, and March 8, 2021 and were followed by a seventh wave disseminated

on March 28, 2022 (about one year after wave 6):
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• Wave 1: December 21, 2020

• Wave 2: January 11, 2021

• Wave 3: January 25, 2021

• Wave 4: February 08, 2021

• Wave 5: February 22, 2021

• Wave 6: March 08, 2021

• Wave 7: March 28, 2022

Questions on the following 13 categories of questions were included in the survey across 7

waves: 1) weekly consumer spending on groceries, cooked food and non-food items; 2) monthly

consumer spending on electronics, furniture, clothing and digital media; 3) home delivery fre-

quency for groceries, cooked meals and other non-food items; 4) telework related travel frequency

through the pandemic; 5) travel, trip-making and time use behavior; 6) attitudes, perceptions and

experiences of the individuals with telework and e-commerce through the pandemic; 7) use of sub-

scription services like amazon prime, streaming services as well as local transit pass; 8) additional

related question on pre-pandemic and post-pandemic expected behavior; 9) individual intention

to use contact-free deliveries like delivery robots in the post-pandemic era; 10) a detailed 24-hr

activity diary data; 11) direct impact of the pandemic like job loss, and COVID-19 infections; 12)

individual experiences with depression, anxiety or positivity in life as a result of the pandemic; and

13) socio-demographics. This is followed by information on the survey dissemination strategy and

incentives provided to the respondents and the response rate across various waves of the survey.

Figure 3.1 presents a summary of various blocks of questions asked in the 7-wave longitudinal

survey, along with information on the waves in which they were asked. The 7-wave panel study

consisted of several independent blocks of questions that allow for modularity across waves. Each

survey is kept to a length of about 10 minutes (15-20 minutes for Wave 7). Several questions on
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household spending are included in every survey wave, representing a core block of the survey.

Other questions were only included in a subset of the seven survey waves. A pre-COVID baseline

questions were also included in waves 3 and 4 for some questions, where respondents were asked,

retrospectively, for their typical frequency or amouont of a certain quantity like spending by various

channels or frequency of telework.

W1 W3 W5

W2 W4 W6

Socio-demographics

Gender
Age
Education
Employment
Ethnicity
Household size and composition
Vehicle Ownership (Motorized,
Bicycle)
Rural/ Urban/ Suburban
Political Inclination
Household Income
Home Zip Code

Pre-COVID Baseline

Expenses
Deliveries
Discretionary trips
Work Location
Socio-demographics
Travel Modes

Attitudes and Perception

Tech Savviness
Environment
Friendliness
Online shopping
perception
Work from home
perception

       Post-Pandemic World

Discretionary Trips
Work from Home
Travel Mode
Purchase Channel

Monthly

Bi-weekly

           Subscriptions /               
       Investments

Physical Products
Virtual Products
Home Improvements

             Experiences
       (during the pandemic)

Work from Home
Online Shopping

Expenses
   (by purchase/ acquisition channel)

Grocery
Cooked Meals
Non-food items

Deliveries


Groceries or cooked meals
Non-food items

         Discretionary trips


To a local store
To eat at a restaurant
To pick-up food
Leisure or recrational

               Work Location

Home
Non-home
Both
No work

COVID-19 Sentiment


Worried about contracting
COVID-19
Depression and anxiety due to
COVID-19
Economic Hardship

Expenses

Digital Media and Video
Games
Clothing and fashion
Electronics, furniture and
home improvements

            Travel Modes


Private Vehicles
Public Transit
Taxi or Ride Hailing
Walking / Biking

Direct COVID Impact


Job loss / pay-cut
Testing / quarantine /
hospitalization /
vaccination

Time Use Changes

(compared to pre-COVID)

Sleeping, household
chores, entertainment
Travel, socializing,
online/in-person work
Personal fitness, taking
care of others

W7

       Activity Participation
                 (current)

Work from Home
Online Shopping

Figure 3.1: An overview of the 7-wave longitudinal survey

3.1.1 Survey Dissemination Strategy, Incentive Structure and Response Rate

Survey Dissemination

Table 3.1 presents the number of new, returning, total and cumulative unique respondent in

each wave of the survey. Wave 1 of the survey started with 457 adults who were recruited to build
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a U.S. population representative sample by age, gender, and ethnicity. The respondent group was

informed about 5 more subsequent waves of the survey and how much they would be paid each

wave before they agreed to complete the survey. The 457 respondents were then later reinvited for

waves 2 to 6, irrespective of whether they completed the previous wave of the survey. I call this

the main sample of respondents.

Table 3.1: Overview of Longitudinal Survey Design and Respondent Recruitment
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1 Dec 21 457 - 457 457 

2 Jan 11 107 372 479 564 

3 Jan 25 103 421 524 667 

4 Feb 08 101 466 567 768 

5 Feb 22 103 485 588 871 

6 Mar 08 101 516 617 972 

7 Mar 28 905 386 1291 1877 
* Wave 1 was disseminated in the year 2020; waves 2-6 were 

disseminated in 2021; wave 7 was disseminated in 2022 

 

To make up for respondent attrition from the main sample, starting wave 2, a convenience

sample with approximately 100 respondents was recruited in all waves till wave 6, who were then

re-invited to participate in the subsequent waves, if they have completed the previous wave. We

call this convenience sample as the top-up sample of respondents. Note that while the respondents

in the main sample were reinvited for the subsequent waves regardless of whether they completed

the previous wave, the respondents in the top-up sample were only invited if they had completed

the previous wave of the survey.

In wave 7, everyone who joined waves 1 to 6 at least once was re-invited, along with a new U.S.
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Figure 3.2: Respondents’ retention / return dynamics across the 7 waves of the survey
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population representative top-up of 905 individuals. Overall, the seven waves of surveys resulted

in data from 1877 individuals, with a smallest size of 457 respondents in wave 1 and the largest

sample size of 1291 in wave 7. Figure 3.2 presents detailed dynamics of the respondents’ return

in various waves of the survey, (which excludes individuals who either returned for a wave of the

survey but didn’t complete that wave or individuals whose responses didn’t pass the quality checks

like straight lining, failing the attention check question etc.).

Table 3.2: Incentive structure for various waves of the survey

Wave Main Sample 

- Static 

Main Sample 

- Growing 

Top up 

1 $1.00 $1.00 NA 

2 $1.80 $1.25 $1.00 

3 $1.80 $1.50 $1.00 

4 $1.80 $1.75 $1.00 

5 $1.80 $2.00 
New Respondents = $1.00 

Returning Respondents = $1.50 

6 $1.80 $2.50 
New Respondents = $1.00 

Returning Respondents = $1.50 

7 

Ethnic minorities^ = $7.50 

Others = $5.00 

New Respondents = $3.50 

NA = not applicable since no top-up data were collected 

^ethnic minorities include those who reported their ethnicities to non-white or 

non-asian 

 

Incentive Structure

Table 3.2 presents the information on monetary incentives provides to the respondents in each wave

of the survey. The sample initially started with $1 incentive in wave 1 but was randomly split into

two group; 1) a group with a growing incentive payment amount for each subsequent wave starting

from $1.25 in wave 2 to $2.50 in wave 6; 2) a group with a static incentive structure of $1.80 in

each wave. This was done to test whether changing the incentive structure could potentially lead
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to better return rate than usual. In the top-up sample, a $1 incentive was offered for waves 2 to 4

for both the new respondents as well as the returning respondents. However, in wave 5 and 6, the

returning respondents were offered $1.50 to help improve retention. For wave 7, since the survey

was sightly longer than the previous surveys due to inclusion of an activity diary, everyone who

was re-invented from the previous 6 waves (both main sample and top-up sample) was offered an

incentive of $5 if the respondent was of White or Asian ethnicity but was offered an incentive of

$7.5 otherwise. This was done to improve the return rate from ethnic minorities since our data

from the previous waves showed lower return rate from ethnic minorities. Lastly, new respondents

in wave 7 were offered an incentive of $3.50.

Response Rate

As summarized in Table 3.1 and Figure 3.2, a total of 1877 unique respondents participated in the

survey over the seven waves. Across these seven waves, 180 individuals participated in all 7 waves,

97 participated in 6 waves, 80 participated in 5 waves, 72 participated in 4 waves, 102 participated

in 3 waves, 135 participated in 2 waves and 1211 participated in 1 wave (including wave 7 top-up).

Out of the 972 respondents who participated in waves 1 to 6, who were then invited for wave 7,

386 returned to complete the survey. This corresponds to a return rate of 39.7%.

3.1.2 Sample Description and Statistics

Table 3.3 (also included in Tahlyan et al. [106]) presents the sample statistics of respondents from

each of the 7 waves and its comparison with the U.S. population statistics. Further, Figure 3.3

presents the location of centroids of the zip codes of the respondents’ residential locations at the

time when they first joined the panel. The size of the markers is proportional to the number of

respondents who joined from a zip code. Collectively, several important observations can be made
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from Table 3.3 and Figure 3.3 which highlights the quality of the data collected across the 7 waves

of the data collected. Spatially, the respondents are well distributed across the United States and

data have been collected from 49 out of 50 states (excluding Vermont) and Washington D.C. A

comparison of sample share and population share for a few selected states is presented in Table 3.3

where the sample shares for data in each wave is within a few percentage points of the population

share.

Figure 3.3: Zip Code centroid of respondent’s location at the time of recruitment

Our data is slight younger than the population. Specifically, our sample has higher proportion

of respondents in the 55-64 years age group compared to 65 years or older, which is generally

expected from online panels since the older individuals tend to find technology driven online survey

difficult. Even though our samples were designed to be age representative (at least in parts) this

mismatch is also a likely manifestation of the fact that oldest age group coded in prolific panel is

58 years or older instead of 65 years or older.

Our sample matches well with the population shares in terms of ethnicity expect a marginally
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Table 3.3: Sample statistics per wave compared with U.S. population
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State         

California 10.5% 10.5% 11.4% 10.5% 12.5% 11.6% 11.2% 12.0% 

Florida 8.7% 7.8% 8.3% 9.1% 7.6% 7.6% 8.1% 6.7% 

New York 8.0% 8.5% 8.3% 8.2% 8.0% 7.6% 6.0% 6.2% 

Texas 6.7% 7.6% 6.7% 6.9% 7.6% 8.5% 7.9% 8.3% 

Gender 
        

Male 48.7% 48.7% 48.0% 48.0% 48.4% 48.8% 47.5% 49.2% 

Female 50.0% 50.2% 50.4% 50.2% 50.0% 50.6% 50.8% 50.8% 

Non-Binary 1.3% 1.1% 1.6% 1.8% 1.6% 0.7% 1.54% - 

Age 
        

18-24 years 10.9% 12.9% 12.0% 11.1% 11.1% 11.1% 11.7% 11.9% 

25-34 years 19.3% 20.4% 21.3% 20.0% 20.2% 19.6% 20.0% 17.9% 

35-44 years 19.1% 18.2% 18.4% 18.9% 19.6% 19.3% 18.0% 16.4% 

45-54 years 16.7% 15.3% 14.4% 15.8% 15.6% 16.7% 16.7% 16.0% 

55-64 years 19.6% 19.6% 19.8% 20.0% 19.6% 19.6% 19.0% 16.6% 

65 years or older 14.4% 13.6% 14.0% 14.2% 14.0% 13.8% 14.6% 21.2% 

Race & Ethnicity 
        

White 70.2% 69.6% 70.2% 69.8% 70.2% 70.9% 73.2% 74.1% 

Black 14.4% 12.9% 12.7% 13.3% 12.7% 12.2% 11.7% 12.3% 

Asian 8.0% 9.8% 8.7% 8.9% 8.7% 8.7% 6.7% 5.7% 

Hispanic or Latino‡ 4.4% 4.9% 5.6% 5.3% 5.1% 4.7% 5.3% - 

Other 2.9% 2.9% 2.9% 2.7% 3.3% 3.6% 3.1% 7.8% 

Political Leaning 
        

Liberal 53.6% 56.3% 56.0% 57.9% 60.4% 58.8% 57.9% 26.0% 

Moderate 19.2% 18.2% 18.7% 16.7% 16.6% 16.6% 19.9% 36.5% 

Conservative 27.1% 25.5% 25.3% 25.5% 23.1% 24.6% 22.3% 37.5% 

Income 
        

    < $25,000 14.4% 15.5% 16.1% 16.5% 16.2% 16.4% 17.6% 14.9% 

    $25,000 - $49,999 25.6% 26.9% 26.6% 25.2% 26.3% 24.9% 24.5% 19.1% 

    $50,000 - $99,999 30.8% 32.8% 31.6% 34.0% 32.6% 33.1% 37.6% 32.0% 

    $100,000 - $149,999 16.0% 14.1% 14.9% 14.2% 14.2% 13.7% 12.7% 17.3% 

    ≥ $150,000 13.2% 10.7% 10.8% 10.1% 10.7% 11.9% 7.6% 16.7% 
‡Survey inquired about race and ethnicity as a single category, whereas the census inquires about Latin/Hispanic origins 

separately (18.4% of the population) 

*Sources: U.S. Census (U.S. Census Bureau, 2019): state, gender, age, race, ethnicity, and income 

Gallup 2020 Sample (Saad, 2021): political leaning 
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over-representation of respondents with Asian ethnicity. Politically, the sample is liberal lean-

ing. Finally, the sample has some under-presentation of high-income individuals, especially in the

$100,000 or above income group. I correct for some of the representative-ness related deficiencies

of the data using sample weights derived using the American Community Survey (ACS) data set

as needed and the details regarding this is presented in the respective chapters later.

3.2 Longitudinal tracking survey to understand employer side remote work policies through

and beyond the pandemic

The data used in the employer study comes from a 5-wave longitudinal survey conducted between

October 2021 and August 2022 amongst top executives of 129 unique North American compa-

nies. Initial invitations consisted of a total of 198 unique employers, primarily associated with

Northwestern University Transportation Center (NUTC)’s business advisory council (BAC) [108].

Upon invitation, respondents had an option to either opt out of the current and future surveys,

complete the current survey but opt out of future surveys or to complete the current survey and

express interest in being invited for the future surveys. Based on the respondent’s responses to this

question, they were re-invited for future surveys.

The survey was designed via the Qualtrics platform and was sent to the respondents via email.

The timelines for various waves of the survey are given below:

• Wave 1: October 2021

• Wave 2: December 2021

• Wave 3: January 2022

• Wave 4: March 2022

• Wave 5: August 2022
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Five categories of questions were asked of the respondents regarding their organization:

1. demographic information, which included questions on:

(a) the sector of operations of the organization defined as per the North American Indus-

try Classification System (NAICS) [109] with an option to also describe their specific

sector in their own words.

(b) percentage of the workforce that is typically customer-facing and/or must perform their

work on-site (to be expressed using a sliding scale varying from 0 to 100)

(c) number of employees in their organization (options included: 1-9, 10-49, 50-99, 100-

499, 500-999, 1000-4999, 5000-9999, 10000 or more)

(d) annual revenue of their organization (options included: less than $10 million, $10 mil-

lion - $100 million, $100 million to $500 million, $500 million - $1 billion, more than

$1 billion, prefer not to disclose)

(e) the region of operations (option included (select all that apply): Northwest, West, Mid-

west, Southwest, Southeast, Mid-Atlantic, Northeast, Nationally across the U.S., Inter-

nationally).

These questions were asked in every wave of the survey.

2. employers’ approach to employee remote work for whom it is possible at various time points

before and during the pandemic and the expected work location in the future. The time

points included:

(a) September 2019 (before the pandemic)
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(b) a few past time points during the pandemic relative to when the survey was done (Wave

1: none, Wave 2: April 2020 1 , Wave 3: April 2020 and October 2021 2 , Wave 4: April

2020, October 2021, and January 2022, Wave 5: April 2020, October 2021, January

2022 and April 2022)

(c) current time point (Wave 1: October 2021, Wave 2: November 2021, Wave 3: January

2022, Wave 4: April 2022, and Wave 5: August 2022)

(d) few future time points relative to when the survey was conducted (January 2022 3 , April

2022, October 2022 and April 2024)

The possible response options included: Fully in-person, Mostly in-person, About 50/50,

Mostly remote, Fully remote and I don’t know4. For the future time points in each wave,

an additional option of ‘wait and see’ was also included to capture the responses where an

employer has not yet decided on their future remote work policy. Given that the remote

work approach potentially varies by department, we inquired separately for the following

three departments within an organization (if applicable): sales / marketing, IT / development,

administration / finance / legal / human resources.

3. their opinion towards the potential impact of a 2-day-a-week remote work policy in their

organization on various business aspects. Specifically, we asked the employers to imagine

1This time point was included in wave 2 and beyond to capture the remote work policies during the early peak of
the pandemic

2Note here that October 2021 was a past time point in wave 2 and beyond but was current time point in wave 1.
Similarly, January 2022 was past time point in wave 4 and 5 but was current time point in wave 3; and April 2020 past
time point in wave 5 but was current time point in wave 4.

3Note here that January 2022 and April 2022 were future time points during waves 1 and 2. However, during
wave 3 while January 2022 was current time point, April 2022 was a future time point. Similarly, during wave 4, April
2022 was a current time point.

4While we provided the respondent to choose ‘I don’t know’ as an option in accommodate cases where the
respondent does not know the approach their organization took or will take (potentially due to the respondent not
being in a decision-making position), no respondent chose this option in any of the waves.
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that their company committed to a future work program allowing a hybrid workforce with

an option of remote work for 2 days a week and what effects will such program have on the

following 9 business aspects:

(a) ability to recruit / retain employees

(b) profitability

(c) long-term viability

(d) ability to compete

(e) ability to innovate

(f) public image

(g) employee productivity

(h) employee creativity

(i) employee supervision and mentoring

The possible response options included: very negative, somewhat negative, neither negative

nor positive, somewhat positive, very positive, and no opinion. This question was asked in

every wave of the survey.

4. additional questions on:

(a) the extent of resumption of business travel of over 50 miles and in-person client inter-

actions at the time of various waves of the survey; Specifically, we asked the employers

to report the extent to which (in terms of percentage) business travel of over 50 miles

and in-person client interactions in their organization has resumed compared to the pre-

pandemic levels, with zero percent being that none has resumed and a hundred percent

being that all have returned. This question was included in all waves of the survey.
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(b) whether their organization has (or plan to) added, reduced, relocated office space in the

same or different area or building since the beginning of the pandemic. This question

was only included in wave 5.

Our survey also included questions on policies regarding masking, vaccinations, testing for

COVID-19 infection at the work location and the work location policies their peer companies

have adopted, return of business travel of over 50 miles, local in-person client interactions,

and firm’s office space reorganizations decisions. However, for brevity, we have not included

results from the data corresponding to these sets of questions. Most of these questions were

asked in every wave of the survey but a few were included in one or two specific waves

taking into consideration the evolving telework trends at the time of the survey.

3.2.1 Sample Descriptives

Table 3.4 presents the descriptive statistics for the data corresponding to each wave of the survey as

well as for the combined data. Figure 3.4 present the distribution of region of operations of various

organizations in the data.

In terms of the sample size, our data correspondent to 129 unique employers across the 5 waves

who completed the survey in at least one of the waves, where 62 employers completed the survey in

wave 1, 43 completed it in wave 2, and 34 completed it in wave 3. In wave 4 and 5, we augmented

our invitation list with new employers to boost the sample size and this led to 45 respondents

completing the survey in wave 4 and 56 respondents completing the survey in wave 5. Overall, we

send invitations to 198 unique employers. Across the 5 waves, 71 employers responded to only

one wave, 29 responded to two waves and another 29 respondents to three or more waves of the

survey.

Our sample consists of about 61% of employers from the transportation, logistics, warehousing
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Table 3.4: Sample statistics for data in various waves and the combined data

Variable  

A
ll w

av
es 

W
av

e 1
 

W
av

e 2
 

W
av

e 3
 

W
av

e 4
 

W
av

e 5
 

Number of Respondents  129 62 43 34 45 56 

Number of Employees 

1 to 99 14.00% 10.30% 9.10% 8.80% 11.60% 13.70% 

100 to 999 28.70% 29.40% 27.30% 38.20% 34.90% 31.00% 

1000 to 9999 22.50% 29.40% 29.50% 23.50% 20.90% 15.50% 

10000 or more 34.90% 30.90% 34.10% 29.40% 32.60% 39.70% 

Sector 

Transportation 53.50% 51.50% 54.50% 64.70% 44.20% 58.60% 

Manufacturing 7.80% 10.30% 11.40% 8.80% 9.30% 8.60% 

Others 38.80% 38.20% 34.10% 26.50% 46.50% 32.80% 

Annual Revenue 

Less than $100 mil 24.80% 17.70% 11.40% 20.60% 18.60% 31.00% 

$100 mil to $1 bil 16.30% 22.10% 22.70% 29.40% 25.60% 13.80% 

$1 bil to $5 bil 27.10% 32.40% 31.80% 23.50% 25.60% 20.70% 

More than $5 bil 27.90% 26.50% 29.50% 26.50% 25.60% 31.10% 

Prefer not to disclose 3.90% 1.50% 4.50% 0.00% 4.70% 3.40% 

Percentage of workforce 

required to in-person 
Percentage 55.48% 54.03% 59.45% 55.94% 49.93% 56.59% 

 

and manufacturing sectors and the rest 39% from other sectors (which is because members of the

NUTC’s BAC are primarily transportation, logistics, and warehousing companies). Figure 3.5

presents a word cloud of the sector of operations of various respondents in the survey in their

own words, which highlights that the transportation sector is prominent in the data. Other sectors

included employers from freight, railroad, third-party logistics, software, consulting, management,

and data services.

On an average, 55.48% of the workforce of the organizations in our data is customer-facing or

must perform work in person with the standard deviation being 29.53%. A large share of compa-

nies in our sample have more than 10,000 employees, have more than $5 billion in annual revenue

($25 billion in many cases), and a majority have a presence across the United States (with several

having an international presence). More than 90% of respondents in our data are vice president

(VP) or chief executive officer (CEO) level senior executives, with the rest being director-level
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Figure 3.5: Employers’ organizations’ region of operations
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managers.

Overall, this highlights that the respondents in our data speak for a large number of employees

and their decisions regarding remote work will potentially have an impact on the work location

decisions of a large number of individuals.
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CHAPTER 4

METHODOLOGICAL FOUNDATIONS

4.1 Generalized Latent Variable Modeling Framework

The methodological approach followed in this dissertation can be broadly put in a generalized la-

tent variable modeling framework (see Figure 4.1, adapted from Muthén and Muthén [110]), which

consists of two types of latent (unobservable) variables: continuous (also known as factors, f ) and

categorical (also known as classes, c). Here, x corresponds to observed covariates (continuous

or categorical, typically socio-demographic variables), y corresponds to continuous observed out-

come variables and u corresponds to ordered, count or binary variables — both of which can either

be used to measure the latent variables (known as indicators) or are being predicted as a function

of latent variables or directly as a function of covariates (known as distal outcome). Ellipse A

corresponds to a model with only continuous latent variables and ellipse B corresponds to a model

with only categorical latent variables. While not shown here, the model could have multiple fac-

tors regressed on each others, multiple classes interacting with one another, or covariates directly

regressed on outcome variables.

Several popular models in the field of transportation can be thought to follow some form of

this generalized framework. For example, a multinomial/ordered logit/probit model consists of

categorical or ordered outcome variables specified as a function of observed covariates. Similarly,

an integrated choice and latent variable model (ICLV) consists of a discrete choice distal outcome,

a set of continuous latent variables and a set of covariates regressed on both latent variables as well

as discrete choice variable.
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f

c

x

y

u

A

B
f : factor variables
c: class variable
x: covariate
y: continuous outcome variables
u: ordered / count / binary outcome variable
A: MIMIC model with distal outcome
B: Latent class model with distal outcome

Figure 4.1: A generalized latent variable framework ([110])

In this dissertation, I utilize several model types: a) those that use no latent variables — multi-

nomial / binary logit and ordered logit / probit; b) those that use one or more factor variables — a

multiple indicator multiple cause model (MIMIC); c) those that use latent class variable — latent

class analysis without and with covariates; d) those with interacting latent classes over time as well

as factor variables — latent transition analysis with random intercepts. In a part of this dissertation,

I also utilize hierarchical agglomerative clustering, followed by estimation of a multinomial logit

based membership model. While the hierarchical clustering with deterministically defined clusters

is not a typically utilized method within the latent variable modeling paradigm (where methods

with stochasticity in latent variables are more preferred), this method comes with the benefit of
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taking sequential nature of the data into consideration while determining the clusters. However, in

its crude form, the model is quite similar to a latent class model with covariates.

I briefly discuss these models in this chapter. In the respective chapters where I utilize these

model, only relevant mathematical details will be discussed for brevity.

4.2 Ordered Logit / Probit

The ordered probit / logit model [111] is utilized to estimate a predictive model that connects an

ordered outcome with a set of covariates. An ordered model consists of a latent propensity u∗ such

that:

u∗ = x
′
γ + ϵ (4.1)

where x is a vector of exogenous variables, γ is a vector of estimable parameters and ϵ is

standard normally distributed error term in case of a probit framework and logistically distributed

in case of logit framework. The latent propensity function u∗ is related to the reported J − point

response item u in the following manner:

u =


1 if u∗ ≤ ψ1

j if τj−1 < u∗ ≤ τj ∀ j ϵ (2, . . . , J − 1)

J if τJ−1 ≤ u∗

(4.2)

where τj (j = 1, 2, . . . , J − 1) are estimable thresholds dividing the propensity function. Note

here that to ensure model identification, either τ1 or a constant in u∗ can be estimated and the other

parameter should be fixed to zero. Given the above equations, probability P (u) of observing the

ordered variable u is written as:
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P (u) =


Φ(τ1 − x

′
γ)

Φ
(
τj − x

′
γ
)
− Φ

(
τj−1 − x

′
γ
)

∀ j ϵ (2, . . . , J − 1)

1− Φ
(
τJ−1 − x

′
γ
) (4.3)

where Φ(·) is standard normal cumulative distribution for a probit framework and logistic distri-

bution cumulative function for a logit framework.

I utilize this model in three different studies. In chapter 5, I utilize an ordered probit model to

study the factors impacting telework satisfaction during the pandemic. Next, in chapter 6 I utilize

an ordered logit model to understand the factors impacting April 2024 expected work location

of employees. Lastly, in chapter 7, I again utilize an ordered probit model to understand factors

impacting expected April 2024 work location decision of employers.

4.3 Multinomial Logit

A multinomial logit model is a discrete outcome model that is often used to associate a multinomial

variable with a set of covariates (x). The model, often associated with a utility maximization

decision rule, consists of a discrete outcome variable u, for an individual n, using a linear-in-

parameter function Tun such that:

Tun = β
′

uxun + ϵun (4.4)

Pn(u) = P (Tun ≥ TUn) ∀ U ̸= u (4.5)

Pn(u) = P
(
β

′

uxun + ϵun ≥ β
′

UxUn + ϵUn

)
∀ U ̸= u (4.6)
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Pn(u) = P
(
β

′

uxn − β
′

UxUn ≥ ϵUn − ϵun

)
∀ U ̸= u (4.7)

where βu is a vector of estimable parameter for category u, xun is a vector of covariates and ϵun is

a gumbel distributed error term. The probability of being in category u for observation n, Pn(u),

can be written as the following closed form expression:

Pn(u) =
eβuxun∑
∀u e

βuxun
(4.8)

I utilize a multinomial logit model in two different occasions in this dissertation: 1) in chapter

6 where I estimate a cluster membership model that associates a set of individual characteristics

like age or sector of their job with the discrete trajectory cluster variable that was determined

using a hierarchical clustering technique; 2) later, in the same chapter, where I estimate a binary

logit model (i.e. with only two possible options in the discrete outcome variable) to associate an

individual’s socio-demographic information with an outcome variable that captures whether or not

there is certainty in their future work location in April 2024.

4.4 Multiple Indicator Multiple Cause (MIMIC) Model

In chapter 5, I estimate a multiple indicator multiple cause model [112] that allows for an inclusion

of continuous latent factors (measured using a set of discrete binary indicators in this dissertation)

in an ordered probit model in order to control for latent factors like perceived benefits or barriers

while understanding the effect of other socio-demographics.

Figure 4.2 presents a graphical representation of a MIMIC model. The MIMIC model, in

my case, consists of an ordered probit distal component where latent factors capturing information

regarding perceived / experienced benefits or barriers are to be included. This is done using two sets
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Figure 4.2: A graphical representation of a MIMIC Model

of equations: 1) a structural model, capturing the inter-relationship between different latent factors

and the relationship between socio-demographic information and latent factors; 2) a measurement

model, capturing the relationship between continuous latent variables and their observed indicators

(all of which are binary in my case) [113]

Structural Model

The structural model defines the inter-relationships between continuous latent variables and the re-

lationship between the latent variables and observed socio-demographic information. In its general

form, the structural model can be written as:

f = α +Bf + Γx+ ϵ (4.9)

where f is a vector of latent variables, α is a vector of intercepts, B is matrix of parameters govern-

ing the relationship between latent variables, Γ is a matrix of regression parameters representing
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the relationship between observed socio-demographic information and latent variables and ϵ is a

vector of error terms.

Measurement Model

The measurement model specifies the relationship between the latent variables and its indicators

using the following equation:

u∗ = ν + Λf +Kx+ µ (4.10)

where u∗ is a vector of continuous latent variables (assuming that the indicators are categorical), ν

is a vector of intercepts, Λ is a factor loading matrix and µ is a vector of measurement errors, and

K is the regression parameter matrix defining the relationship between u∗ and x. The relationship

between u∗ and the observed response u to the indicator can be defined using an ordered logit type

framework as mentioned earlier.

4.5 Latent Class Analysis

Figure 4.3 presents graphical representation of latent class analysis that I use at several occasions:

1) in chapter 6 where I study employee attitudes / outlook towards the impact of remote work on

various work aspects; 2) in chapter 7 where I use the employer side on a similar question as earlier

- but now from the employer perspective instead of employees.

A latent class model can be unconditional (i.e. without the covariates) or conditional (i.e.

with covariates). For an unconditional latent class model, consider, uk ∀ k = 1, 2, ..., K observed

variables with ruk
= 1, 2, ..., Ruk

response categories in each observed variable, which forms a

vector of observed response patterns for each respondent, y = (ru1 , ru2 , ..., ruK
). We are interested
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Figure 4.3: A graphical representation of a latent class model

in P (Y = y), where Y is a vector of response pattern and
∑
P (Y = y) = 1. Two sets of

parameters are estimated here: 1) γcj , which represents the percentage of respondents in the data

belonging to a latent class cj , where j = 1, 2, J ; 2) ρuk,ruk |cj , which represents the probability of

responding ruk
to the uthk observed variable conditional on membership in class cj . The response

vector probability conditional on latent class cj in the model is written as:

P (Y = y|c = cj) =
K∏
k=1

Ruk∏
ruk=1

ρ
I(yuk=ruk)
uk, ruk |cj

(4.11)

where the fundamental expression to be estimated can be derived using the total probability theo-

rem as:

P (Y = y) =
J∑

j=1

γcj

K∏
k=1

Ruk∏
ruk=1

ρ
I(yuk=ruk)
uk, ruk |cj

(4.12)

and the class membership probability for each respondent conditional on their response vector can

be estimated using the Bayes’ theorem as below:
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P (c = cj|Y = y) =
P (Y = y|c = cj)P (c = cj)

P (Y = y)
(4.13)

P (c = cj|Y = y) =

∏K
k=1

∏Ruk
ruk=1 ρ

I(yuk=ruk)
uk, ruk |cj

· γcj∑J
j=1 γcj

∏K
k=1

∏Ruk
ruk=1 ρ

I(yuk=ruk)
uk, ruk |cj

(4.14)

The estimation of a membership model to incorporate exogenous variables (x) in the model, γcj

can be expressed as a function of x and the fundamental expression conditional on x can be written

as:

P (Y = y|x) =
J∑

j=1

γcj(x)
K∏
k=1

Ruk∏
ruk=1

ρ
I(yuk=ruk)
uk, ruk |cj

(4.15)

where instead of estimating γcj , a logit formulation is used and its parameters are estimated.

4.6 Latent Transition Analysis (LTA)

Figure 4.4 presents a graphical representation of a latent transition analysis framework, which is

a longitudinal extension to the latent class analysis and is useful when data are available for more

than two time points. I utilize a more advanced version of LTA called LTA with random intercepts

(RI-LTA) in Chapter 8, however, here I discuss LTA first to highlight the shortcomings of LTA

which are corrected by a RI-LTA model. Details regarding the RI-LTA model are presented in the

next section.

LTA is essentially a type of latent markov model and falls in the category of models where a la-

tent variable in treated as categorical in nature, as opposed to factor analysis where a latent variable

is treated as continuous. The categorical nature of the latent variable allows for the measurement of

different classes in the data, defined based on different likelihood of response to various indicators.
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Figure 4.4: A graphical representation of a latent transition model

Similar to LCA, LTA can also be estimated without or with covariates. In Figure 4.4, ut=1
1 , ..., ut=1

J

and ut=2
1 , ..., ut=2

J are the indicators used at the two time points to measure the latent variables.

Further, arrows pointing from the latent variables to the indicators depict how the latent variable

impacts the indicators and the arrow pointing from c1 to c2 depicts how the latent variable at time

point 1 impacts the latent variable at time point 2. Note that the process is considered a markov

process since LTA normally assumes no arrows pointing from tn−2 to tn or further in the past and

only the relationship of latent variables at tn−1 to tn is allowed (i.e. only first order effects are

allowed, not second order and beyond).

For a more mathematical representation of the latent transition analysis framework, in an un-
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conditional LTA, consider, utk ∀ k = 1, 2, ..., K and ∀ t = 1, 2, ..., T with rut
k
= 1, 2, ..., Rut

k
re-

sponse categories in each observed variable at different time points, which forms the response vec-

tor for each respondent, y = (ru1
1
, ru1

2
, ..., ru1

K
, ..., ruT

1
, ruT

2
...ruT

K
). We are interested in P (Y = y),

where Y is a vector of response pattern and
∑
P (Y = y) = 1.

Consider ct to be a categorical latent variable at time t where ct = ct,1, ..., ct,J are latent classes

in ct. For simplicity, assuming that the number of latent classes are same across time periods (i.e. J

classes at each time period), there are three sets of parameters that are estimated in an unconditional

LTA:

• δct,j (latent class prevalence at time t such that
∑J

j=1 δct,j = 1). In simpler terms, this is

interpreted as the proportion of individuals in the data corresponding to a latent class ct,j at

time point t.

• ρut
k,rut

k
|ct,j (item response probabilities) which are usually constrained to be equal across

time periods and correspond to a measurement invariance assumption in the model. The item

response probability is interpreted as the probability of responding rutk to item utk conditional

on class membership ct,j at time t.

• τc
t+1,j

′ |ct,j (probability of transition between latent classes between consecutive time points.

Transition probabilities are usually presented in a transition matrix as below.

Transition Matrix =



τct+1,1|ct,1 τct+1,2|ct,1 ... τct+1,J |ct,1

τct+1,1|ct,2 τct+1,2|ct,2 ... τct+1,J |ct,2

... ... ... ...

τct+1,1|ct,J τct+1,2|ct,J ... τct+1,J |ct,J


(4.16)
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Using the above notations, the fundamental expression, P (Y = y), of interest in LTA is written

as:

P (Y = y) =
J∑

c1=1

...

J∑
cT=1

δc1τc2|c1 ...τct|ct−1

T∏
t=1

K∏
k=1

R
ut
k∏

r
ut
k

ρ
I(y

ut
k
=r

ut
k
)

ut
k,rut

k
|ct,j (4.17)

Note here that the latent class prevalence parameters (δs) are estimated only for time period

1 and then determined using the transition parameters for the remaining time periods. A standard

and more popular version of the LTA makes two important assumptions. The first is of local inde-

pendence of the indicators which states that the observed variables are independent of each other

conditional on the latent variables. In other words, the local independence assumption assumes

that the latent class variables accounts for the association between the observed variables. Second,

assumption is of measurement invariance across time periods which means that the number of la-

tent classes and their definitions are assumed to be constant over time. This means that the ρs are

fixed across time periods. While this assumption can be relaxed in the standard LTA model, it is

often made to allow for easy interpretation (since class definitions are now fixed and only propor-

tions and transitions are interpreted) and estimation of the model (since significantly less number

of parameters are to be estimated now).

Multiple ways of introducing covariates in an LTA model exists, with second parameterization

presented by Muthén and Asparouhov [114] being more popular and is utilized in this dissertation

(see Table 2 of Muthén and Asparouhov [114]), where a a logit based membership model for initial

time point latent classes is estimated, along with one logit for a class at time point t−1 to all classes

in time point t. All of these are estimated jointly, along with the measurement model.

While LTA has been a popular model for more than a decade, it has a few limitations as high-

lighted in Muthén and Asparouhov [115] recently. Main criticism of regular LTA is that it does not
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separate time-invariant between-level variation across subjects from within-level variation over

time — which is important and particularly of interest to understand behavioral transitioning.

Muthén and Asparouhov [115] also show that estimating a estimating a regular LTA model where

time-invariant between-subject variation is not captured leads to distortion of transition probabil-

ities – specifically with respect to over-estimation of diagonal values of the transition matrix (i.e.

the probabilities of staying in the same class).

4.7 Latent Transition Analysis with Random Intercept (RI-LTA)

To correct for the limitations of the regular LTA model, I use a random intercept LTA in Chapter

8 of this dissertation. Figure 4.5 presents a graphical representation of a random intercept latent

transition analysis framework where an additional normally distributed factor f has been intro-

duced — which too can be a function of covariates. Unlike regular LTA where logit(P (utk,i =

1|ct,j,i)) = αuk,j (assuming measurement invariance and where i is the respondent identifier), a

new time invariant factor is introduced such as logit(P (utk,i = 1|ct,j,i, fi)) = αuk,j + λkfi where

αuk,j varies over latent class indicators and latent classes (if measurement variance is allowed) and

fi is a subject specific random factor that has a different factor loading (λk) in each type of indi-

cator but is constant over time. Factor fi is essentially a time stable latent trait of an individual but

has a different impact on different types of indicator. While fi is standard normally distributed, it

can be made a function of covariates to capture systematic heterogeneity in latent trait.

4.8 Hierarchical Agglomerative Clustering

In chapter 6, I utilize Agglomerative Hierarchical Clustering [116–118] with Levenshtein or Edit

distance [119] as a similarity metric (calculated using TraMineR [120]) and with agnes [121] pack-

age in R programming language. Agglomerative hierarchical clustering is a bottom-up clustering
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Figure 4.5: A graphical representation of a latent transition model with random intercept

approach with the benefit of not needing to pre-specify a set number of clusters (unlike k-means).

It uses a pairwise similarity measure to combine observations into clusters in a hierarchical frame-

work beginning with each data point as a unique cluster and then merging closer points into a

single cluster until the entire dataset is one big cluster. Determination of number of clusters is

done using dendrogram, which is a graphical representation of the hierarchical structure of cluster-

ing process. Given the sequential nature of the trajectories, Levenshtein distance metric is used as

a similarity measure instead of other distance metrics that do not recognize sequential nature of the

data. Levenshtein distance determines the similarity between trajectories based on the minimum

number of insertions, deletions or substitutions required to make two trajectories similar and is a

popular metrics with origins in protein/DNA sequence alignment and bioinformatics.
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CHAPTER 5

FOR WHOM DID TELEWORK NOT WORK DURING THE PANDEMIC?

5.1 Introduction

One of the most impactful transformations triggered by the COVID-19 pandemic is the massive

transition of employees and businesses to work from home. According to a U.S. survey conducted

by Pew Research in October 2020 [83], while only 20% of working adults reported working from

home before the pandemic, the number of working adults that reported working from home during

the pandemic had grown significantly to 71%. A key finding from this study is that workers were

highly divided: only 54% of working adults would like to work from home once the pandemic is

over. This finding is significant; while several studies [122, 123] have shown positive impact of the

option to telework and of actual telework, the experience from the pandemic has been mixed for

many. Thus, the extent of continued future adoption of telework when it is an available option re-

mains an open question for employers and policy makers in a post-pandemic world. On the positive

side of the argument, we note that the resources that corporations have spent during the pandemic

to make teleworking easier, increased schedule flexibility, and inclusion aspects of telework may

permanently change the way Americans expect to work, and this may lead to maintaining high

levels of telecommuting [124, 125]. On the other hand, the current level of adoption may not be

sustained in the wake of growing evidence related to decline in innovation and productivity [126,

127], and lack of clearly defined boundaries between work and private life [128, 129]. This is

further complicated by the fact that the pandemic forced organizations to suddenly adopt remote

work, sometimes without providing employees with the necessary skills and support to thrive in
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the remote work environment [130].

While we note that employer strategies will play a major role in defining the future forms and

adoption of telework, employee preferences and constraints, such as access to appropriate technol-

ogy or environment to work from home, are also going to be extremely important factors. Overall,

there is consensus that different remote work models will persist and that hybrid forms of work

will be sustained post COVID-19 pandemic [131]. Yet, there is a need for further research to un-

derstand employee perceptions, barriers and assets related to remote work, as well as the variation

among different employee groups. The resulting behavioral insight will be an important input to

establishing the forms and strategies to maintain productivity, worker well-being and company

culture in a remote work world.

The broad and durable nature of telework adoption during the pandemic across sectors and

user-groups presents a rare and unique opportunity to study telework. Most studies prior to the

pandemic treated teleworking as a choice, part of an intentional telework program from the em-

ployer’s end. Instead, analysis of remote work in the COVID-19 era needs to account for the fact

that the pandemic broadly forced employers and workers to adopt telework for an extended period

except for individuals for whom onsite presence was essential.

In past research, telework has been considered as a means to reduce congestion and the en-

vironmental impact of the transportation sector for several decades [9, 22, 132–136]. Employee

telework adoption has been tied to schedule flexibility [25], worker age and educational attainment

[28, 30], and interaction with the employer’s expectations [137]. In terms of attitudes, telework

adoption preferences are linked to both constraints (family effects, commuting, job suitability) as

well as opportunities (interaction with co-workers) [11, 138, 139].

A comprehensive understanding of the long-term viability of remote work and related spatially

and temporally flexible work arrangements is still taking shape [140, 141], and many of the earlier
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findings may need to be revisited in this new context. For example, earlier research suggests

that attitudes may be more consistently important than sociodemographic status like presence of

children [11]. Among the unique features shaping the COVID-19 telework situation is the frequent

occurrence of multiple members of the same household teleworking simultaneously, including

children attending school online. Overlapping telework arrangements potentially impose resource,

time, and space restriction on individuals and increased work-life conflicts.

In light of the above discussion, this chapter is focused at understanding the systematic hetero-

geneity and factors associated with telework satisfaction during the COVID-19 pandemic amongst

a representative sample of working adults in the United States. We use data regarding self-reported

telework satisfaction ratings, responses to several other questions related to benefits of and barriers

to teleworking, and socio-demographics and contextual variables from a survey with 318 working

adults. We employ a multiple indicator multiple cause (MIMIC) model capable of measuring both

the direct and indirect impact (via the latent factors) of socio-demographic information on telework

satisfaction, hence providing a causal structure to our understanding of the drivers of telework sat-

isfaction. Our methodology relates telework satisfaction with the perceived/experienced benefits of

and barriers to telework and thus helps in identifying factors that may impact telework frequencies

in the future. It is known from prior work that satisfaction acts as an antecedent to future behavioral

intentions [142–148]. A common structure in adoption studies is to frame use intentions from the

perspective of perceived benefits and barriers, which, in turn, are driven by experiences [149–154].

Given the novelty of the setting in which telework is experienced by workers, our chosen ap-

proach is to frame the MIMIC modeling around the identification of two latent variables: benefits

and barriers. This underpins the three main contributions of this work, namely: defining bene-

fits/barriers of remote work in the unique circumstances of the pandemic, revealing casual struc-

tures stemming from the experience during the pandemic, and finally uncovering the systematic
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differences by respondent features and household status. These findings can help employers deter-

mine how to balance employee well-being and aspirations for work flexibility, while maintaining

innovation and productivity. More broadly, insights about remote work intentions can aid urban

and transport planners in making decisions related to mobility provision and urban design.

The rest of the chapter is structured as following. Section 2 presents the data available for this

study, and descriptive statistics of socio-demographic and attitudinal variables. Section 3 presents

the modeling approach using ordered probit and MIMIC models. Section 4 presents the estimation

results and is followed by summary, key takeaways, policy implications and limitations of this

study in section 5.

5.2 Data

5.2.1 Telework satisfaction rating data

On a 5-point Likert scale (very dissatisfied to very satisfied), individuals with full-time or part-

time employment status and those who have not been working from an office in the past week (i.e.

workers with at least some experience of working from home recently) were asked to rate their

level of satisfaction with their telework experience using the following question: “How satisfied

are you with your experience of working from home?” Individuals who are employed but have been

working exclusively from an office (i.e., workers with no recent experience of working remotely)

were instead asked to rate their expected level of satisfaction with teleworking in a hypothetical

scenario1 where telework is a viable option using the following question: “Imagine you were

1From the data available to us, it is difficult to say whether this was truly a hypothetical scenario or not since the
question specifically asked about work location in the “recent” weeks and no particular time frame was provided. It is
possible that the respondent did telework in the early period of the pandemic or may have telework experience prior
to the pandemic. Further, the hypothetical scenario version of the question was presented to 78 out of 318 respondent
and almost all of them were working exclusively on-site due to employer mandates (i.e., working from home was not
an available option). Lastly, 59 of 78 individuals were essential workers.
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asked to work from home. How satisfied do you think you would have been working from home?”

Similar questions were asked to students with recent or no experience of working from home in

the context of “attending classes from home”. In the telework satisfaction rating data, merely

2.52% (8 respondents) of the 318 individuals responded that they were or would have been very

dissatisfied with teleworking. Hence, we converted the 5-point response scale to a 4-point scale

by combining the “very dissatisfied” and “somewhat dissatisfied” response categories. Figure 5.1

shows the distribution of reported telework satisfaction with about 74.21% individuals reporting

they were or would have been somewhat or very satisfied with telework. This 4-point satisfaction

response item is eventually used in the presented models as a dependent variable.
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Figure 5.1: Distribution of reported telework satisfaction in the data.
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5.2.2 Telework related experience, perception, and contextual data

The study included questions on telework perceptions, experiences and other contextual variables

related to household factors and COVID-19 concerns. This data was also collected for cases where

telework was not an available option, such as essential workers. Questions asked to the respondents

and the response distribution is presented in Table 5.1. Although the variables shown in Table

5.1 were measured on a 4- or 5-point scale, they were recoded to binary variables to reduce the

complexity of estimated models, given the relatively small sample size2. As observed, a significant

proportion of individuals did not agree with potential benefits related to telework like productivity

gains or quality of life improvements. These findings are in line with the findings by the survey

conducted by PwC [155] in December 2020 in the U.S., however, it contrasts with the research by

[156] in Belgium where respondents mainly attribute positive characteristics to telework. These

differences likely reflect the dynamic nature of telework experiences during the pandemic where

while early experiences with telework were largely positive but more recent studies suggest a

mixed experience. Furthermore, only about 15% of individuals reported lack of technology being

a hindrance to telework given that the required technologies like a laptop or a webcam or access to

internet have a significantly high market penetration in the U.S.

The data from these questions were used to first conduct an exploratory factor analysis, used

as foundation to identify factors related to perceived benefit and barriers to telework incorporated

into the final MIMIC model. The identification of these latent variables is anchored upon several

existing studies on telework before and during the COVID-19 pandemic [152, 157–160].

2The 5 statements on a 5-point Likert scale were recoded to 1 if the respondent somewhat or strongly agreed
with the statements or 0 otherwise. The statement on work location flexibility was recoded as 1 if there was partial
or complete flexibility to choose work location and 0 otherwise. The statement on the job’s remote work suitability
was recoded to 1 if the job was mostly or very suitable to remote work and 0 otherwise. Lastly, the COVID-19 related
worry variable was recoded as 1 if the respondent reported being worried or very worried about potentially contracting
the virus and 0 otherwise.
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Table 5.1: Distribution of telework related experience, perception, and contextual data

Indicator / Statement Abbreviated Variable Name Disagree (%) Agree(%)
I have been/would be more productive working from home Work productivity gains 55.0 45.0
Not needing to commute to work has improved/would improve my abil-
ity to work from home.

Time savings due to not needing to com-
mute

28.6 71.4

The option to work from home has improved/would improve my quality
of life.

Quality of life improvements 36.2 63.8

Lack of technology like a laptop or a webcam has/would hinder my
ability to work from home.

Lack of appropriate technology 85.2 14.8

Distractions from other household members have/would hinder my abil-
ity to work from home.

Distraction from other household mem-
bers

61.6 38.4

Indicate who determines their work location: the employer; there is
partial flexibility in the determination of work location; or if there is
complete flexibility

Work location flexibility 57.8 42.2

Indicate level of suitability of the respondent’s job to remote work: not
suitable at all; somewhat suitable; mostly suitable; very suitable.

Job’s remote work suitability 45.0 55.0

Indicate level of worry (on a 4-point scale of not at all to very worried)
about potentially contracting the COVID-19 virus.

Worried regarding contracting COVID-19 61.6 38.4

5.2.3 Socio-demographic data

The survey also collected socio-demographic variables that are relevant to study variation in ex-

periences and satisfaction with remote work. Figure 5.2 presents the descriptive statistics of the

socio-demographics used in this study. The variables include age, ethnicity, household location

type (urban, rural, suburban), highest level of education, household setup type (living alone or with

others), vehicle ownership status etc. Another important variable that we include in our analysis is

whether or not an individual works in one of the following four remote work suitable industries:

communications and information technology, educational services, media and communications,

and professional and business services.

5.3 Methodology

To understand the drivers of satisfaction and heterogeneity in the self-reported telework satis-

faction, we present two models based on the available data. The reference model is an ordered

probit model controlling for socio-demographic variable effects on telework satisfaction levels.

This model is useful to understand the heterogeneity in telework satisfaction across various socio-
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Figure 5.2: Descriptive statistics of socio-demographic variables available in the data
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Figure 5.2: Descriptive statistics of socio-demographic variables available in the data (cont.)
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demographic groups. The second model is a MIMIC model with an ordered probit component

relating socio-demographic information as well as latent variables with self-reported telework sat-

isfaction. The model provides a causal structure to our analysis for understanding telework satis-

faction. Mathematical details related to both models are presented in the following sections.

The MIMIC model consists of an ordered probit component and relates socio-demographic

information to perceived / experienced3 benefits of and barriers to telework satisfaction and to tele-

work satisfaction itself. Similar to other structural equation models, the presented model consists

of two components: 1) a structural model, capturing the inter-relationship between different la-

tent variables and the relationship between socio-demographic information and latent variables;

2) a measurement model, capturing the relationship between continuous latent variables and their

observed indicators (all of which are categorical in this study) [113].

Figure 5.3 presents the structure of the MIMIC model used in this study. The indicators for

each of the latent variables were determined following an exploratory factor analysis that allowed

for polychoric correlations [161]. In the MIMIC model, the structural equation relates the socio-

demographic information with the identified latent variables (i.e., benefits of and barriers to tele-

work), the measurement equations relate each latent variable with their indicators, and the telework

satisfaction response propensity is related with the latent variables and the socio-demographic in-

formation using an ordered probit type model. All models in this chapter are estimated using the R

programming package lavaan [162], which uses mean and variance adjusted weighted least square

(WLSMV) procedure [163]. WLSMV estimator is the most appropriate estimator for non-normal

data and makes minimum assumptions about the distribution of the observed variables [164, 165].

3Note here that we use to perceived / experienced terminology here instead of just experienced due to presence
of individuals in the data with no telework experience, for example, essential workers. While using the experienced
benefits or barriers is more relevant for individuals who had at least some telework experience during the pandemic,
for individuals with no experience of telework during the pandemic, our data only reflects their perception of telework
which may not be formed by personal experiences.



102

Socio-demographics

Work productivity gains
Time savings due to not needing to
commute
Quality of life improvements
Job's remote work suitability
Work location flexibility

Lack of appropriate technology 
Distraction from other household
members
Job's remote work suitability
Work location flexibility

Telework Satisfaction
Item Response

Probability

Experienced /
Perceived Telework

Benefits

Experienced /
Perceived Telework

Barriers

Telework Satisfaction
Item Response

4-point scale
categorical items

Binary 

categorical 


items

Figure 5.3: Structure of the MIMIC Model

5.4 Estimation results

5.4.1 Exploratory factor analysis

We began the exploratory factor analysis with the Kaiser – Meyer – Olkin (KMO) test [166, 167] of

sample adequacy and the Bartlett’s test of sphericity [168] using the 8 indicator variables. A KMO

value of 0.66 (minimum acceptable value 0.6) and Bartlett’s K squared value of 50.371 (degrees

of freedom = 7 and p-value = 1.22*10-8) showed that the data is appropriate for a factor analysis.

Table 5.2 presents the results from a 2-factor solution with varimax rotation from an exploratory

factor analysis (EFA) conducted using the available telework related experience, perception, and

contextual variables. The COVID-19 related concern variable has been excluded from the pre-
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sented solution since it had a small loading value on the 2-factor and 3-factor solutions attempted.

Hence, we include the COVID-19 worry related variable directly into the ordered probit part of

the model4. Admittedly, some loadings are lower than the generally accepted cutoff values, but

we decided to keep the corresponding indicators given that they were extremely important aspects

[169, 170]. The two identified latent variables were named as 1) Telework Benefits and 2) Bar-

riers to Telework. Overall, the 2-factor solution explains 52.7% of the common variance in the 7

indicators with 2 cross-loadings across the factors. Given that cross-loadings are reasonably high,

we decided to keep these to explicitly account for cross-correlations in the final MIMIC model

while defining the latent variables. Given the increasing concerns regarding the use of Cronbach’s

α for measuring internal consistency reliability in non-continuous data [171], we use ω total mea-

sure of composite reliability proposed by McDonald [172, 173]. The ω are estimated using the

psych R programing package [174] and were found to be 0.77 and 0.58 for factor 1 and factor 2,

respectively, which showcases reasonable reliability for the identified factors.

Table 5.2: Results from the exploratory factor analysis

Indicator Factor Loading
Factor 1

(Telework Benefits)
Factor 2

(Barriers to Telework)
Work productivity gains 0.816 –
Job’s remote work suitability 0.576 -0.815
Time savings due to not needing to commute 0.680 –
Quality of life improvements 0.852 –
Lack of appropriate technology – 0.454
Distraction from other household members – 0.267
Work location flexibility 0.319 -0.649
ω total 0.77 0.58
% of common variance explained by two factors = 52.7%
rotation = varimax

4Despite the risk of endogeneity, since we do not have the longitudinal measures of both satisfaction and COVID-
19 concerns to resolve the complexity of simultaneous effects, we determined that this variable is a relevant factor
during the time of the pandemic where individuals with higher COVID-19 concern might feel more satisfied with
telework. Notably, removing this variable from the presented models did not change the remaining parameter estimates
or their statistical significance. Capturing COVID-19 concerns and related risk-avoidance or tolerance behaviors
remains an important avenue for further research.
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5.4.2 Estimation Results

Model of socio-demographic determinants of telework satisfaction

Table 5.3 presents the results from the ordered probit model with socio-demographic information

but without latent variables. This model helps to gain a fundamental understanding of the distri-

bution of satisfaction across the respondents in the data. According to the R2 value [175, 176],

the presented model explains 21.9% of the variance in the latent propensity function of the tele-

work satisfaction equation. Note that the typically reported log-likelihood based fit measures are

not available here since the model has been estimated using the WLSMV estimator instead of

maximum likelihood estimator.

Figure 5.4: Variation of telework satisfaction as a function of respondent’s age.

As seen in Figure 5.4, there is a parabolic relationship between telework satisfaction and age.

Specifically, results indicate that while middle aged individuals were more satisfied with telework-

ing, the satisfaction was lower for younger and older individuals. As reported by some news
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articles [177], this might be related to either loss of networking and mentoring opportunities that

younger individuals benefit from in the early stages of their careers or to lack of proper remote

working conditions at their homes as many younger individuals often live in shared apartment. For

older individuals, the lower satisfaction may be related to higher position ranks, echoing findings

in Carillo et al. [178] where managers adjusted less well to telework than non-managers, related to

the difficulty of managing teams in the uncertain environment. Lower satisfaction of older workers

may also be associated with challenges to use technology as a primary work tool. Results also

suggest that the satisfaction was lower for individuals with at least an undergraduate degree and

for households with children attending school virtually from home. A likely reason for presence

of children attending school from home impacting satisfaction is that it may strain individual’s at-

tention span [179, 180]. Furthermore, telework satisfaction for individuals with a graduate degree

was marginally higher than for individuals with just an undergraduate degree, but the correspond-

ing parameter was not highly significant. However, we decided to retain this parameter to control

for the effect of having a graduate education, given the consistent importance of this variable in

past research.

Hispanic or Latino respondents reported higher satisfaction with teleworking compared to other

ethnic groups. A conjecture is that Hispanic or Latino respondents tend to be over-represented in

work requiring in-person activities, which are less telework friendly, even before the pandemic

[181]. Hence, their reported satisfaction is higher when they were given a hypothetical situation

of teleworking being an available option or when their employers were forced to give telework as

an option. Individuals living in suburban areas also reported higher satisfaction with teleworking

compared to both rural and urban residents, potentially related to several factors including relocat-

ing to suburban areas since telework was possible5 or to not needing to commute to work anymore

5Several independent data sources point out to a significant relocation across regions in the U.S. during the pan-
demic. For example, a study by Zillow, which is a major online real estate marketplace company in the U.S., reported
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Table 5.3: Ordered probit model of telework satisfaction with only socio-demographic information

Variable Parameter Estimate t-statistics
Age (in years) 0.091 3.800
Age2 (in years squared) -0.001 -3.128
Hispanic or Latino indicator 0.653 1.991
Suburban household indicator 0.324 2.462
At least an undergrad degree indicator -0.334 -2.215
Graduate degree indicator 0.214 1.185
Presence of at least one child attending school from home indicator -0.594 -3.812
Worried about contracting COVID indicator 0.291 2.059
Thresholds
τ1 0.990 1.881
τ2 1.454 2.747
τ3 2.429 4.458
Fit Measures
No. of estimated parameters in the entire model 11
No. of observations 318
R2 (for ordered probit component) 0.219

[182–184]. Lastly, the model also suggests higher satisfaction amongst individuals who were more

worried about contracting the COVID-19 virus. This result suggests that satisfaction with remote

work can also be driven by factors external to the nature of the work and household environment,

to encompass concerns about viral exposure.

MIMIC model

Table 5.4 presents the ordered probit component of the MIMIC model, which is an extension of

the model presented in the previous subsection. This model now includes latent variables which

were not included in the previous model. To provide a more causal structure to the model and

capture heterogeneity in the latent variables, socio-demographic information was included in both

the ordered probit component as well as the structural model where significant, as presented in

about 11% of American moved during the pandemic of which about 75% did so due to reasons like moving closer to
family. Another two studies that use data from United States Postal Service (USPS) found a significant increase move-
ment for individuals from big cities to suburban areas. The studies also found a 27% increase in temporary movers
in 2020 compared to the same time-period in 2019. Even in our own data where we asked some of the respondents
whether they moved since the beginning of the pandemic, 69 out of 418 (~16.5%) reported doing so.
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Table 5.5. However, preference was given to include socio-demographic information in the struc-

tural model when a parameter was significant in only one model components. Hence some of the

socio-demographic variables – like age – do not appear in the ordered probit component of the

MIMIC model but rather have an indirect impact on satisfaction via the latent variables. Table

5.5 presents the results from the structural model and Table 5.6 presents the results from the mea-

surement model. Furthermore, Figure 5.5 presents a path diagram with all statistically significant

paths, as well as various model fit measures typically reported in the structural equation models.

Model fit

As can be seen from Table 5.4, the R2 value of the ordered probit model with latent variables is

0.648, which is a significant improvement from the value of 0.219 reported earlier in the model

without latent variables. Moreover, the typically reported structural equation based fit measures

(see Figure 5.5) are within the acceptable ranges except SRMR. For example, the acceptable range

for TLI and CFI is of greater than 0.95 and both satisfy this criterion. The model is acceptable if

the upper bound of 90% confidence interval of RMSEA is below 0.08, which is satisfied in our

model as well. While SRMR is slightly above the acceptable threshold of 0.08, SRMR tends to

be higher in models with smaller sample sizes and with greater complexity [185] . Given that the

inclusion of latent variables significantly improves theR2 in the ordered probit component and that

the typically reported structural equation model fit measures are all within the acceptable ranges,

the presented model’s results are believed to be trustworthy.

Ordered probit model of telework satisfaction

As can be seen from Table 5.4, there is an intuitive link between satisfaction and the latent vari-

ables. Namely, individuals which rank higher on telework benefits also report higher satisfaction,



108

Telework 

Benefits

Telework 

Barriers

Telework 

Satisfaction

Work productivity gains

Time savings due to not 

needing to commute

Quality of life 

improvements

Work location flexibility 

Job’s remote work 

suitability

Lack of appropriate 

technology

Distraction from household 

members

Telework 

Satisfaction 

Item Response

Black ethnicity indicator

Living alone indicator

No vehicle household 

indicator

Suburban household 

indicator

Presence of children 

attending online school

Age^2 (in years squared)

Essential worker indicator

Remote work suitable 

industry indicator

Age (in years)

Household income (in 

$10,000)

Hispanic ethnicity indicator

At least an undergraduate 

degree indicator

Graduate degree indicator

COVID-19 infection worry

-0.375

FIT INDICES (robust values)

chi-squared test statistic = 138.952

degrees of freedom = 111

relative chi-squared = 1.252

comparative fit index (CFI) = 0.955

Tucker-Lewis index (TLI) = 0.989

root mean square error of approximation (RMSEA) 

90 % confidence interval = 0.043

standardized root mean square residual (SRMR) = 

0.084 

0.832

Figure 5.5: Path diagram for the MIMIC model.
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and vice versa for barriers. Furthermore, the results related to COVID-19 related worry, level of

education and Hispanic or Latino ethnicity remained the same as in the earlier model. It is noted

that a few of the variables, like age, which were earlier present in the ordered probit model, are

now more appropriately included in the structural component of the overall model, suggesting an

indirect effect on telework satisfaction. This indicates that age was structurally correlated with ben-

efits of and barriers to telework variables rather than being a direct causal factor driving telework

satisfaction.

Table 5.4: Ordered Probit Component of the MIMIC Model

Variable Parameter Estimate t-statistics
Hispanic or Latino indicator 0.597 1.926
At least an undergraduate degree indicator -0.375 -2.300
Graduate education indicator 0.180 0.960
Presence of at least one child attending school from home indicator -0.186 -1.338
Worried about contracting COVID indicator 0.280 1.924
Latent Variables
Experienced/perceived telework benefits 0.816 10.958
Experienced/perceived barriers to telework -1.033 -2.023
Thresholds
τ1 0.721 1.278
τ2 1.205 2.118
τ3 2.202 3.766
Fit Measures
No. of estimated parameters in the entire model 39
No. of observations 6 308
R2 (for ordered probit component) 0.648

Structural model

Table 5.5 presents the estimation results from the structural model that captures the heterogene-

ity in the latent variables included in the ordered probit component. For the telework benefits,

we found that these were higher for individuals living in suburban areas and individuals without

6Income information was missing for 10 individuals in the data, hence the number of observations dropped to 308
instead of 318 in this model. However, this did not alter the results significantly
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access to a vehicle. Further, the experienced/perceived benefits were lower for Black individu-

als, individuals living alone, and individuals with children attending school from home. Lastly,

age had a non-linear impact on the experienced/perceived benefits as shown for the satisfaction

probit model. Regarding households without a vehicle, higher telework satisfaction is expected

since many of these individuals are potentially transit users, pedestrians, bicyclists, carpoolers etc.

for whom telework potentially is a way to save commute time and to reduce COVID-19 exposure

by not using transit or other shared modes [186]. Furthermore, lower satisfaction for individuals

living alone is likely associated with the issue of social isolation and emotional well-being [187].

Interestingly, we found that individuals with Black ethnicity perceived/experienced lower benefits

of telework. This is potentially due to several factors including individuals with Black ethnicity

being disproportionately employed in less telework friendly job sectors [181], or not experiencing

much productivity gains or quality of life improvements as a results of the telework due to lack of

access to necessary resources and environment at home.

For the barriers to telework7, we found that the barriers were higher for essential workers

and lower for individuals in remote work friendly industries. This highlights that the nature of the

work tasks/telework friendliness of the job is a highly important factor driving barriers to telework.

Additionally, the barriers were higher for individuals with presence of a child attending school from

home and were lower for higher income households (who potentially are in higher ranks in their

jobs). Lastly, perceived/experienced telework barriers varied parabolically with age, with higher

barriers for younger and older individuals and lower barriers for middle-aged individuals.

7In earlier drafts of this work, it was suggested to us to incorporate a dummy or interaction variable representing
whether an individual was given a potentially hypothetical situation on telework or not so that differences in satis-
faction levels or benefits and/or barrier latent variables or the two groups can be captures. However, since almost all
individuals in the hypothetical group were working on-site due to employer set mandates (i.e. had no work location
flexibility) and large portion of them were essential workers or from non-telework friendly industries, this variable
was highly correlated the variables already present in the barriers structural model and hence was dropped from pre-
sented model. However, our analysis suggests that the respondents who were given a hypothetical situation regarding
telework perceived/experienced higher barriers, which makes sense since they didn’t have work location flexibility.
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Table 5.5: Structural component of the MIMIC model

Variable Parameter Estimate t-statistic
Experienced/perceived telework benefits
Black ethnicity -0.464 -2.429
Living alone -0.372 -2.049
Presence of at least one child attending school from home -0.294 -1.918
No vehicle household 0.308 1.370
Age (in years) 0.083 3.397
Age2 (in years squared) -0.001 -3.191
Suburban household 0.249 1.961
Experienced/perceived barriers to telework
Essential worker 0.298 2.225
Remote work suitable industry -0.190 -2.048
Presence of at least one child attending school from home 0.146 1.811
Age (in years) -0.022 -1.734
Age2 (in years squared) 0.0002 1.396
Household Income (in $10,000) -0.006 -1.171

Measurement model

Table 5.6 presents the results from the measurement model with standardized parameters estimated

to measure the two latent variables. The signs of all the parameters are intuitively correct, providing

more confidence in the results. For benefits our results echo the importance of saving commute

time, which was a leading factor supporting remote work productivity in Shamshiripour et al.

[188]. Considering barriers, the importance of remote work suitability reflects earlier telework

research [11] while location flexibility is likely a new feature shaped by the notable professional

and personal uncertainty surrounding the pandemic work policies [178]. As previously discussed,

although some loadings are smaller in magnitude than the generally acceptable values, they were

retained in the model because they captured important information and had intuitively plausible

signs.

8t-statistics not available since the parameter was fixed for identification
9τ1: first threshold for binary indicator measurement model
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Table 5.6: Measurement component of the MIMIC model (standardized parameters)

Variable Parameter Estimate t-statistic
Experienced/perceived telework benefits
Work productivity gains 0.882 — 8

Time savings due to not needing to commute 0.691 8.905
Quality of life improvements 0.832 11.537
Job’s remote work suitability 0.440 7.416
Work location flexibility 0.237 3.155
Experienced/perceived barriers to telework
Lack of appropriate technology 0.318 —
Distraction from other household members 0.215 1.550
Job’s remote work suitability -0.845 -2.301
Work location flexibility -0.670 -2.214
Thresholds
Work productivity gains | τ1 9 1.636 2.675
Time savings due to not needing to commute | τ1 0.879 1.342
Quality of life improvements | τ1 1.298 2.109
Job’s remote work suitability | τ1 3.306 4.197
Work location flexibility | τ1 1.842 2.558
Lack of appropriate technology | τ1 0.552 0.639
Distraction from other household members | τ1 -0.195 -0.271

5.5 Summary, Key Takeaways, Policy Implications and Limitations

Summary and Key Takeaways

Using data from a U.S. representative sample (based on gender, age and ethnicity variables) of 318

working adults, this study uses a multiple indicator multiple cause model (MIMIC) to understand

individual’s satisfaction with telework. The study also presents an ordered probit model without

the latent variables, which reveals systematic heterogeneity in telework satisfaction. The MIMIC

model consists of an ordered probit component relating socio-demographic information and per-

ceived/experienced telework benefits and barriers to telework satisfaction. Additionally, we anchor

the modeling on personal, work, and household environment factors that help disentangle structural

differences in how people experienced remote work.

The results from the ordered probit model without latent variables suggests that the telework

satisfaction was higher for middle aged individuals compared to younger and older individuals,
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Hispanic or Latino respondents, respondents with less than an undergraduate degree, and respon-

dents with higher levels of concern about contracting the COVID-19 virus. On the other hand,

satisfaction was found to be lower for individuals with children attending school virtually from

home. The results from the MIMIC model confirms the ordered probit reference findings, namely

that Hispanic or Latino ethnicity, education level, presence of an online-schooling child and worry

related to contracting the COVID-19 virus are the main factors to drive satisfaction. Age, however,

is now included in the structural component of the MIMIC model, revealing instead an indirect

impact on satisfaction. The model also suggests a positive impact of telework related benefits and

negative impact of barriers to telework. Epidemic-induced telework benefits can be associated with

several demographic and household factors, namely: it is lower for individuals with Black ethnic-

ity, those living alone or with presence of at least one child attending online school from home.

The benefits were found to be higher for individuals without a vehicle and those who are suburban

dwellers. Lastly, the barriers to telework were found to be most pronounced for essential workers

and those with a remote-schooled child in the household. On the other hand, barriers were found

to be lower for individuals employed in remote work suitable jobs and those with higher household

income. A non-linear impact of age was also found to be a significant factor for both benefits and

barriers latent variables.

Overall, three important takeaways emerged from the presented analysis. First, benefits and

barriers to telework are disproportionately distributed across age groups. For younger individuals,

this may be related to loss of networking opportunities that they need to advance in their careers

or maybe related to the younger individuals mostly being employed in jobs that are not suitable

for telework. For older individuals, the issue might be related to workplace anchoring, difficulty of

managing their teams in more senior positions, and possible technology limitations in performing

usual work activities. A second important finding is the evidence for inequity along the lines of
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racial/ethnic identity. Our findings are in line with other reports that Black and Hispanic or Latino

individuals are disproportionately impacted in term of not being able to telework [181]. Third, the

presence of children attending online school is a consistently important factor impacting telework

satisfaction. This is not surprising since several recent studies have pointed to negative impact of

the pandemic on working parents with younger children [189, 190].

Policy Implications

From a policy standpoint, our results suggest several implications for employers and policy mak-

ers in planning for the pandemic and post-pandemic periods. For employers who plan to adopt a

hybrid or remote workplace in the long run, our study highlights several core factors that shape

barriers and benefits of telework that can be used for communication and promotion of future ef-

forts (e.g., the benefits of commute time savings). Furthermore, the causal structure of the model

reveals the diverse experiences of different employer segments with regard to barriers and benefits.

These insights can be used to design worker support strategies (e.g., on-site school/day-care pods

assisting with challenges of inconsistent schooling access). If remote work were to become a norm

at least for positions or tasks where physical presence is not necessary, employers must ensure sup-

port that is mindful of the diverse experiences and circumstances of workers, including the more

complex non-linear effects such as those related to worker age. For younger employees, a hypoth-

esis is that higher barriers or lower benefits are perceived due to lack of networking opportunities

that they need to excel and advance in their careers. Employers could alleviate these by creating an

environment to facilitate networking opportunities like organizing mandatory on-site days at reg-

ular intervals or hosting online networking hours. For older individuals who might perceive high

barriers and lower benefits to teleworking potentially due to difficulty with technology, employers

must invest in providing technology support. Concerns about social isolation, especially for work-
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ers for whom work provides an important environment for social interaction may also need to be

addressed.

On the other end, if employers opt to have an in-person/office-centric plan for the future, cre-

ating a safe working environment will be important to phase in the return to the office since our

results indicates a positive relationship between telework satisfaction and COVID-19 related worry.

This could potentially be achieved by clear policies on social distancing, masking, and vaccina-

tion. As employers seek to determine the appropriate mix of telework and in-person presence, the

factors identified in this study could assist in bringing out the positive features of each mode while

mitigating some of the negative aspects. As a broader implication for public agencies planning for

transportation and other infrastructure, it is important to thoroughly gauge the extent to telework-

ing in the post pandemic era, since basing future policies solely on trends during the pandemic

could be erroneous [191].

Limitations

Some limitations of this study are worth mentioning here. First, for at least for some of the re-

spondents, the satisfaction data was related to a hypothetical scenario of teleworking, and results

could potentially be impact by the hypothetical bias [192]. Second, our study uses a relatively

small sample size and additional insights could potentially be derived from a larger sample. Third,

our study provides only a snapshot in time in an otherwise dynamic process; it would be important

to examine the longer-term impacts of telework on both employees and employers, particularly

with regard to factors such as productivity, creativity and worker retention, as well as personal

satisfaction, work-life balance and happiness.



116

CHAPTER 6

TRAJECTORIES OF TELEWORK THROUGH AND BEYOND THE PANDEMIC

6.1 Introduction

More than 3 years since the beginning of the pandemic, the remote work landscape is still evolving

and the extent to which the pandemic accelerated trends in telework will remain is still unclear.

However, evidence is growing that at least some of these trends are going to stick well beyond the

pandemic. Data from several sources suggest a significant retention of the pandemic accelerated

telework trends (even as of early 2023) [80–82, 84, 193–195]. This retention could be attributed

to several factors including a largely positive experience of working from home (in terms of pro-

ductivity or effectiveness to get the job done) [80]; and well-being and cost savings related aspects

of telework for the employees [90]. On the employer’s end, employee push back against return to

work, telework being good for organization’s public image or it being an important perk to retain

and recruit employees are some of the aspects that are driving this change [196].

While teleworking has significant benefits for the employees and potentially for employers

too, if the teleworking trends are to continue at the rates similar to the current ones, this will

have strong implications for the future of our cities since urban systems (e.g. transit systems and

coffee shops, restaurants etc.) are often located and optimized taking the historic demand patterns

into consideration [43–45]. On top of this, services like transit systems in many situations are only

feasible due to demand concentration, and if a significant proportion of it is eliminated, it will likely

lead to significantly reduced revenue for the transit agencies, potentially leading to budget deficits

and deterioration of transit services in future. Individuals commuting to downtown for work also
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support a large number of individuals in the third sector of the economy including transportation

sector workers, restaurant workers, and retailers. The spending by commuters in urban core is

also a source of a significant share of tax revenue (e.g. commercial real estate taxes from the third

places or sales tax) for the cities, which eventually gets reinvested in the urban communities in

some form. In a situation where a large portion of employees are teleworking (all the time or even

if a few times a week), it could have a cascading impact on urban systems at several levels and a

large extent of this impact is already evident on aspects like significant decline in transit ridership

across the nation, increased commercial real estate vacancy rates, and reduction in activity in urban

cores [46–49]. Depending upon the extent to which these trends recover over time, at some point,

cities will have to reconfigure the urban systems in light of the changing demand patterns and

generated revenue. However, it is important for cities to do this in a way that it best caters to the

changing societal needs while also minimizing the adverse impact on the vulnerable sections of

the society.

Geography of future of work will be a function of several factors [80, 88, 90, 95, 180, 197–200]

but a thorough characterization of its evolution through the pandemic, the factors that impacted this

evolution and will shape its future is still missing from the literature. If the cities have to plan for

this changing geography of work and related activity participation behavior, it is important for

them to gain a thorough understanding of how telework evolved through the pandemic, how it will

look like in the future, how it is distributed across various industry sectors and across various cities,

and what factors will likely shape the extent to which employees telework in the future. Under this

evolving telework landscape and its potential impact on the future of cities, our study has three

underlying goals: 1) to understand how the telework patterns have evolved over time since the

beginning of the pandemic and how socio-demographic and occupational factors are associated

with this evolution; 2) to understand how these trends are expected to look like in the future (to be
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specific, in April 2024, about 4 years since the beginning of the pandemic) and the factors that will

govern the shaping of this future; 3) to understand the implications that these changing trends may

have for the future of our cities.

To achieve these goals, we utilize data from a sample of 915 working adults from across United

States collected in April/May 2022 and weighted to represent the U.S. population distribution by

gender, age, ethnicity and education attainment to conduct the following sets of analyses:

• Using individual level retrospectively collected data on trajectories of work location at 7

different time points (between 2019 (pre-pandemic) to March 2022 (2 years since the pan-

demic began)), we present a hierarchical agglomerative clustering-based sequence analysis

focused at identifying clusters of telework trajectories through the pandemic. With this anal-

ysis, we identify four clusters of trajectories with differing levels of telework adoption, rang-

ing from a group that maintained significantly high in-person work participation even at the

height of the pandemic, to a group that worked exclusively from home for an extended period

in the pandemic and shows little sign of rebounding back to their pre-pandemic behavior.

• With the identified clusters, we estimate a multinomial logit-based cluster membership model

focused at understanding the systematic heterogeneity in clusters of telework trajectories.

Specifically, we identify how different occupational sectors, and individuals in different age,

gender, ethnic, educational, or other socio-economic groups followed distinct trajectories.

• Using data on respondent’s attitudes regarding the impact (positive, neutral, negative) of a

hypothetical 2-days a week remote work program on 12 different response items including

their productivity, creativity, ability to innovate and effectiveness to get the job done, we

present a latent class analysis, where six latent classes of respondents with varying degrees

of positivity towards the impact of remote work on various work aspects is identified.
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• We present a set of comprehensive predictive models to understand how telework landscape

is expected to look like in April 2024, about four years since the beginning of the pandemic,

when we expect any COVID-19 related concerns to be resolved. Specifically, we present

predictive models for two different outcome variables: 1) a binary logit model for predicting

who is still unsure about their April 2024 work location; and 2) a set of ordered logit models

to understand who is more likely to work in-person in April 2024. We present three different

versions for the ordered model: a) a model with only socio-demographic information fo-

cused at understanding the distribution of telework across the population going forward; b) a

model with socio-demographic information as well as trajectory clusters identified earlier as

indicator variables (with the motivation that these clusters capture a mixture of information

on changing employee preferences (due to their own experiences of working from home)

as well as employer side decisions requiring workers to return back to the offices; and c) a

model that builds upon the previous two models by adding identified attitude classes as indi-

cator variables in order to capture the impact of individual attitudes regarding remote work

on the likelihood of working remotely in the future.

The structure of the remaining chapter is as follows. Section 2 presents the data available

for this study along with some descriptive statistics. Section 3 presents the analysis framework

adopted for analyzing the data. Section 4 presents the results from various models and identifies

the implications of the these results for the future of cities. Finally, section 5 presents summary,

key takeaways, policy implications from the study and identifies the limitations of this work.
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6.2 Data and descriptive statistics

6.2.1 Data

The data used here comes from Wave 7 of the 7-wave longitudinal tracking survey conducted be-

tween April and May 2022, where 972 individuals who participated at least once in the previous 6

waves of the tracking survey were re-invited to participate in this wave and data from an additional

U.S. population representative sample (by gender, age, and ethnicity) of 905 individuals was also

collected. In the combined dataset from wave 7, 1290 complete responses were available for this

study (386 respondents from the re-invitations, 39.7% return rate) 1. To correct for the sampling

bias, we weigh our data using raking technique with age, gender, ethnicity and education attain-

ment variables with the help of the American Community Survey’s Public Use MicroData Sample

(PUMS) [201]. While the sample weights were derived for the entire sample of 1290 individu-

als, in this study, we restrict ourselves to 915 working adults or students (810 sample size after

weighing, about 62% of 1290 individuals) at the time of the survey.

To characterize the trajectories of telework through the pandemic and to understand the future

of (remote) work, each respondent working full time, part time or a student at the time of the survey

(915 out of 1290) was asked to retrospectively report their work location during the following time

points:

• During 2019 (before the COVID-19 pandemic)

• April 2020 (start of lockdown period, 1st peak in COVID-19 cases)

• August 2020 (2nd peak in COVID-19 cases)

1Note here that while the new sample of 905 individuals was U.S. population representative, the combined sample
of 1290 individuals was not, due to respondent attrition during re-invitations. Hence, to account for sampling bias, we
weigh our sample to derive the population level statistics where necessary.
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• April 2021 (vaccine available for all adults)

• July 2021 (COVID-19 cases at an all-time low)

• December 2021 (surge in cases due to Omicron variant)

• March 2022 (month prior the survey was conducted)

The possible responses included: Exclusively on-site/at the office, Mostly on-site/at the office,

Sometimes at home and sometimes on-site/at the office (or About 50/50), Mostly at home, Exclu-

sively at home and Not applicable. The “Not Applicable” would be chosen if the respondent (who

was employed at the time of the survey) was not employed at a particular time point (either by

choice or due to layoffs). Further, data for two additional future time points were also collected to

understand the expected future work location behavior: October 2022 and April 2024. For these

two time points, the respondents were also given an option of “Don’t Know” to indicate work lo-

cation uncertainty during the future time points, i.e. the respondent does not know where they will

work from in the future.

Other information that we used in this study include respondents’ socio-demographic infor-

mation and respondents’ attitudes regarding the impact (positive, neutral, negative, or not ap-

plicable) of a hypothetical 2-days a week remote work program on 12 different response items

including their productivity, creativity, ability to innovate, effectiveness to get the job done. Socio-

demographic information included respondents’ age, gender, level of education, employment status

(at the time of the survey), ethnicity, household size, number of children under 12 years old in the

household, location of residence, and vehicle ownership status.

Regarding respondent’s attitudes towards the impact of 2-days a week remote work policy

at their organization, respondents were asked: “Imagine that your employer has committed to a

future work program allowing a hybrid workforce with an option of remote work for 2 days a
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week. In your opinion, what effects will such a program have on the following 12 aspects related

to work?” The respondents were asked to report their response on a 5-point Likert scale varying

from Very Negative to Very Positive with “Not Applicable” as a possible option to choose from for

cases where a particular response item was not relevant for an individual. The 12 aspects included

[respondent’s]:

• Productivity

• Creativity

• Ability to innovate

• Effectiveness to get the job done

• Ability to receiving / delivering appropriate mentoring

• Ability to receiving / delivering appropriate feedback

• Teamwork and ability to collaborate

• Career Advancement

• Social interaction with colleagues

• Employer’s ability to accomplish its goals

• Employer’s profit

• Employer’s public image

6.2.2 Descriptive statistics

Telework trajectories

Figure 6.1 2 presents a color-coded snapshot of work location trajectories of all 915 respondents

in the data between 2019 (pre-pandemic) and April 2024. The color coding presented can be used
2Note here that the individual trajectories in this figure cannot be weighed. Instead, the proportions presented in

Figure 6.2 have been weighted
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to determine whether a respondent worked exclusively at home (dark maroon) or exclusively on

site (dark green) during a time point. Colors (light green), (light maroon) and (yellow) repre-

sent mostly at office, mostly at home and about 50/50, respectively. The (grey color) represents

whether this question was not relevant for a respondent at a particular time point and is potentially

indicating that the respondent is not employed during that particular time point (by choice or by

market conditions) or if the question for working from home/office is not relevant for them (e.g. for

someone who is self employed and does not have a particular office site). The last two time points

(October 2022 and April 2024) also have (red color) representing someone with uncertainty about

their work location in the future. A different version of this data as cross-sectional proportions

(weighted) across different work locations and at different time points is presented in Figure 6.2.

A number of important observations can be made from these two figures, which acts as a sanity

check for the quality of the data as well as builds a comprehensive picture regarding the evolution

of telework through the pandemic.

Our data captures several intuitive trends. First, many individuals lost their jobs at the height of

the pandemic ((dark green) to (grey) transition between 2019 and April 2020) and that those who

did so were working exclusively in person pre-pandemic. This is in line with other data sources

where it was found that majority of jobs lost due to the pandemic were low paying jobs (which

generally tend to be exclusively in person) [202]. The trends of economic recovery over time can

also be seen as COVID-19 cases reduced and economy was slowly re-opened. Second, as seen

from Figure 6.2, the number of individuals working exclusively from on-site/office reduced from

47.8% in 2019 to 21.3% in April 2020 and then is slowly increasing since then with 32.6% in

March 2022 and 29.4% (expected) in April 2024. The data also captures the expected trend of

higher uncertainty at farther time point than at a time point only a few months away (4.6% don’t

know response in October 2022 and 15.3% in April 2024). Other interesting trends include an
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Figure 6.1: Telework trajectories of 915 respondents in the survey

increase in exclusively at home work from 21.8% in 2019 to 50.4% in April 2020, 35.3% in March

2022 and 26.9% (expected) in April 2024. Comparing 2019 and April 2024, even if everyone with

a don’t know response switches to exclusively working from office, there is a clear expected shift

toward exclusively at home and hybrid work arrangements going forward.

The presented trajectories have been used later to identify clusters of telework trajectories

through the pandemic, followed by estimation of a cluster membership model. Later, cluster in-

dicators have been used as predictors in the April 2024 work location model where they capture

a joint effect of employees’ own decision to continue teleworking as well as the employer side

policies on teleworking.
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Attitudes regarding impact of 2-days a week remote work

Figure 6.3 presents distribution (weighted) of respondent’s attitudes regarding the impact of 2-days

a week remote work program on 12 different aspects of work. The original 5-point scale response

has been converted to a 3-point scale to reduce complexity, while a ‘not applicable’ option also

exists to denote respondents for whom these questions were not relevant. On the positive end, a

large number of respondents expect a largely positive impact on productivity, creativity and the

effectiveness to get the job done. Our results align with other studies and dataset regarding a pos-

itive impact (at least from the employee’s own perspective) of remote work during the pandemic

on employee productivity [80, 89, 91, 193]. On the negative end, an impact on social interaction

with colleagues is the aspect where most respondents reported having a negative impact. Other as-

pects with negative to neutral impact included career advancement, mentoring, and collaborations.

A negative impact of remote work on collaborations, mentoring and career advancements has also

been pointed out by other studies [193, 203]. We use this data to conduct a latent class analysis and

later use the latent classes as indicator variables in April 2024 expected work location prediction

models.

Socio-demographics

Table 6.1 presents the descriptive statistics (weighted) of various socio-demographic information

for the 915 respondents from whom the data is used in this study. Note here that these descriptives

are only for the individuals who were working full-time, part-time or were students at the time of

the survey and may not match with the U.S population level statistics. However, the overall dataset

with 1290 respondents matches closely with the population distribution (after weighting). We use

these socio-demographic variables as covariates in several models that we estimate in this study.
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Table 6.1: Distribution of socio-demographic information of the 915 working adults in the data
(weighted)

Variable  Percent (%) 

Respondent’s occupational sector 

Transportation, Warehousing and Manufacturing 8.51 

Health Care 7.76 

Information 11.58 

Educational Services 9.85 

Finance and Insurance 3.03 

Professional, Scientific, and Technical Services 10.92 

Retail Trade 14.17 

Arts, Entertainment, and Recreation 11.17 

Others 20.01 

Respondent is essential workers or have been asked to work in-person 29.06 

Ethnicity 

White 56.37 

Black or African American 7.70 

Asian 10.66 

Hispanic or Latino 20.85 

Others 4.42 

Age 

Less than or equal to 44 years 56.50 

Between 45 and 64 years 35.52 

More than 65 years 7.98 

Household location 

Urban 30.16 

Rural 18.36 

Suburban 51.48 

Highest education level 

Less than undergraduate degree 61.50 

Undergraduate degree 24.00 

Graduate or professional degree 14.50 

Household income 

Less than or equal to $49,999 42.7 

Between $50,000 and $99,999 37.92 

More than or equal to $100,000 19.38 

Household with at least one kid under the age of 12 years 17.13 

Respondent is female 45.81 

Respondent is a student 8.68 

Household size 

1 21.44 

2 36.70 

3 17.93 

4 13.13 

5 7.58 

6 or more 3.23 

Household without access to a vehicle  9.95 
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6.3 Analysis framework

Figure 6.4 presents the analysis framework adopted in this study to characterize the evolution

of telework through the pandemic and the expected trends in work location in April 2024. We

organize our analysis in four parts.

First, we begin with a hierarchical agglomerative clustering of telework trajectories for seven

time points starting September 2019 to March 2022, where we identify four distinct clusters with

varying level of telework adoption pre-pandemic, at the beginning of the pandemic and the re-

bound (or lack thereof) back to in-person work as economy opened and COVID-19 vaccines were

introduced. Second, keeping the identified cluster labels as an outcome variable, we estimate a

multinomial logit-based cluster membership model with the respondent’s occupation and socio-

demographic information as covariates. This analysis helps us understand the factors associated

with various clusters of telework trajectories that we observed in our data. Third, we present re-

sults from an unconditional (i.e. without covariates) latent class model using responses regarding

the impact of 2-days a week remote work program on various aspects of work. Using the latent

class analysis, we identify six latent classes with varying degree of positivity towards the impact of

2-days a week remote work on various aspects. We use the latent class model to assign individuals

into latent classes using a modal assignment procedure (i.e. assigning them in the latent classes

with highest probability) and then use assigned latent class as indicator variable in the April 2024

work location model in order to capture the impact of individual attitudes on the future remote

work behavior.

Lastly, we present two models to characterize the expected April 2024 work location of the

respondents. In the first model, we use a binary logit model characterizing the factors impacting

work location uncertainty given that about 15.3% respondents (weighted) in our data are not sure
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Figure 6.4: Analysis Framework

about their work location in April 2024. In the second model, we present an ordered logit model

(for those with no uncertainty in their April 2024 work location) to understand the factors associ-

ated with the level of expected in-personness in April 2024. We present three different versions of

the second model:

1. a model with only socio-demographic information focused at understanding the expected

distribution of telework across the population.

2. a model with socio-demographic information as well clusters identified in the previous step

as indicator variables (with the motivation that these clusters capture a mixture of infor-

mation on changing employee preferences as well as employer side remote work decisions

requiring workers to return back to the office.

3. a model that builds upon the previous two models by adding the information on the latent
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class an individual belongs to using the data on attitudes towards the impact of telework on

various aspects of work.

Clustering of telework trajectories was done using Agglomerative Hierarchical Clustering [116–

118] with Levenshtein or Edit distance [119] as a similarity metric (calculated using TraMineR

[120]) and with agnes [121] package in R programming language. Note here that we only use data

up to March 2022 for the clustering and April 2024 data is used as the prediction time point. The

clustering analysis revealed 4 distinct trajectory clusters with differing telework adoption levels

through the pandemic.

Based on the four trajectory clusters identified in the previous step, we estimate a multinomial

logit [111] based cluster membership model to understand the factors associated with various tra-

jectories of telework through the pandemic. We estimate this model using maximum likelihood

estimation with the apollo package in R programming language [204]. The dependent variable

in our model is the discrete cluster variable to which a respondent belongs, and the independent

covariates are the socio-demographics information of the respondent including their industry of

occupation, age, ethnicity, household income, and education status.

To analyze the data on the employee attitude towards the impact of a hypothetical 2-days a week

remote work policy at their workplace on various work aspects, we utilize a latent class model that

stochastically divides individuals into various latent classes based on their responses to the 12

response items available to us. In the latent class model [205], we used the 12 available indicators

(with 4 response options each, positive, neutral, negative, not applicable) as indicator variables to

define the latent classes. We estimate the model in R using the poLCA package [206] and determine

the optimal number of latent classes using model fit measures like Bayesian Information Criteria

(BIC) as well as interpretability of the results. Note here that while the model estimation was done

using unweighted data, we update the class proportions using the sample weights. We utilize the
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individual level probabilities of belonging to a latent class for assigning individuals into class with

highest probabilities and then use this information as exploratory variables in the April 2024 work

location model to understand the impact of respondent’s attitudes toward remote work on their

future work location decisions.

The April 2024 work location response variable consisted of 6 possible responses. Since the

response scale is partly ordered (for Exclusively at home to Exclusively at office) and partly un-

ordered discrete (for don’t know), we estimate two separate models here: 1) a binary logit model to

understand the factors associated with work location uncertainty in April 2024; 2) an ordered logit

model to understand the factors associated with April 2024 work location preferences, only for

those who do not have any uncertainly (i.e. they chose one of 5 ordered responses as their future

work location). For both the binary and ordered model, we also include trajectory clusters as an

indicator variable to capture impact of a mixture of employee preferences as well as employer side

decisions on remote work. The binary logit setup in our study is similar to the cluster membership

model presented earlier but with only 2 possible discrete outcomes (don’t know and know). We es-

timate these models using apollo [204] and include socio-demographic information and trajectory

cluster indicators as covariates.

6.4 Results

6.4.1 Clusters of telework trajectories

Figure 6.5 presents the mean trajectories (weighted) for 4 identified telework trajectory clusters

with error bars corresponding to the standard deviation from the mean trajectory in each cluster.

To generate Figure 6.5, individual response regarding work location was assigned a value between

1 to 5 (1 = exclusively at home, 5 = exclusively at office, excluding not applicable cases). Figure

6.6 presents a color-coded trajectory plot as in Figure 6.1 but now for each cluster separately. In
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Figure 6.5: Mean telework trajectories for each cluster (weighted)

Figure 6.6, note that data for October 2022 and April 2024 was not used for clustering but is

shown to describe how individuals in different clusters expect to work in the future. Below, we

name these clusters taking into consideration the general teleworking trends these clusters denote.

Several interesting insights can be derived from each cluster:

1. In-person workers (Cluster 1, 27.66%) – Most respondents in this cluster worked exclu-

sively at office pre-pandemic and continued doing so at the height of pandemic. Even for

cases where a set of respondents were able to shift to full or partial remote work, there was a

significant rebound back to exclusively at office work in later stages of the pandemic. Most

of the respondents in this cluster expect to work in person in April 2024, with some uncer-

tainty for a small number of respondents. We name this cluster as the in-person workers

cluster given the high prevalence of exclusively at office work throughout the pandemic and

similar expected behavior in April 2024.

2. Level 1 hybrid workers (Cluster 2, 16.85%) – Most respondents in this cluster worked

either exclusively at office or mostly at office pre-pandemic but a majority of them moved
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to some form of telework at the height of the pandemic in April 2020 (exclusively at home

and mostly at home being more common). However, as the pandemic progressed, most

respondents rebounded back to higher in-person activity and appears to have settled around

mostly at office or about 50/50 at office / at home work. We name this cluster as Level 1

hybrid workers given their potential for at least some telework but perhaps also an employer

side requirement for higher in person presence.

3. Level 2 hybrid workers (Cluster 3, 16.75%) – Most respondents in this cluster worked

either exclusively at office or mostly at office pre-pandemic (similar to as in cluster 2) but

made a drastic shift to exclusively at home work at the height of the pandemic. This cluster

showed slower rebound back to workplace and also showed much higher levels of telework

adoption compared to cluster 2. In April 2024, the respondents in this cluster are expected

to showcase higher at home work adoption compared to cluster 2. Given that this cluster

showed higher at home presence compared to cluster 2 (and is also expected to maintain this

behavior going forward), we name this cluster as Level 2 hybrid workers.

4. At home workers (Cluster 4, 38.74%) – A majority of respondents in this cluster worked

exclusively or mostly at home pre-pandemic and continued doing so for a long time during

the pandemic. For those who were working hybrid or exclusively at office, they too shifted to

exclusively at home worker with a minor rebound to some in person work in 2022. This clus-

ter shows higher uncertainty in April 2024 work location preferences but still is expected to

maintain a much higher at home work arrangement compared to other clusters. We name this

cluster as at home workers due to high prevalence of remote work throughout the pandemic

and a similar expected behavior going forward.
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(a) Color coded telework trajectories for cluster 1
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(b) Color coded telework trajectories for cluster 2
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(c) Color coded telework trajectories for cluster 3
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(d) Color coded telework trajectories for cluster 4

Figure 6.6: Color coded telework trajectories for various clusters
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It is important to note here that for the last three clusters (which is about 72% of the data)

some form of remote work is expected going forward, suggesting a high level of hybrid work

arrangement in th future. Albeit, the level of uncertainty is also higher in these three clusters,

potentially indicating the importance of the role that employers will play in determining the future

of remote work. We investigate these trends further in the next few sections with the help of

membership model and with April 2024 work location prediction models.

6.4.2 Cluster membership model

Table 6.2 presents the results from the cluster membership model aimed at understanding the fac-

tors associated with the identified telework trajectory clusters. A visual representation of these

results is presented in Figure 6.7. Note that the clusters show an ordered pattern of telework adop-

tion through the pandemic with cluster 1 showcasing most in-person presence at work location,

cluster 4 with least in-person presence at work location and clusters 2 and 3 being hybrid work

location clusters with increasing level of at home presence. In the presented model, cluster 1 is

kept as the reference cluster, so the estimated parameters are interpreted with reference to cluster

1. Since the parameters corresponding to cluster 1 are fixed to zero, Figure 6.7 only includes three

columns of parameters, corresponding to clusters 2, 3 and 4. The colored circles in Figure 6.7

correspond to the mean value of the estimated parameters and the horizontal bars correspond to

90% confidence interval, however, most parameters are also significant at 95% confidence interval.

Several important insights can be derived from this model. On the end of job related factors,

our results capture a significant systematic trends in the adoption of telework through the pandemic

and the occupational sector in which the respondents work. On the in-person end, our results in-

dicate that those in transportation and manufacturing sectors were a lot less likely to be present

in cluster 2, 3 and 4 (i.e. very high likelihood for in-person work), those in the healthcare sector
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were less likely to be present in cluster 4 while those in the education sector were more likely

to be present in clusters 2 and 3 but less likely to be present in cluster 4. On the end of remote

work, our results indicate a high likelihood for presence in cluster 2, 3 and 4 for those in profes-

sional, scientific and technical services and information sector and higher likelihood for cluster 4

for those in finance/insurance sector. Lastly, our results also indicate a significantly lower like-

lihood of presence in clusters 2, 3 and 4 for those who are essential workers. Our finding with

regards to occupational sectors align with findings of Barrero et al. [80] and Eisenberg [97]. These

results highlight the strong interaction between industry sector / nature of work and remote work

adoption. An important insight from these results is that various cities across the United States

may be impacted deferentially from the changed remote work landscape based on the composition

of the city’s economy. This is also evident from the mobility recovery trends from across United

States where recovery to pre-pandemic mobility / activity levels is higher for New York city and

Chicago compared to San Francisco since the former two have a lot less presence of information

sector companies than later [49].

On the end of the respondent’s household characteristics, some of the key significant variables

include household vehicle ownership, presence of young child in the household, location of the

household (urban or not), household income and household size. On the end of vehicle ownership,

results suggest that households without a vehicle (who also tend to be more likely to be transit

riders) were more likely to be in clusters 2, 3 and 4, i.e. more likely to adopt some form of remote

work. This potentially highlights the commute elimination aspect of remote work, which has been

highlighted in Chapter 5. Another important aspect here is related to the COVID-19 exposure risk

while using transit and that the individuals who were transit dependent potentially used remote

work as a way to avoid exposure to the virus by working from home more frequently. While the

pandemic exposure risk issue has been resolved, it would be interesting to see how the commute
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Table 6.2: Cluster Membership Model

Variables Cluster 1 Cluster 2 Cluster 3 Cluster 4 

Constant -- 
-0.248 

(-1.529) 

0.104 

(0.803) 

1.387 

(14.828) 

Socio-Demographics 

Ethnicity 

Asian Ethnicity Indicator -- 
0.962 

(5.956) 
-- -- 

Black or African American Ethnicity 

Indicator 
-- 

0.630 

(4.021) 

0.343 

(2.049) 
-- 

Hispanic Ethnicity Indicator  -- 
-0.674 

(-4.488) 
-- 

-0.627 

(-5.193) 

Level of Education 

Highest Degree as Undergraduate 

Indicator 
-- 

0.583 

(4.848) 

0.934 

(7.671) 
-- 

Highest Degree as Graduate Indicator -- 
0.296 

(1.825) 

0.937 

(6.217) 
-- 

Household Income 

Income less than $50k Indicator -- -- 
-0.435 

(-3.831) 
-- 

Income $50k to $100k Indicator -- 
-0.200 

(-1.863) 
-- -- 

Age more than 65 years Indicator -- -- -- 
0.744 

(4.689) 

Urban Household Location Indicator -- 
0.486 

(4.372) 

-0.247 

(-2.055) 
-- 

Household with at least one child under age 12 

years indicator 
-- 

0.365 

(2.111) 

0.311 

(1.879) 

0.734 

(4.689) 

Female Respondent Indicator -- 
-0.521 

(-4.810) 

-0.274 

(-2.563) 
-- 

Full Time Student Respondent Indicator -- -- 
-0.828 

(-4.474) 

-1.506 

(-9.161) 

Natural log of Household Size -- 
0.227 

(2.113) 
-- -- 

Household without a vehicle Indicator -- 
1.241 

(4.772) 

1.840 

(6.958) 

1.635 

(6.725) 

Job Related Factors 

Essential Worker Indicator -- 
-1.614 

(-12.348) 

-2.474 

(-16.680) 

-3.719 

(-23.553) 

Sector of Occupation 

Transportation and Manufacturing -- 
-1.004 

(-4.683) 

-0.491 

(-2.513) 

-2.313 

(-9.790) 

Information -- 
0.456 

(2.375) 
-- 

0.885 

(5.701) 

Health Care -- -- -- 
-1.310 

(-6.247) 

Educational Services -- 
0.484 

(2.411) 

0.701 

(3.533) 

-0.439 

(-2.111) 

Finance and Insurance -- -- -- 
0.276 

(1.574) 

Professional, Scientific and Technical 

Services  
-- 

1.246 

(4.957) 

1.464 

(5.783) 

1.296 

(5.312) 

Model Fit  

Number of observations 915 

𝜌𝑐
2 0.2534 

Adjusted 𝜌𝑐
2 0.2437 

 



138

elimination aspect of remote work evolves since this will have important implications for the future

of transit ridership going forward. On the end of presence of young children in the household, our

results suggest that these households were more likely to be in clusters 2, 3 and 4 (i.e. high remote

work) and highlights that households potentially used remote work as a way to cater to childcare

responsibilities. This is interesting since in the results in Chapter 5, we found out that those with

a young child at home were less satisfied with their telework experiences during the pandemic,

however, despite this, our results here suggest a higher remote work amongst them during the

pandemic. A potential reason is the closure of or high exposure risks at daycare centers for the

respondents, forcing them to work remotely for an extended period of time. It would be interesting

to see the extent to which remote work continues amongst these households since the exposure

risks have been mostly alleviated and the daycare centers are open too. However, it may also be

true that households may use remote work as a way to save on the daycare cost, and if true, remote

work may continue to be high amongst these households.

Our results also suggest that urban households were more likely to be in cluster 2 but less likely

to be in cluster 3. While a detailed characterisation of why this is the case maybe difficult with the

data we have available for this study, a potential interaction with residential self-selection may be

at play here, where households that decided to continue to live in the urban areas may have done

so taking their commute frequency in consideration — however, a deeper investigation is needed

to fully characteristics this aspects.

With regards to household size, our results capture a small positive but significant relationship

between larger household size and likelihood of belonging to cluster 2 (level 1 hybrid). This may

potentially be related to the distraction / disturbance aspect from other household members in the

household, forcing an individuals to work from a non-home location a few days a week [198].

This aspect also has important implications from mobility standpoint depending upon the location
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at which this out of home work takes place. For example, it is possible that teleworkers may use

third places like a coffee shop or local libraries for work instead of commuting to workplaces,

since the third places may serve the same purpose for most, while also reducing the commute

time. If true, there may potentially be an increase in demand for shorter trips to these third places

around places of residence. Lastly, our results also capture variation of telework trajectories by

household income where the most significant effect was lower likelihood of being in cluster 3 for

those with income $50,000 or under and lower likelihood of being in clusters 2 for households

between $50,000 and $100,000.

On the end of individual characteristics of the respondents, our results include gender, age,

education attainment, ethnicity and student status as significant variables. Key results include a

lower likelihood of being in cluster 3 and 4 for students (i.e. high in-person presence), lower

likelihood of being in clusters 2 and 3 for females, higher likelihood for being in cluster 4 for those

with age 65 years or older. Further, our results also indicate a higher likelihood being in hybrid

clusters (cluster 2 and 3) for those with a bachelor’s degree or higher. Lastly, our results also

capture a significant variation of remote work adoption by ethnic groups as well where individuals

with African American ethnicity were more likely to be in clusters 2, and 3, those with Asian

ethnicity were more likely to be in cluster 2 while those with Hispanic ethnicity were less likely to

be in cluster 2 or cluster 4.
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Figure 6.7: Estimated parameters and 90% confidence intervals for the cluster membership model



141

6.4.3 Latent class analysis

Figure 6.8 presents the results from the latent class analysis where we identify 6 different latent

classes with varying degree of positivity towards the impact of remote work on various work as-

pects. All six clusters have been named based on the patterns in estimated conditional response

probability values (ρ parameters) as shown in the collection of twelve bar plots, one for each re-

sponse item. The proportions presented in orange color at the top are weighted and represent the

proportion of individuals belonging to a particular latent class. For example, our model suggests

that about 16.4% individuals have relatively negative outlook towards the impact of remote work

on their productivity or creativity. The latent classes have been ordered from negative to positive,

with the last class denoting individuals to whom these questions were not‘ relevant. Important in-

sight from this analysis include that the perceived impact of remote work on various work aspects

is mixed and this will have important implications for the future of remote work going forward.

Based on the latent class model, we estimate the class probability of each individual in the data

and assign them to a cluster based on modal assignment (i.e., assigning them into cluster with the

highest probability) and then use these cluster indicators as independent indicator variables in the

April 2024 work location model to capture the impact of individuals attitudes on future remote

work decision.

6.4.4 Predictive model for April 2024 work location

Binary logit model characterizing work location uncertainty

Table 6.3 presents results from a binary logit model for understanding the uncertainty in work

location in April 2024. A visual representation of these results is presented in Figure 6.9. Note

here that the number of observations used for this model decreased from 915 to 905 due a missing
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Class Labels Negative Neutral

Positive to 

Neutral Mixed Positive NA Negative Neutral

Positive to 

Neutral Mixed Positive NA

Proportions 16.4% 11.50% 9.50% 21.9% 27.3% 13.4% Proportions 16.4% 11.50% 9.50% 21.9% 27.3% 13.4%

Not Applicable 0.02 0.01 0.05 0.00 0.00 0.97 Not Applicable 0.02 0.02 0.25 0.00 0.01 0.96

Positive 0.08 0.06 0.44 0.92 0.98 0.01 Positive 0.07 0.17 0.47 0.19 0.89 0.00

Neutral 0.19 0.79 0.28 0.06 0.02 0.01 Neutral 0.11 0.72 0.17 0.44 0.09 0.00

Negative 0.72 0.14 0.23 0.03 0.01 0.01 Negative 0.79 0.09 0.11 0.37 0.02 0.04

Not Applicable 0.04 0.03 0.17 0.00 0.01 0.99 Not Applicable 0.01 0.05 0.31 0.00 0.04 0.99

Positive 0.20 0.07 0.37 0.81 0.94 0.01 Positive 0.05 0.00 0.31 0.22 0.73 0.00

Neutral 0.25 0.80 0.29 0.18 0.04 0.00 Neutral 0.43 0.92 0.29 0.65 0.21 0.01

Negative 0.51 0.10 0.17 0.01 0.00 0.00 Negative 0.52 0.03 0.09 0.13 0.02 0.00

Not Applicable 0.03 0.02 0.20 0.00 0.02 0.99 Not Applicable 0.02 0.02 0.21 0.00 0.01 0.97

Positive 0.20 0.05 0.34 0.77 0.93 0.01 Positive 0.09 0.25 0.44 0.06 0.64 0.00

Neutral 0.24 0.84 0.28 0.22 0.05 0.00 Neutral 0.09 0.51 0.19 0.21 0.20 0.00

Negative 0.53 0.10 0.18 0.02 0.00 0.00 Negative 0.80 0.23 0.17 0.73 0.15 0.03

Not Applicable 0.02 0.01 0.03 0.00 0.00 0.97 Not Applicable 0.00 0.00 0.14 0.01 0.00 0.97

Positive 0.04 0.00 0.49 0.88 0.98 0.00 Positive 0.03 0.06 0.43 0.62 0.98 0.01

Neutral 0.15 0.89 0.26 0.09 0.02 0.01 Neutral 0.29 0.90 0.38 0.35 0.02 0.02

Negative 0.79 0.10 0.21 0.02 0.00 0.02 Negative 0.68 0.04 0.06 0.01 0.00 0.00

Not Applicable 0.03 0.06 0.41 0.03 0.04 1.00 Not Applicable 0.03 0.01 0.28 0.03 0.03 0.96

Positive 0.05 0.04 0.45 0.11 0.91 0.00 Positive 0.11 0.12 0.22 0.57 0.88 0.01

Neutral 0.19 0.88 0.11 0.49 0.05 0.00 Neutral 0.33 0.81 0.37 0.36 0.08 0.02

Negative 0.73 0.02 0.03 0.38 0.00 0.00 Negative 0.53 0.06 0.13 0.04 0.01 0.01

Not Applicable 0.01 0.00 0.21 0.00 0.00 0.98 Not Applicable 0.01 0.00 0.30 0.03 0.01 0.95

Positive 0.06 0.07 0.59 0.19 0.96 0.00 Positive 0.21 0.16 0.27 0.57 0.92 0.02

Neutral 0.24 0.93 0.20 0.55 0.03 0.02 Neutral 0.43 0.82 0.34 0.39 0.07 0.03

Negative 0.69 0.00 0.00 0.26 0.00 0.00 Negative 0.35 0.02 0.09 0.02 0.00 0.00

Productivity Ability to collaborate

Creativity

Ability to innovate

Receiving / delivering feedback

Career Advancement

Social Interaction with collegues

Effectiveness to get the job done Employer's ability to accomplish goals

Receiving / delivering mentoring

Employer's public image

Employer's profit

Figure 6.8: Respondents’ attitudes regarding the impact of 2-days a week remote work on various
aspects of work

values in a few covariates used for estimating the models.

Several important findings are revealed from this analysis. On the positive end of uncertainty,

we found it to be higher for female respondents, those who are students and those in the information

sector. On the other end of the spectrum, we found it to be lower for those with a graduate degree as

their highest level of education attainment. Higher uncertainty for student respondents is intuitive

since they might be unsure about their job situation 2 years down the line after graduation. For

respondents with highest education as a graduate degree, lower uncertainty may be potentially

related to either the nature of the work or higher leverage viz. their employers since individuals

with a graduate degree are typically in more specialized jobs and hence are able to negotiate their
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Table 6.3: Binary logit model of work location uncertainty in April 2024

Variable 
Parameter 

Estimate 
t-stat 

Intercept -1.9863 -17.867 

Female respondent indicator 0.4275 3.054 

Information sector occupation 0.4217 2.136 

Student 0.6412 3.025 

Graduate -0.2772 -1.308 

Model Fit 

Number of observations 905 

𝜌𝑐
2  0.3864 

Adjusted 0.3819 

 

work location. Higher uncertainty for individuals in the information sector is likely associated

with employer side uncertainty in reaching a work location policy for the future. Lastly, higher

uncertainty for female respondents is potentially related to higher job switching rates or potentially

higher rate of burnout amongst women during the pandemic [207].

One important implication of these results for cities is that there is still a significant level of

uncertainty in the future of work location and how the landscape evolves from here will determine

the true nature of the impact on cities. However, the fact that the uncertainty is higher amongst in

the information sector, it is likely that the employers will play an important role in determining the

ultimate trajectory of remote for the future. Some existing and ongoing efforts in understanding

the employer perspective might provide important information in this regard for the cities [93, 94,

96, 97, 197]

Ordered logit model characterizing work location for those without uncertainty

Table 6.4 presents results from three different ordered models focused at understanding the rela-

tionship between April 2024 work location (for those who are certain about it) and socio-economic

factors, attitudes regarding remote work’s impact on various aspects determined using the latent
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Constant

Female

Information sector

Student

Graduate degree

-1.986

0.427

0.422

0.641

-0.277

Figure 6.9: Estimated parameters and 90% confidence intervals for the april 2024 work location
uncertainty

class analysis and the impact of a mixture of changing personal preferences and employer side

decision on remote work. A visual representation of these results is presented in Figure 6.10. A

positive parameter estimate represents a higher likelihood for in-person work in April 2024 and a

negative parameter represents a lower likelihood for in-person work.

Several important insights can be derived from the presented results. First, following the

results from the model with just socio-demographic information, our results indicate a continu-

ation of higher in-person work for transportation/manufacturing, healthcare and education sec-

tors, while lower in-person work is expected for those in the information sector. Surprisingly,

finance/insurance and professional / scientific / technical services sectors were no longer signif-

icant in this model. These results align with those presented in the membership model earlier,

providing more evidence on how remote work is distributed across various sectors as well as how

the recovery of mobility patterns across cities depending upon the composition of jobs in various

sectors in a city.

On the end of household characteristics, results indicate a lower likelihood for in-person work
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Table 6.4: Ordered logit model for work location in April 2024

Variable 
Without 

clustering info 

With clustering 

info 

With trajectory info + 

attitude latent class 

Socio-demographics 

Highest level of education  

Highest degree is Undergraduate 
0.482 

(2.785) 

0.428 

(2.218) 

0.432 

(2.145) 

Highest degree is graduate 
0.482 

(2.218) 

0.704 

(2.830) 

0.695 

(2.798) 

Age more than 65 years 
-0.934 

(-3.714) 

-0.718 

(-2.473) 

-0.693 

(-2.382) 

Respondent is a student 
0.923 

(3.470) 
-- -- 

Zero vehicle household 
-0.611 

(-2.585) 
-- 

-- 

Occupational Sector 

Transportation and manufacturing 
1.094 

(4.019) 
-- -- 

Information 
-0.770 

(-3.341) 
-- -- 

Health Care 
0.825 

(3.127) 
-- -- 

Education Sector 
1.172 

(4.283) 

1.628 

(5.333) 

1.620 

(5.283) 

Trajectory Info 

Cluster 2 indicator -- 
-2.262 

(-8.560) 

-2.240 

(-8.479) 

Cluster 3 indicator -- 
-3.039 

(-10.954) 

-2.979 

(-10.647) 

Cluster 4 indicator -- 
-5.460 

(-18.789) 

-5.428 

(-18.635) 

Negative attitude towards remote work class indicator -- -- 
0.355 

(1.513) 

Thresholds 

1|2 
-0.757 

(-4.030) 

-4.236 

(-14.383) 

-4.139 

(-13.872) 

2|3 
-0.271 

(-1.454) 

-3.422 

(-12.107) 

-3.326 

(-1.602) 

3|4 
0.455 

(2.436) 

-2.248 

(-8.353) 

-2.145 

(-7.833) 

4|5 
0.976 

(5.169) 

-1.387 

(-5.379) 

-1.276 

(-4.838) 

Model Fit  

ℒℒ      -1,063.28 -823.96 -821.95 

 

zero vehicle households. With regards to individual characteristics, we found out that students, or

those with at least an undergraduate degree are more likely to be in-person, while those with age 65

years or older are less likely to be in-person. In the model with clustering information, the results

suggest lower in-person work likelihood for clusters 2, 3 and 4 (in increasing order of magnitude),

potentially indicating a continuation of the trends captured in the clustering analysis. Note here

that some of the occupation sector related variables have been removed from this model since

the corresponding parameters are now insignificant due to potential correlation between trajectory



146

clusters and these variables. Lastly, the model with both the trajectory cluster and attitude latent

class variable suggests that those with negative attitudes regarding the impact of remote work on

job related factors are more likely to be in-person.
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Figure 6.10: Estimated parameters and 90% confidence intervals for the April 2024 work location model
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6.5 Summary, Key Takeaways, Policy Implications and Limitations

Summary and Key Takeaways

Using data from U.S representative sample of 915 respondents, this study presents a trajectory-

based clustering analysis of work location trajectories through the pandemic. We identified 4 dis-

tinct clusters of telework trajectories with distinct levels of telework adoption patterns. Following

the clustering analysis, the study presented results from a cluster membership model focused at

understanding the factors associated with various telework trajectories including sector of occupa-

tion and socio-economic factors. This was followed by a two-part model focused at understanding

the April 2024 expected work location, four years since the beginning of the pandemic.

Several key insights emerged from our analysis. First, at aggregate level, our data suggests that

for three out of four clusters (72%) of respondents, some form of remote work is expected going

forward, suggesting a high level of hybrid work arrangement in the future.

Using these clusters as a dependent variable, a multinomial logit based membership model

suggested that the telework trajectories through the pandemic were highly associated with nature

of job in which one is employed, where higher in-person work was seen for transportation / man-

ufacturing, logistics, healthcare sectors but higher remote work was seen for professional services,

finance and insurance and information sectors. Other important insights included a higher level

of remote presence by those with age 65 years or more, those without a vehicle and those with a

young child at home. On the other end, results suggest lower remote presence for those who are

students; while a hybrid presence was maintained by female respondents, those with at least an

undergraduate degree, those with non-white ethnicity, those with a large household and those with

income less than $100,000.

On the end of expected work location trends in April 2024, about 4 years since the beginning of
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the pandemic, our results indicate work location to be uncertain for about 15% of the respondents,

who were more likely to be a female, a student or information sector employee but less likely to

have a graduate degree. Amongst those that are certain regarding their work location in April 2024,

higher in-person work is expected from those who are in education, healthcare and transportation

/ manufacturing sectors, those who are students or those with at least an undergraduate degree.

On the opposite end, higher remote work is expected amongst those in the information sector,

those without a vehicle or those with age less than 65 years. Results also suggest a high interaction

between past telework behavior through the pandemic and the expected future behavior, along with

a strong interaction between a respondent’s outlook towards the impact of remote work on various

work aspects like productivity and supervisions, and their future work location decisions.

Policy Implications

There are several important policy takeaways from these results. First, our results suggest that

those without are vehicle (who also tend to be transit users) are more likely to continue to work

remotely — potentially indicating a slower rebound of transit ridership. Second, a strong inter-

action between the occupational sector and remote work adoption level highlights that the impact

of remote work on different cities across the United States may be different — dependent on the

composition of the economy of a city. Third, a reduced level of commuting may hurt individuals

employed in the third sector of the economy (especially in urban cores) — who largely rely on

spending by commuters. Lastly, an increased flexibility may also motivate teleworkers to move

away from urban cores in search of better value for their money — potentially changing the mo-

bility landscape in urban cores, as well as where the location where teleworker may move.

Limitations

There are a few limitations to the analysis presented in here. First, the telework landscape is a
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dynamic process with changing trends and associated attitudes and requires constant monitoring

to reveal the expected future trends. Unfortunately, our data ends in March/April 2022 and any

future expected trends in our data are based on the learning and decisions at the time of the sur-

vey. A more recent data set may reveal updates to the trends that were visible from the dataset

we collected. Second, the method of trajectory clustering following by membership model esti-

mation is a two step process that has its limitation which could potentially be corrected using a

more robust framework. Agglomerative clustering is deterministic in nature instead of stochastic

methods followed in the rest of this dissertation. Further, it does not allow for a joint estimation of

the clustering process and the membership model, which potentially may provide better estimates.

A possible methodological direction in this regard is the use of a growth mixture modeling, which

follows the generalized latent variable modeling framework used in the rest of this dissertation,

while allowing for sequential treatment of the trajectory data available to us.
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CHAPTER 7

EMPLOYERS’ PERSPECTIVE ON THE FUTURE OF WORK POST-PANDEMIC

7.1 Introduction

The changing nature of (remote) work as a result of the COVID-19 pandemic in the United States

(and globally) has been studied significantly over the past three years regarding how it evolved

through the pandemic; how it may look in the near future and long term; what sort of impact it may

have on cities; and how cities may prepare for these changing trends. There is significant emerging

evidence from multiple datasets that a large proportion of the pandemic-accelerated telework trends

are likely to stick well beyond the pandemic and that this will have major implications for urban

mobility and the functioning of cities [43, 49, 80, 104, 193, 194, 208]

Existing studies point to several factors that have and will continue to shape employee pref-

erences regarding the extent to which they will continue to work remotely. On one end, studies

point to several benefits for workers. These include travel time savings due to not needing to com-

mute, improved productivity, well-being, and health outcomes, ability to provide care for other

household members and dependents, and cost savings like transportation fuel cost of commuting

or housing cost in cases where moving to a less expensive area is an option are some factors that

employees might consider in evaluating the extent to which to continue to telework. On the other

end, telework presents several challenges, such as a fuzziness of boundaries between work and

life, lack of appropriate workspace and work environment at home like distraction from others,

appropriate furniture and technology at home, and limitations in the ability to coordinate between

teammates, opportunity for professional networking or career advancement, to mentoring and su-
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pervision opportunities [80, 83–85, 89–91, 104, 209–211].

A major issue with most existing research is that evolving remote work trends are only studied

from the perspective of the employees even though any future trends are unavoidably a function

of both employee preferences and the employer-side decision to allow remote work. Emerging

literature points to arguments on both ends as to whether employers may continue to provide

telework as an option. Evidence exists that productivity while working from home during the

pandemic was equal to or better than expected for most [80, 89, 91] and this may be a factor

that employers may consider to select remote work strategies. However, there is also evidence of

differences between employee-perceived productivity in remote work settings compared to what

employers perceive [199]. There is also an argument of cost savings for the employers in terms of

reduced office space requirement and not needing a cost of living adjustment to salaries, especially

in cases where an employee works fully remotely from a less expensive city [212, 213]. There is

also growing evidence that employees are increasingly demanding more flexibility in work location

and are even ready to either accept 5-10% pay cuts in order to have more flexibility or are ready

to quit and switch to companies that offer better work location flexibility [83, 85, 89, 92]. On

the con side, there is evidence that remote work hurts collaborations and innovation; and this may

be important for companies that rely on innovation to maintain a competitive edge over others

[214]. Similar to the case for productivity, also here there is a gap between the employee and

employer expectations for remote work and this difference in expectations at the two ends may

decide the eventual remote work adoption [80]. Overall, while there are benefits of remote work

for employees and potentially for employers too, there is still disagreement between the two parties

on several matters and the result of this power struggle will potentially determine the future remote

work landscape.

Even though employers are the ultimate decision-makers in this evolving remote work land-
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scape, only a handful of studies have looked at the employer’s perspective to understand the future

of work [93, 95, 96]. However, these studies either focus on just the knowledge / information

workers and do not present differences across various sectors or have surveyed human resources or

mid-level managers only. Since the COVID-19 pandemic potentially proliferated telework beyond

knowledge/information sectors and since ultimate company-wide telework policies are going to be

driven by top-level executive decisions, we argue that a survey of a diverse set of top-level exec-

utives is necessary to gain a thorough understanding of the employers’ perspective on telework in

the post-pandemic world.

In this chapter, we present results from data collected over a 5-wave longitudinal survey con-

ducted amongst top executives (~90% vice president and chief executive officer level, ~10% di-

rector level) of 129 unique employers in North America to understand the evolution and future

landscape of remote work through and beyond the pandemic. While our data is neither repre-

sentative of the population of employers nor it is a large sample, our data is diverse in terms of

organizational characteristics captured like annual revenue, number of employees, and sectors of

operations, and is rich in terms of the information available and hence provides several interest-

ing insights regarding the potential trajectory of the future of work. We specifically focus on the

following four aspects.

First, for those employees for whom telework is possible, we analyze how the employers’

approach to remote work varied over time since the beginning of the pandemic and what approach

they expect to take in the future. Specifically, we collected data on the employers’ approach to

remote work at the following time points:

• September 2019 (pre-COVID)

• April 2020 (early phase of the pandemic)
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• October 2021

• November 2021

• January 2022

• April 2022

• August 2022

• October 2022 (expected approach)

• April 2024 (expected approach)

We analyze this data to understand how the average work location across organizations varied

(or is expected to vary) over time at an aggregate level and also identify differences across various

sectors of operations, departments within the same organization, and how it varied for organiza-

tions with different remote work approaches pre-COVID (in September 2019) and in the early

phase of the pandemic (in April 2020).

Second, we present and analyze data on the employers’ opinion regarding the expected im-

pact (positive, negative, or neutral) of remote work on various business aspects in a hypothetical

scenario where a 2-days per week remote work policy is adopted by their organization. Busi-

ness aspects include: the ability to recruit/retain employees, profitability, long-term viability, abil-

ity to compete, ability to innovate, public image, employee productivity, creativity, and supervi-

sion/mentoring. First, we descriptively present the employers’ top concerns and perceived benefits

related to the impact of remote work on business aspects, and this is followed by the estimation

of a latent class model which divides employers into two latent classes representing their outlook

(positive or negative) towards remote work. The latent class analysis is extended with the estima-

tion of a latent class membership model to understand the association between the identified latent
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classes and the demographic characteristics of the organizations. This analysis helps us understand

the important factors that may shape employer policies regarding remote work in the future.

Third, we dive deeper into understanding the remote work landscape in April 2024, four years

after the beginning of the pandemic by estimating an ordered probit model that associates an or-

ganization’s sector of operations, pre-COVID and early pandemic approach to remote work, and

the employer’s outlook towards the impact of remote work on business aspects with the expected

April 2024 remote work approach. The model provides insights regarding which organizations are

more likely to showcase higher/lower in-person presence in the future.

Fourth, we present data on the extent of resumption of business travel of over 50 miles and

in-person client interactions at the time of various waves of the survey; and how employers have

(or plan to) reconfigured their office spaces in light of the expected changes in employee work

locations. Collectively, this data provides insights into the extent of the permanency of the altered

work location landscape because of the pandemic.

The structure of the chapter is as follows. Section 2 presents the analysis methodology adopted

to analyze the available data, which is followed by the presentation of results in Section 3. Last

section presents summary, key takeaways, policy implications and limitations from this study.

7.2 Analysis Approach

7.2.1 Employers’ approach to employee remote work for whom it is possible

To analyze the data on the employer approach to employee remote work at different time points,

we convert the 5-point Likert scale data ranging from fully remote to fully in-person to a numerical

value ranging from 1 to 5 (1=fully remote and 5 = fully in-person)1 and calculate average work

1Cases where a respondent reported a ‘wait and see’ approach for the future time points were removed for this
particular analysis since those response do not fit in the ordered scale of 1 to 5. However, in most cases they comprise
of less than 10% of total number of observations available for a time point. Specifically, there were 1, 3, 10 and 15
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location across the organization for different time points and derive the corresponding confidence

intervals using the bootstrapping technique [215]. Specifically, for a time point, we take the avail-

able work location approach data to estimate the average work location across organizations and

then derive a 90% confidence interval around mean values using 500 resamples and the sample

size per sample as the number of observations using the sur package in R [216]. We present this

data in several different ways:

• aggregate level (where averages are calculated across all organizations),

• across the sector of operations (transportation / manufacturing and others),

• across different departments (IT, sales, HR / admin / legal / finance),

• by different levels of remote work adoption in September 2019 (fully in-person, mostly in-
person, and others)

• by different levels of remote work adoption in April 2020 (fully remote, mostly remote, and
others).

Given that some employers responded in multiple waves and hence their responses for certain

time points are available more than once, we retain their oldest available response for time points

which were in the past compared to when the survey was conducted, and retained their newest

response in cases a time point was in the future compared to when the survey was conducted. This

helps to minimize recall bias [217] and corrects for updating the preferences of the employers.

Along with the aggregate level data of work location across time, we also present wave-specific

data for future time points, which captures changing employers’ preferences regarding remote

work, potentially impacted by employee pushback regarding return to office as well as changing

pandemic situation since some of our data was collected at the height of the Omicron wave.

responses with a ‘wait and see’ response for January 2022, April 20222, October 2022 and April 2024 time points,
respectively. We elaborate more on these in the results section but these responses have been kept out for this analysis
and of modeling due to limited sample size. Of course, the ultimate landscape of remote work will depend on the
approach that these employers end up taking.
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7.2.2 Employers’ opinion on the impact of remote work on business aspects

To analyze the data on the employer’s view of the impact of 2-days a week remote work policy

on various business aspects, we first analyze the data descriptively to highlight employers’ top

concerns and perceived benefits related to the impact of remote work on business aspects and later

estimate a latent class model to stochastically divide employers into latent classes reflecting their

outlook towards remote work. A base latent class model is first estimated without exogenous vari-

ables (like the sector of operations) and this is followed by the estimation of a class membership

model where latent classes are associated with the sector of operations of the employer’s orga-

nization2. The original data which was on a 5-point Likert scale ranging from Very negative to

Very positive was converted to a 3-point scale to reduce complexity given a smaller sample size

(positive, neutral, and negative) for both descriptive analysis as well as latent class analysis.

In a latent class model (see Collins and Lanza [205] for more details), we used the 9 avail-

able business aspects (which are the ability to recruit / retain employees, profitability, long-term

viability, ability to compete, ability to innovate, public image, employee productivity, employee

creativity, and employee supervision and mentoring) as indicators to define the latent classes.

Model estimation was done using the ‘poLCA’ package [206] in R programming language.

We first estimate a model without covariates to determine the number of latent classes, where we

varied the number of latent classes from 1 to 8 and then used the Bayesian information criterion

(BIC) to pick the best model. To search for a global maximum instead of a local one, we tested

100 different starting values for each number of latent classes and picked the model with the

greatest log-likelihood. After determining the number of latent classes, we re-estimated the model

incorporating various exogenous variables, establishing that the sector of operations (transport /

2Here, we also tried including other exogenous variable like annual revenue and number of employees but did not
find them to be statistically significant.
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manufacturing or others) was the only significant variable.

7.2.3 The future remote work landscape

To understand the expected future landscape of remote work, we use the data related to the ex-

pected work location policy in April 2024 to estimate an Ordered Probit model. Considering

the employer’s April 2024 work location strategy on a 4-point ordered scale (1=Fully or mostly

remote, 2=About 50/50, 3=Mostly in-person, 4=Fully in-person)3, the model associates an orga-

nization’s sector of operations, pre-COVID and early pandemic approach to remote work, and the

employer’s outlook regarding the impact of remote work on business aspects with the expected

April 2024 remote work approach.

We estimated this model using the ‘lavaan’ package [162] in R programming language. For

more information on ordered models, the readers are referred to Washington et al. [111] .

7.2.4 Business travel, in-person client interactions, and office space reorganization

We descriptively analyze the data on the resumption of business travel of over 50 miles and in-

person client interactions and office space reorganizations; present bar plots for each. Regarding

business travel over 50 miles and in-person client interactions, we calculated the average percent-

age resumption across data from each wave of the data collection. This is followed by a presenta-

tion of data on office space reorganization strategies adopted by the employers.

3As mentioned earlier, 15 out of available 121 responses for this question were reported as ‘wait and see’ and those
have been removed from the modeling analysis due to sample size. However, we present descriptive information on
these responses in the results section. Further, while the original data available here is on a 5-point scale, we combine
the responses from the fully remote and mostly remote responses categories since only one responded reported taking
fully remote approach in April 2024.
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7.3 Results

Figure 7.1 presents the average work location across organizations for employees for whom re-

mote work is possible at different time points. The red colored line corresponds to a combination

of data from all waves, where for respondents who participated in multiple waves, their oldest

response was retained for the past points (compared to when the survey was conducted) and the

most recent response was retained for the future or current time point. The lines with other colors

correspond only to data collected in a particular wave and helps understand the adapting policies

for a particular time point.
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Figure 7.1: Average work location over time

Several interesting insights are immediately visible from this figure. First, as expected, the av-

erage work location dropped significantly at the beginning of the pandemic from being somewhere

around ‘mostly in-person’ in September 2019 to being somewhere between ‘fully and mostly re-



160

mote’. This is not surprising given the unprecedented nature of the pandemic situation, which

forced employers to adopt remote work at a large scale, at least for whom it is possible. Second, as

the economy opened in mid-2020 to early 2021 and mass vaccinations began, a significant rebound

to in-person work happened and the average work location has increased since then. Third, despite

the increasing average work location over time, in April 2024, about 4 years since the beginning

of the pandemic, the average work location is between about 50/50 and mostly in-person and is

still not at the pre-pandemic level, suggesting that telework will stay well beyond the pandemic

is over. Fourth, our data also captures some trends in employers’ policy adjustments potentially

due to changing pandemic situation and employee pushback on return-to-work plans. Specifically,

our data captures differences between where employers wanted their workforce to be at a future

time point versus where the workforce actually was at that time point. For example, the average

expected work location for wave 1 data (which was collected in October 2021) in January 2022

and April 2022 are much higher than based on data using wave 2 (collected in December 2021)

and wave 3 (collected in January 2022), partly related to in-person presence roll back due to the

omicron variant and also potentially related to push back from the employees regarding the return

of work plans [92, 196, 218].

A deeper analysis of the April 2024 data seems to suggest that most employers in our data are

planning to adopt some form of remote work suggesting hybrid work practices may be the future

instead of a fully remote or fully in-person approach. Specifically, only 14.2% of employers in

our data reported taking a fully in-person approach, 45.8% reported a mostly in-person approach,

27.4% reported about 50/50, and 13.2% reported taking a mostly or fully remote approach. Within

the last group, only one employer reported taking a fully remote approach, reinforcing that most

employers will likely adopt some form of hybrid work.

Note here that while we removed the responses where for April 2024 a response of ‘wait and
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see’ was recorded for creating Figure 3, we conducted a sensitivity analysis to understand how the

mean work location for April 2024 would vary if all those ‘wait and see’ responses decide to choose

a fully in-person or fully remote response. Our analysis shows that the mean average work location

would be 3.768 and 3.270 if all the ‘wait and see’ responses decide to adopt a fully in-person and

fully remote approach, respectively. The corresponding mean work location for September 2019

was 4.016 which is higher (more in-person) compared to the extreme case of 3.768, strengthening

the case that higher remote work is expected in April 2024.

Figure 7.2 presents the average work location at different time points by the employers’ sector

of operations. Given the modest sample size and since over 60% of companies in our data are from

transportation / manufacturing sectors, we present how the average work location evolved for the

organizations which are from the transportation / manufacturing sectors compared to others (which

includes sectors like information, consulting, etc.)4. Even though average work location was simi-

lar across the two sectors in September 2019 as well as in April 2020 (albeit with transportation /

manufacturing sectors being slightly more in-person), the rebound across the two sectors has been

quite different, where transportation / manufacturing / warehousing sector organizations have re-

bounded back to much higher in-person work compared to other organizations and these trends

seems to continue in April 2024 as well. It must be noted that these trends are only for employees

for whom remote work is possible, so higher in-person work in transportation / manufacturing /

warehousing sectors is not due to the fact that these sectors employ more individuals that are re-

quired to be present in-person. A hypothesis is that higher in-person work in the transportation

/ manufacturing sector could be due to a requirement of higher coordination between those who

are required to be fully in-person and those who can do their jobs remotely. Nevertheless, it is

remarkable to see these differences across sectors even though all employees in question are those

4For figures 4 to 7, we only present results using the combined data instead of the wave specific data due to sample
size constraints.
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for whom remote work is possible.

Se
pt

-2
01

9

Ap
r-2

02
0

Oc
t-2

02
1

No
v-

20
21

Ja
n-

20
22

Ap
r-2

02
2

Au
g-

20
22

Oc
t-2

02
2

Ap
r-2

02
4

Fully remote

Mostly remote

About 50/50

Mostly in person

Fully in person
Transportation and Manufacturing
Others

Figure 7.2: Average work location by sector of operations at different time points

Figure 7.3 presents the average work location at different time points for employees in the infor-

mation technology (IT), Sales, Human Resources, Administration, Legal, and Finance departments

of an organization. It is again interesting to see that even though the employers had a similar ap-

proach to remote work across the three sets of departments (with HR/Admin/Legal/Finance being

slightly more in-person, followed by IT and then Sales), the gap between HR/Admin/Legal/Finance

and Sales/IT has increased significantly since the pandemic with HR/Admin/Legal/Finance de-

partments expected to be much more in-person than others. This is not surprising though since

sales-related tasks can easily be done using phone or video calls and IT-related tasks also have a

potential to be completed through virtual connections to IT infrastructure; and given the pandemic

forced acceleration of remote work, potential cost savings for the employers and employee push

back on return to work post-pandemic adoption is higher for IT and sales departments. For the
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HR/Admin/Legal/Finance departments, since their work potentially requires more in-person co-

ordination, both intra-organizational and with outside parties, this leads to more in-person work.

Nevertheless, it must be noted that the average work location in April 2024 is still below the pre-

pandemic trends in September 2019 for all three department groups suggesting a companywide

increase in remote work adoption.
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Figure 7.3: Average work location by various departments

Figure 7.4 presents the average work location of various organizations by their pre-COVID

work location approach. This data provides several insights into how the remote work landscape

has changed for organizations with different remote work approach pre-COVID. First, all orga-

nizations irrespective of their pre-COVID approach to remote work heavily adopted remote work

during the early period of the pandemic in April 2020. This is understandable since the unprece-

dented nature of the pandemic forced most employers to adopt remote work. Second, the results

also show that the rebound back to higher in-person work was and is expected to be higher for
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those who were fully in-person pre-COVID compared to others. Third, it is interesting to note that

the average work location for those who were in the others category pre-COVID has rebounded

higher than their pre-COVID average work location indicating that not all organizations have seen

an increase in remote work as a result of the pandemic, some have seen a reverse impact as well. A

deeper investigation of this data shows that there were 24 organizations in this category with 11 in

transportation / manufacturing and 13 in other categories, however, almost all of them were closely

related to the transportation sector like railroads, freight, logistics, or transportation-related data-

based organizations. Given that these sectors have considerably grown during the pandemic (partly

attributable to e-commerce) and also faced higher performance pressure due to global supply chain

disruption, an increase in in-person work during and beyond the pandemic for these organizations

is potentially due to these factors.
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Figure 7.4: Average work location by pre-COVID remote work policies

Lastly, Figure 7.5 presents the average work location of various organizations by their April
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2020 work location approach. This data helps us understand whether a pandemic-forced shift in

work location policies impacted the organizations’ long-term policies. In this regard, a key finding

is that those with higher remote work adoption in April 2020 maintained higher remote work

throughout the pandemic than others and are also likely to maintain these trends in April 2024

(though the difference is perhaps not significant). An interesting observation here is that those

who were fully remote in April 2020 were slightly more in-person pre-COVID than those with a

mostly remote approach during April 2020. This potentially indicates a sort of cultural shift in

some organizations who shifted to fully remote work at the height of the pandemic and maintained

a higher remote work through the pandemic compared to others.
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Figure 7.5: Average work location by April 2020 work location policies

Overall, several key insights emerged from this analysis. First, our data suggest that the pan-

demic accelerated remote work adoption is likely to stick well beyond the pandemic with some

form of hybrid work likely to be the norm for most organizations. Second, there is a significantly
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higher remote work adoption pattern between transportation / manufacturing sectors compared to

others; and it is also higher for sales and IT departments, compared to those in HR / Legal / Ad-

ministration / Finance departments. This is interesting since all this data correspond to those for

whom remote work is possible, indicating a potential requirement for coordination between em-

ployees for whom remote work is possible and those who are required to work in-person. Third,

the post-pandemic in-person work extent is expected to be higher for those working fully in-person

work pre-COVID. However, not all organizations have seen an increase in remote work as a result

of the pandemic, some have seen a reverse impact as well, potentially related to business growth

during the pandemic.

7.3.1 Employer opinion regarding the impact of remote work on various business aspects

Top benefits and concerns related to remote work. Figure 7.6 presents descriptive statistics from

the 9 response items related to employer opinion regarding the impact of 2-days a week remote

work program on various business aspects. Several interesting insights can be derived from this

figure. First, the ability to supervise/mentor, the effect on creativity and innovation are the aspects

where employers see the most negative impact of remote work. On the other hand, a majority

of employers agree that a 2-days a week remote work policy will have a positive impact on their

ability to recruit and retain employees, their public image, and their ability to compete. Lastly,

business viability and profit and employee productivity are in the middle. Regarding the aspects

with the most negative impact, our results align with existing research that remote work may lead

to an adverse impact on innovation and creativity [214], so, naturally, it is an important factor

that employers are considering. Our results on the positive impact of remote work on the ability

to recruit / retain also aligned with the emerging literature regarding employees demanding more

flexibility [83, 85, 89, 92]. It is interesting to see most employers reporting a neutral impact on
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profit, while the employers seem to be divided on the aspect of employee productivity.
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Figure 7.6: Employer opinion of the impact of 2-days a week remote work policy on various
business aspects

Latent Class Analysis. To gain a deeper understanding of these results, we use this data to

estimate a latent class model with and without covariates. Figure 7.7 presents the item response

probabilities (ρ) for the two latent classes we found and for 9 items and three response categories.

Table 7.1 presents the results from the membership model and the estimated population shares (γ)

for each latent class. Several insights emerge from this analysis. First, we name the two latent

classes as employers with a positive (class 1) or negative (class 2) outlook towards remote work

based on the item response probability values for each item. Specifically, for class 1, the probability

of a positive response is higher than for class 2, for most response items, hence it makes sense for

these employers to be termed as those with a positive outlook towards remote work. Similarly, for

class 2, the probability of a negative response is higher than for class 1 for most responses, hence
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it makes sense for these employers to be terms as those with a negative outlook towards remote

work.

In our data, 52.5% of employers belong to the positive outlook class and 47.5% belong to the

negative outlook class. Based on the item response probabilities, variables where the employers are

most divided include the ability to supervise / mentor, impact on innovation and creativity (where

employers in class 2 see remote work to have a highly negative impact while those in class 1 are

almost equally likely to report positive, neutral or negative impact). Further, employers in both

classes seem to agree that remote work policies have a positive impact on the ability to recruit /

retain. The results from the membership model estimation suggest that those in Transportation /

Manufacturing sectors were more likely to have a negative outlook toward the impact of remote

work on various business aspects compared to other sectors potentially suggesting a large interac-

tion between the nature of work, level of coordination required between in-person employees and

those who can work remotely and the employers’ perception of the impact of remote work.

Table 7.1: Latent Class Membership Model and Population Shares
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is interesting to see most employers reporting a neutral impact on profit, while the employers seem to be 

divided on the aspect of employee productivity.   

Latent Class Analysis. To gain a deeper understanding of these results, we use this data to estimate a latent 

class model with and without covariates. Figure 9 presents the item response probabilities (𝜌) for the two 

latent classes we found and for 9 items and three response categories. Table 2 presents the results from the 

membership model and the estimated population shares (𝛾) for each latent class. Several insights emerge 

from this analysis. First, we name the two latent classes as employers with a positive (class 1) or negative 

(class 2) outlook towards remote work based on the item response probability values for each item. 

Specifically, for class 1, the probability of a positive response is higher than for class 2, for most response 

items, hence it makes sense for these employers to be termed as those with a positive outlook towards 

remote work. Similarly, for class 2, the probability of a negative response is higher than for class 1 for most 

responses, hence it makes sense for these employers to be terms as those with a negative outlook towards 

remote work.  

Table 2: Latent Class Membership Model and Population Shares 

Variable Parameter 

Estimate 

t-stat 

Constant -0.262 -1.045 

Transportation and Manufacturing sector indicator 0.958 2.152 

Model Fit 

Number of observations 129 

Log-Likelihood -867.952 

Estimated population shares (𝛾) 

Class 1: Positive Outlook 0.525 

Class 2: Negative Outlook 0.475 

 

In our data, 52.5% of employers belong to the positive outlook class and 47.5% belong to the negative 

outlook class. Based on the item response probabilities, variables where the employers are most divided 

include the ability to supervise / mentor, impact on innovation and creativity (where employers in class 2 

see remote work to have a highly negative impact while those in class 1 are almost equally likely to report 

positive, neutral or negative impact). Further, employers in both classes seem to agree that remote work 

policies have a positive impact on the ability to recruit / retain. The results from the membership model 

estimation suggest that those in Transportation / Manufacturing sectors were more likely to have a negative 

outlook toward the impact of remote work on various business aspects compared to other sectors potentially 
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7.3.2 Future Landscape of Remote Work

Table 7.2 presents the results from the ordered probit model of the April 2024 work location ap-

proach, with the dependent variable on a 4-point ordered scale (1 = fully or mostly remote, 2 =

about 50/50, 3 = mostly in-person, 4 = fully in-person). Here a positive parameter corresponds to a

higher likelihood of in-person work in April 2024 compared to the base group. We determined the

final specification for this model after extensive testing and retained only four variables in the final

specification. Admittedly, two less significant variables were also retained due to their intuitive

interpretation and the smaller size of our sample.

Table 7.2: Ordered probit model of April 2024 work location
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Overall, a key takeaway here includes a high interaction between the nature of work, sector of operations 

and potential impact remote work may have on business as leading factors impacting future remote work 

policies.   

Table 3: Ordered probit model of April 2024 work location 

Variable 
Parameter 

Estimate 

T-

Statistic 

Transportation, Warehousing, and Manufacturing sector indicator 0.492 1.916 

Fully in-person approach pre-covid indicator 0.525 2.352 

Fully remote approach in April 2020 indicator -0.281 -1.248 

Probability of being in the negative outlook class 0.302 1.126 

Thresholds 

1|2 -0.637 -2.637 

2|3 0.343 1.558 

3|4 1.769 7.852 

Fit Measure 0.170 

No. of observations 105 

 

5.4. Business travel, in-person client interactions, office space reorganization and work arrangements 

employers are willing to consider  

5.4.1. Business travel and in-person client resumption compared to pre-pandemic 

Figure 10 presents the percentage of business travel of over 50 miles and in-person client interaction that 

has returned compared to the pre-pandemic levels at the time of different waves of data collection. 

Regarding business travel, our data suggests that the business travel trends were at 32% in October 2021, 

40% in December 2021, 36% in January 2022, 48% in April 2022, and 55% in August 2022 compared to 

pre-pandemic levels. It is interesting to note that the trends in August 2022 were still well below the pre-

pandemic levels and potentially indicating a slower rebound. Our numbers on business travel are also close 

to the estimates from a survey by the Global Business Travel Association which found out that the domestic 

business was at about 63% of pre-pandemic levels in early October 2022 (GBTA, 2022). It would be 

interesting to see how business travel recovers from here, especially given that there are growing concerns 

regarding a slowing economy amongst employers (Levere, 2022). Regarding in-person client interaction, 

the trends were at 30% in October 2021, 43% in December 2021, 32% in January 2022, 51% in April 2022 

and 61% in August 2022 compared to pre-pandemic trends. It is not surprising that the recovery of local in-

person client interactions is slightly faster than business travel, potentially due to the involved cost as well 

Four key insights emerged from this analysis. First, those in the transportation / manufacturing

/ warehousing sectors are significantly more likely to maintain a higher in-person presence than

those in the other sectors. This aligns with the results presented earlier and potentially relates

to the nature of the work, which required higher coordination between those who work fully in-

person and those who have the option to work remotely. Second, our results also show that those

who were fully in-person pre-COVID are more likely to be in-person in April 2024. Interestingly,

this variable was significant even after controlling for the sector of operations, indicating that past
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remote work approach in an indicator of future approach in the other sectors, again potentially

related to the nature of work done by an organization. The organizations in this segment (other

sectors with a fully in-person approach pre-COVID) in our data included a few public agencies and

some engineering consulting firms. Given that such organizations typically have tasks that requires

interactions with other involved parties like clients, public officials, construction sites crews, etc.,

it is intuitive that these organizations are expected to take a higher in-person work approach in

April 2024. Third, those who were fully remote in April 2020 are marginally less likely to be

in person in April 2024. This could potentially be related to a cultural shift in the remote work

approach within on organization where an employer decided to continue a higher remote work

approach after a positive experience in the early phase of the pandemic; or could also be a result of

employee pushback to return to work. Lastly, our results show that those with a negative outlook

toward remote work are more likely to be in-person in the future. Note here that this variable

is insignificant in this model potentially due to a strong association with the sector of operation

variable as revealed by the membership model presented earlier. However, when we re-estimated

this model without the sector of operations variable, the parameter corresponding to the probability

of being in the negative outlook class was significant.

Overall, a key takeaway here includes a high interaction between the nature of work, sector of

operations and potential impact remote work may have on business as leading factors impacting

future remote work policies.
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7.3.3 Business travel, in-person client interactions, office space reorganization and work

arrangements employers are willing to consider

Business travel and in-person client resumption compared to pre-pandemic

Figure 10 presents the percentage of business travel of over 50 miles and in-person client inter-

action that has returned compared to the pre-pandemic levels at the time of different waves of

data collection. Regarding business travel, our data suggests that the business travel trends were

at 32% in October 2021, 40% in December 2021, 36% in January 2022, 48% in April 2022, and

55% in August 2022 compared to pre-pandemic levels. It is interesting to note that the trends

in August 2022 were still well below the pre-pandemic levels and potentially indicating a slower

rebound. Our numbers on business travel are also close to the estimates from a survey by the

Global Business Travel Association which found out that the domestic business was at about 63%

of pre-pandemic levels in early October 2022 [219]. It would be interesting to see how business

travel recovers from here, especially given that there are growing concerns regarding a slowing

economy amongst employers [220] . Regarding in-person client interaction, the trends were at

30% in October 2021, 43% in December 2021, 32% in January 2022, 51% in April 2022 and 61%

in August 2022 compared to pre-pandemic trends. It is not surprising that the recovery of local in-

person client interactions is slightly faster than business travel, potentially due to the involved cost

as well as higher (perceived) contagion risk when flying. Another interesting trend in our data is

the reduced business travel and in-person client interactions around January 2022 compared to the

previous month, potentially due to the changing pandemic landscape due to the omicron variant.
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Office space reorganization

To gain a better understanding of the permanency of changes in the work location landscape, we

also asked the employers whether they have or plan to relocate, expanded, or reduced office spaces

since the beginning of the pandemic. Figure 7.9 shows the number of employers with various office

space reorganizations adopted (or to be adopted) by them. This question was only asked in Wave 5

(August 2022) where 38 out of 56 respondents reported making some changes to their office space

(i.e. ~32% made no changes). The most reported response was a reconfiguration of office space

to cater to changing nature of the work environment (21/38), followed by reduced office space

(10/38). For others, there seems to be mixed response of either increase or decrease in office space

in same the same or different building or area. We also asked the respondents to self-describe the

nature of their office same reorganization in a few words. Based on these open-ended responses, a

general trend was that those who expanded or are planning to expand soon are growing companies,

however, their growth in office space has been slower than expected due to changing work location

landscape.
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Reconfigured office space to cater to the changing nature of the work environment
Reduced office space (in the same area)

Added office space (in the same area)
Relocated (or plan to relocate) offices to new smaller space (in same area)
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Added office space (in different area)

Reduced office space (in a different area)
Relocated (or plan to relocate) offices to new smaller space (in different area)
Expanded size of leased/rented space (eg. added floors) in the same building
Relocated (or plan to relocate) offices to new larger space (in different area)

Relocated (or plan to relocate) offices to new larger space (in the same area)

21
10

8
8

7
5
5
5

4
4
4

Figure 7.9: Office space reorganization made by the employers since the beginning of the pandemic
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7.4 Summary, Key Takeaways, Policy Implications and Limitations

Summary and Key Takeaways

Using data from top executives from 129 employers in North America from a 5-wave longitudinal

survey, this study presents an employer-side perspective on telework through and beyond the pan-

demic. Specifically, we present data on how employer approach to remote work evolved over time

and what is expected in April 2024, four years since the beginning of the pandemic. We also iden-

tify employers’ top concerns and expected benefits related to remote work, which will potentially

shape their future remote work policies. To dig a little deeper, we conduct a latent class analysis

which divides the employers into latent classes based on their outlook towards remote work. Next,

we present results from an ordered probit model to understand the factors that may shape employ-

ers’ April 2024 remote work approach and then present results on resumption of business travel

of over 50 miles and in-person client interactions at the time of the 5 waves of data collection,

followed by how employers’ have or expect to reconfigure their office spaces in the future.

The following key insights emerged from the above analyses. First, our data suggests that the

pandemic accelerated remote work adoption is likely to stick well beyond the pandemic with some

form of hybrid work likely to be the norm for most organizations. We also found out that there

is a much higher rebound to in-person work in the transportation / manufacturing / warehousing

sectors, compared to other sectors; and this trend also exists for employees in HR / Legal / Admin-

istration / Finance departments compared to Sales / IT departments. This is interesting since all

this data correspond to those for whom remote work is possible, indicating a potential requirement

for coordination between employees for whom remote work is possible and those who are required

to work in-person. Our results also show that the post-pandemic in-person work extent is expected

to be higher for those working fully in-person work pre-COVID. However, not all organizations
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have seen an increase in remote work as a result of the pandemic, some have seen a reverse impact

as well, potentially related to business growth during the pandemic.

Second, on the end of employers’ opinion regarding impact of remote work on various business

aspects, the ability to supervise and mentor, and the effect on creativity and innovation are the

aspects where employers see the most negative impact of remote work. On the other hand, a

majority of employers agree that a 2-days a week remote work policy will have a positive impact

on their ability to recruit and retain employees, their public image, and their ability to compete.

Lastly, business viability and profit and employee productivity are in the middle. Most employers

report a neutral impact on profit, while employers seem to be divided on the aspect of employee

productivity. Based on a Latent Class analysis, we divide the employers into two latent classes:

those with a positive outlook on the impact of remote work on business and those with a negative

impact of remote work on business. variables where the employers are most divided include the

ability to supervise / mentor, the impact on innovation and creativity (where employers in class 2

see remote work to have highly negative impact while those in class 1 are almost equally likely to

report positive, neutral or negative impact). Further, employers in the both classes seem to agree

that remote work policies have a positive impact on ability to recruit / retain. The results from the

membership model estimation suggest that those in Transportation / Manufacturing sectors were

more likely to have a negative outlook towards the impact of remote work on various business

aspects compared to other sectors potentially suggesting a large interaction between the nature

of work, level of coordination required between in-person employees and those who can work

remotely and the employers’ perception of the impact of remote work.

Third, based on the results from the estimated ordered probit model of April 2024 work location

approach, our results indicate that those in transportation /warehousing / manufacturing sectors,

those with a fully in-person approach to remote work, and those with a negative outlook towards
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the impact of remote work on business are likely to be more in-person going forward and those

with fully remote work in April 2020 are less likely to be fully in-person.

Lastly, we also found out that as of August 2022, about 55% business travel of over 50 miles

and 61% of in-person client interaction has resumed compared to pre-COVID level, indicating a

slower rebound to pre-pandemic level of work-related in-person travel. On the end of office space

reconfiguration, we find mixed results with over 30% of employers reporting no changes to their

office spaces. Amongst those who made some form of changes, a reconfiguration of the office

space to cater to changing nature of work was the most popular approach with some employers

also reporting an expansion due to a business growth. However, those who grew reported the of-

fice space expansion to be less than expected due to changing work location landscape.

Policy Implications

A key implication of the results from the employer end is that the pandemic accelerated trends

in remote work adoption may be long lasting since their seems to be a strong support from the

employer end too. This opens up several questions for cities to around the changes to activity

geography as a results of these changes - which cities need to understand better in order to cater to

changing societal needs.

Limitations

A few limitations are worth mentioning here. First, our sample size is admittedly small and a future

study with a larger sample size would be of great value to gain a thorough understanding of chang-

ing remote work landscape. Second, our data over-represents the transportation / warehousing /

manufacturing sector, which prevented us from gaining a deeper understanding of the difference

between work location practices in the other sectors. Third, the work location landscape continues

to evolve and the true future of work is potentially going be a function of several factors and thus
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required continued monitoring of the situation.
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CHAPTER 8

CONSUMER SPENDING BEHAVIOR AND ADAPTATION ACROSS ONLINE AND

IN-PERSON CHANNELS THROUGH THE PANDEMIC

8.1 Introduction

Another dimension of telemobility that was significantly impacted by the pandemic was that of

how our everyday need for food and non-food items is fulfilled. While the option to shop online

did exist pre-pandemic, the pandemic clearly accelerated the growth of these options — reaching

new set of users as well as new set of product categories [98, 221]. An important question in

this regard is the extent to which this pandemic supported growth sustained over time and to what

extent it varied across product categories. Further, from urban mobility perspective, the answer to

the question of substitution versus complementarity effect of e-commerce is also not clear.

A majority of existing literature is this regard analyzes consumer spending data in parts where

spending for a particular product category like grocery or restaurant food or for a particular acqui-

sition channel like in-person shopping or online delivery is studied in isolation. However, it is not

inconceivable that consumer spending behavior across product categories and across acquisition

channels may be or may not be related since the consumption of one product type through a chan-

nel may reduce the consumption of another product through the same channel or the same product

type through a different channel in some cases, or it may not have such impact in other cases.

Hence, to thoroughly uncover the complexity in consumer spending behavior an integrated anal-

ysis is needed where data from multiple spending categories and acquisition channels is analyzed

together.
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In this chapter, using data from 785 individuals from across United States, weighted to rep-

resent the U.S. population by age, gender, ethnicity and education attainment, at 4 different time

points since the beginning of the pandemic and across 10 different product categories and acqui-

sition channels, I present a latent transition analysis with a random intercept to characterize the

consumer spending behavior through the pandemic across different product and acquisition chan-

nel categories over time. The joint framework:

• allows for the identification of latent classes of spending behavior across various acquisition

channels and product categories

• allows estimation of changes in the proportion of individuals in the data across different

latent classes over time

• allows estimation of transition probabilities across latent classes across various time points

• controls for additional correlation (that is not explained using the latent classes) across

spending data indicators using random intercept that allow for separating of time-invariant

between-subject variation from within-subject variability over time - which is of main inter-

est - leading to better estimates for the measurement models and the transition matrices.

• allows inclusion of covariates in time-invariant latent trait / intercept that helps capture sys-

tematic heterogeneity in time-invariant between-subject variability; in initial latent class sta-

tuses as well as latent transitions to understand the impact of socio-demographics variables

on various aspects of the model

The study uses data from four time points: pre-COVID (collected retrospectively during wave

3 of the 7 wave survey), December 2020 (Wave 1), March 2021 (Wave 6) and March 2022 (Wave

7), where we asked the respondents to report their past week’s spending in the following three
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categories: grocery, cooked food from restaurants, and non-foods items - across three channel:

in-person, pick-up and delivery. For cooked food category, the pick-up option was separated in

take-out and order online then pick-up – leading to a total of 10 indicators on food categories

and acquisition channels. The pre-COVID data was collected by asking the respondents to report

their usual weekly spending in the same categories as above. While the original data has spending

amount, we utilize a binary version of the data instead to separate the spending amount (which is

significantly impacted by income) from whether or not someone spends in a particular category —

making model interpretation easier.

The estimated model has several features including: 1) use of sample weights to make the data

representative of U.S. population, derived using the 2021 American Community Survey Public Use

MicroData Sample [201]; 2) use of full information maximum likelihood estimation to account for

missing data due to non-response by the respondents; 3) a measurement invariance structure that

allows for latent class definitions to remain consistent over time — making it easier to both estimate

and interpret the model - especially with a smaller sample size; and 4) a factor loading restriction

on the random intercepts that makes the impact of latent trait to remain same for all in-person

channels and same for all delivery channels but different between in-person and delivery channels.

The structure of rest of this chapter is as follows. The next section discusses the data used in

this study. The third section discusses the analysis procedure followed. Results are presented next

and key insights are identified. The last section summarizes the findings and discusses the policy

implication of this study.

8.2 Data

For this study, I utilize data from four time points: 1) pre-COVID (collected retrospectively during

Wave 3); 2) December 2020 (Wave 1) 3) March 2021 (Wave 6); and 4) March 2022 (Wave 7).



182

The respondent pool for this study included those who appeared at once during the first 6 waves -

which corresponded to 785 unique respondent. Those who joined only in wave 7 were not included

since their pre-COVID data (which was collected in wave 3) was not available. Two sets of data

sets were available for this study - spending behavior data, which is the basis of the latent classes

defined in this study; and socio-demographic information, which are used as covariates in various

parts of the model.

During each wave of the survey, respondents were asked (on a 6-point scale) about the amount

their household spent in the past week in the following categories:

• Groceries (including uncooked meal kits and alcoholic beverages) using the following chan-
nels:

– In-store

– Ordered online and picked-up

– Ordered online and delivered

• Cooked / Prepared meals (such as cooked meal kits or food from a restaurant) using follow-
ing channels

– At restaurant or in-store for dine-in

– At restaurant or in-store for take-out

– Ordered online and picked-up

– Ordered online and delivered

• Purchases other than groceries or cooked meals (such as electronics, books, or clothing)
using following channels:

– In-store

– Ordered online and picked-up

– Ordered online and delivered

The 6-point scale used for the above three spending categories are as given below:
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• Groceries: Nothing at all ($0), $1-$49, $50-$99, $100-$199, $200-$299, $300 or more

• Cooked / Prepared meals: Nothing at all ($0), $1-$49, $50-$99, $100-$199, $200-$299,
$300 or more

• Purchases other than groceries or cooked meals: Nothing at all ($0), $1-$99, $100-$249,
$250-$499, $500-$999, $1000 or more

Further, in wave 3, the respondents were also asked, on the same scale, to report their house-

hold’s typical spending behavior before the beginning of the COVID-19 pandemic. For this study,

given the small available sample and potential difficulty in the interpretation of results if too many

categories are used, we simplify the analysis by converting the 6-point scale to a binary scale rep-

resenting whether a household reported spending greater than $0 on a spending category. Another

theoretical motivation for converting the data to dichotomous in nature was to focus on likeli-

hood of spending money in a particular category instead of ‘how much” is being spent. The three

spending categories with their acquisition channels correspond to a total of 10 binary behavioral

indicators used in this study.

Apart from the spending indicators, we also have access to several socio-demographic variables

for the respondents including age, gender, household size, household income, whether there are

children present in the household, household location type (rural, urban, or suburban), vehicle

ownership status etc. Note here that the socio-demographic information is not used in the LTA to

define the latent classes, but only to understand the association between socio-demographic groups

and the latent classes generated using the spending behavior data.



184

8.3 Analysis approach

8.3.1 Unconditional Model

I take a two step approach to estimating a latent transition analysis with random intercepts, where

an unconditional model without covariates is estimated to determine the optimal number of latent

classes, followed by including covariates in a model with the number of latent classes as deter-

mined in the unconditional model.

To determine the optimal number of latent classes, I extensively tested models with and without

measurement invariance and decided to retain a model with measurement invariance based on both

model fit as well as interpretation. Another feature of our model is a restriction in the factor

loading values (λk, see Chapter 4 that captures the impact of the latent trait corresponding to the

time-invariant between subject variation, where I allow for only two possible values (one for items

corresponding to in-person and pick-up channels, i.e. those with physical mobility component;

and one for items corresponding to delivery channel) instead of the 10 different values - one for

each indicator - as suggested by Muthén and Asparouhov [115]. While I tried a model with 10

unrestricted factor loading values too, the estimated values were close to each other delivery and

physical mobility modes, respectively. This restriction was also supported using the model fit

information where the restricted model was not significantly worse compared to an unrestricted

model. This choice also has behavioral under-pinning since the shared unobserved effects for

similar modes may be similar to each other and hence their manifestation on the spending behavior

may be same.

Using the unconditional model, I present estimation results in terms of measurement and factor

model as well as the transition matrices. I also present the estimated proportions for the top 10

pathways in the model to understand which behaviors pathway dominated the spending dynamics
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over time. Lastly, I present how estimated proportion for the top 10 pathways vary for different

socio-demographic groups - which descriptively help in improving the understanding the interac-

tion between socio-demographics and spending behavior dynamics.

8.3.2 Incorporating socio-demographics as covariates

I incorporate covariates in the model at three different locations: 1) the latent factors that captures

socio-demographics impacting the time-invariant propensity in spending; 2) the latent class vari-

able at the initial time point that which captures the factors impacting various spending behaviors

pre-COVID; 3) latent transitions - that capture the factors impacting transitions to different classes

at time point t from a particular class at time point t− 1.

Given that the latent class models are well known for class reshuffling in between consecutive

re-estimation — making it difficult to test multiple specifications to decide upon a specification of

interest, I take a two step estimation procedure for incorporating covariates. Fixing the parameters

of the measurement model and the factor loading to same as the values obtained from the uncondi-

tional model earlier, several specifications were first tested to decide upon specification of interest.

Next, removing the covariates that were not significant in any of the classes in the relevant sub-

models where they were added, a joint model for both the covariates and the measurement / factors

model was estimated to obtain the new estimates for the measurement and factor models. Next, the

model with the specification determined earlier was re-estimated with the new measurement and

factor model estimates and this is the model whose results are presented in the chapter.
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8.4 Results

8.4.1 Unconditional model

Figure 8.1 presents the estimated ρ parameters (or the item response probabilities) on the proba-

bility scale and the δ parameters (or the class proportions at various time points). Figure 8.1 also

shows the λ factor loading parameters. The ρ and δ parameters have been used to create a Sankey

visualization in Figure 8.3. I interpret these parameters one by one below. The estimated transition

probabilities are presented in Figure 8.2.

Latent Classes and Item Response Probabilities

Looking at the results presented in Figure 8.1, 5 latent classes corresponding to different spending

styles with differing levels of likelihood of spending in different product categories and acquisi-

tion channels are identified. For example, the probability of spending more than zero dollars for

individuals in class 1 is 0.995. Similarly, for class 3, the probability of spending more than zero

dollars on cooked food via takeout is 0.715. Based on these values, the 5 identified classes have

been named and their key behavioral patterns are presented below:

• Class 1: I primarily shop in-person but love amazon too: Households in this class have high

probability of spending in-person for various products. However, the probability of spending

in delivery for non-food items is also moderate. On the end of grocery, the households in this

class have high probability of spending on grocery in-person but low probability of spending

on grocery delivery and pick-up. On the end of cooked food, households in this class have

moderately high probability of spending on dine-in and take-out but moderate probability

of delivery and pick-up. On the end of non-food items, the households in this class have

high probability of spending through in-person channel and moderately high probability of
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I primarily 
shop in-

person but 
love amazon 

too

I eat at home
Why pay for 

delivery

I trust you 
with my 
delivery

I pick-up 
when I can

Pre-COVID 55.07% 8.89% 23.03% 5.55% 7.46%
Wave 1 (Dec 2020) 8.40% 42.93% 15.98% 14.39% 18.30%
Wave 6 (Mar 2021) 7.03% 44.30% 18.73% 14.05% 15.90%
Wave 7 (Mar 2022) 14.75% 31.68% 22.96% 17.03% 13.58%

Grocery - In-person 0.995 0.999 0.971 0.622 0.603
Grocery - Pick-up 0.212 0.137 0 0.057 0.953
Grocery - Delivery 0.213 0.098 0.025 0.94 0.322
Food - Dine-in 0.789 0.052 0.345 0.184 0.233
Food - Takeout 0.63 0.368 0.715 0.297 0.585
Food Pick-up 0.404 0.315 0.053 0.189 0.479
Food - Delivery 0.362 0.138 0.016 0.529 0.329
Other - In-person 0.901 0.599 0.604 0.37 0.451
Other - Pick-up 0.174 0.144 0.029 0.024 0.347
Other - Delivery 0.736 0.572 0.283 0.749 0.715

Class Proportions

Item Response Probability

Factor Loadings: For channels with physical travel: 1.181; For channels with no physical travel: 
0.529

Figure 8.1: Measurement model and proportions

spending through delivery channel.

• Class 2: I eat at home : Households in this class have low probabilities of spending on

outside food. On the end of grocery, the probability of in-person spending is the very high,

with extremely low probability of spending through other channels. On the end of cooked

food, the probability of spending is low overall, but highest for takeout, followed by pick-

up and delivery and lowest for dine-in. For non-food items, the probability is moderate for

in-person and delivery but low for pick-up.

• Class 3: Why pay for delivery : Households in this class rarely use pick-up and delivery

services and rely mainly on in-person shopping. On the end of grocery, the probability of

spending is very high for in-person spending but closed to zero for other channels. On the

end of cooked food, probability is highest for takeout, followed by dine-in but very low for



188

delivery and pick-up services. On the end of non-food items, the probability of spending is

moderate to moderately high for in-person and delivery, but low for pick-up.

• Class 4: I trust you with my delivery : Households in this class have high to moderately high

probability of using delivery channels for all category of items. On the end of grocery, the

probability is highest for grocery delivery, followed by moderate value for in-person. On

the end of food, the probability is again highest for delivery but still non-zero for dine-in,

takeout or pick-up. On the end of non-food items, the probability is highest for delivery

and medium for in-person. An important point to note here is that the high probability of

spending on delivery does not significantly reduce the probability of spending in-person

channels, especially for grocery - potentially highlighting some form of complementarity

instead of complete substitution.

• Class 5: I pick-up when I can : Households in this class have a high probability of spending

on pick-up through various channels. On the end of grocery, the probability is highest for

pick-up, followed by in-person and then delivery. On the end of cooked food, take-out and

pick-up is more popular, followed by delivery and dine-in. Lastly, on the end of non-food

items, delivery more popular, followed by in-person and delivery.

Class Proportions over Time

The top portion of Figure 8.1 shows how the percentage of respondents in the data belonging

to different latent classes changed over time. These trends highlight the changing consumption

patterns of time potentially taking into consideration the risk related to the pandemic as well as

changing habit and supply of the e-services. Key highlights from these include that the pandemic

resulted significant reduction in size of class 1 from about 55% pre-COVID to 8% in December
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2020 and 7% in March 2021, but this class increase to 14% in size during the last wave of the

data in March 2022. Class 2, which was about 8% pre-COVID increased to 42% during December

2020 and 44% during March 2021 but decreased to about 31% in March 2022. Individuals in

this class had a lower likelihood of spending on outside food and since the pandemic restrictions

and risks potentially led to households eating more at home, an increase in the size of this class is

intuitive. Class 3, which was about 23% pre-pandemic reduced to 15% during December 2020, but

increased to 18% and 22% during March 2021 and 2022, respectively. Since this class included

eating out for dine-in and take-out, both of which were potentially high risk activities as well

as additional discretionary spending that individuals may have been trying to cut down on given

inflation and financial hardship for some households, the decrease in this class’s proportion and

then some rebound makes sense. Class 4, which was only 5% pre-COVID increased to 14%

during December 2020 and March 2021 and was about 17% during March 2022. A key feature

of this class was shopping using delivery and an increase in this class’ size and stability over

time potentially indicates some long-term behavioral changes. Lastly, class 5 was about 7% pre-

COVID but increased to 18% and 15% in December 2020 and March 2021, respectively but was

about 13% during March 2022. This shows that the use of delivery services also grew during the

pandemic - but has been declining since its peak. However, it was still significantly higher than the

pre-pandemic proportion.

Transition Probabilities

The transition probabilities presented in Figure 8.2 and class proportions presented in Figure 8.1

have been combined in Figure 8.3 to create a sankey visualization. While the class proportions tell

us about how the class proportions changed over time, this figure helps us understand a detailed

dynamics between classes of time.
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Between pre-COVID and December 2020, key transitions include from class 1 to classes 2, 4,

and 5; and class 3 to class 2. Other small transitions also exist (e.g. from class 3 to 4 and 5) but

they have not been interpreted for brevity.

Looking at class 1 (pre-COVID) to class 2 (Dec 2020), it seems that the biggest impact of the

pandemic was in terms of a suppression of spending on restaurant food, where a large portion those

who were spending on dine-in and take-out food options restricted their spending as a results of

the pandemic - potentially either due to it being a high risk activity or due to lock downs which

restricted these activities even if one was willing to do them.

1 2 3 5 4

1 0.14 0.56 0.00 0.12 0.19
2 0.00 0.91 0.00 0.09 0.00
3 0.00 0.18 0.69 0.06 0.06
4 0.00 0.00 0.00 1.00 0.00
5 0.09 0.00 0.00 0.04 0.88

1 0.83 0.00 0.09 0.09 0.00
2 0.00 0.95 0.02 0.03 0.00
3 0.00 0.00 1.00 0.00 0.00
4 0.00 0.12 0.07 0.81 0.00

5 0.00 0.10 0.00 0.03 0.87

1 0.78 0.04 0.10 0.03 0.06
2 0.21 0.62 0.05 0.10 0.01
3 0.00 0.00 1.00 0.00 0.00
4 0.00 0.26 0.00 0.74 0.00
5 0.00 0.00 0.07 0.13 0.79W
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Figure 8.2: Transition across classes over time

The second significant behavioral transition was from class 1 (pre-COVID) to class 4 (Dec

2020) consisting of those who moved to the use of delivery services - specifically for groceries,

though an increase in the use of delivery services for cooked food and non-food items is also
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evident. For this transition, an increase in the use of delivery was accompanied by a decrease in

the probability of usage in-person and pick-up channels for grocery, dine-in, takeout and pick-up

for cooked food as well as in-person and pick-up channels for non-food items. The increase in

the size of class 4 was mostly due to this transition from class 1 at pre-COVID, suggesting that

household moved to the use of delivery services as a result of the pandemic related disruption of

in-person channel of spending.

Class 1 (Pre-COVID): 55.071

Class 1 (Wave 1): 8.406

Class 2 (Wave 1): 42.925

Class 4 (Wave 1): 14.413

Class 5 (Wave 1): 18.317

Class 2 (Pre-COVID): 8.894

Class 3 (Pre-COVID): 23.025

Class 3 (Wave 1): 15.979

Class 4 (Pre-COVID): 5.551

Class 5 (Pre-COVID): 7.458

Class 1 (Wave 6): 7.033

Class 3 (Wave 6): 18.730

Class 4 (Wave 6): 14.072

Class 2 (Wave 6): 44.300

Class 5 (Wave 6): 15.902

Class 1 (Wave 7): 14.768

Class 2 (Wave 7): 31.675

Class 3 (Wave 7): 22.965

Class 4 (Wave 7): 16.998

Class 5 (Wave 7): 13.578

Figure 8.3: Transition across classes over time

The third significant behavioral transition was from class 1 (pre-COVID) to class 5 (Dec 2020)

consisting of those who to the use of pick-up channel of product acquisition - specifically for

groceries, though an increase in the use of pick-up channel for food and non-food items is also

visible. For this transitions, other effects include a decrease probability of spending on in-person

grocery, cooked food dine-in and in-person non-food items.

Moving to the transition from class 3 (pre-COVID) to class 2 (Dec 2020), this mostly consists

of individuals who restricted their spending on dine-on and take-out of cooked food, with some

increase in pick-up and delivery usage. Here, an increase delivery of non-food items is also seen,

however, this has not come at the expense of reduction in probability of spending in in-person

non-food items.
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Between December 2020 and March 2021, our results suggest a remarkable stability in spend-

ing behavior with marginal movements across classes - potentially the pandemic still being of sig-

nificant importance at the time and vaccine distribution only at an initial phase. Two of the biggest

transitions between these two time periods included class 4 (Dec 2020) and Class 5 (Dec 2020) to

Class 2 (Mar 2021) suggest at least a small movement to in-person behavior spending where the

use of delivery and pick-up services is being abandoned to move towards an in-person spending

behavior. However, the overall spending landscape during these time periods is remarkably stable.

Lastly, between March 2021 and March 2022, significantly less stability of behavior is seen

- potentially due to a one year gap between two time periods as well as the pandemic being of a

significant lesser risk given a large-scale vaccination efforts as well as removable to restrictions.

However, this time period also saw a significant increase in inflation in the United States – too may

have impacted spending behavior too some extent. Some significant transitions between these two

time periods include class 2 to classes 1, 3, and 4; class 4 to class 2 and class 5 to class 4.

Most significant transition during this time period was from class 2 to Class 1 — potentially

a reversal of trends from reduced spending on outside food at the height of the pandemic to an

increase in spending at this time period. Another key transition here is movement from class 5 to

class 4 and others - potentially related to some reversal of trends in the use of pick-up services.

However, an interesting set of transitions here are that of from class 2 and class 5 to class 4 —

leading to an increase in the use of delivery services, which gets balanced out due to movement

out from class 4 to class 2.

Pathway Analysis

Figure 8.4 presents the top 10 pathways (based on the estimated posterior pathway probabilities)

followed by the respondents in the data over 4 time periods. Note here that there are 54 = 625
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possible pathways corresponding to 5 classes at each time point and 4 time points in total. These

top 10 pathways (out of 625) correspond to about 65% of the respondents. In this figure, a pathway

1222 corresponds to being in class 1 pre-COVID, transitioning to class 2 at December 2020 and

then staying in the same class 2 for the remaining two time periods. Other latent classes are

interpreted similar here. Based on these pathways, the most common pathway in the data was 1222

and corresponded to about 23% of the individuals in the data. Other pathways where there was a

switching in latent classes included 1555 (9.2%), 1221 (8.8%), 1444 (5.4%), 1224 (3.8%). Clearly,

some of the pathways (related to pick-up and delivery usage) included here correspond to sticking

to a spending behavior after an initial transition inn December 2020. A deeper investigation of

these pathways is done and presented in Figure 8.5 where the estimation proportion of individuals

in the top 10 pathways is presented for various socio-demographic groups. Several key insights are

visible from this figure.
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Figure 8.4: Top 10 pathways with estimated path probabilities
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Figure 8.5: Estimated path probabilities for top 10 pathways for various socio-demographic groups
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8.4.2 Incorporating socio-demographics as covariates

Table 8.1 presents the results from the inclusion of covariates in the latent trait factor fi, while

Table 8.2 presents the results from the inclusion of covariates in initial latent classes as well tran-

sitions. Lastly, Table 8.3 presents various intercepts included in the model — which have not been

interpreted here for brevity.

Table 8.1: Factor Membership Model

Variable 
Parameter 

Estimate 

T-stat 

Household with at least one child under 12 years age 0.873 5.584 

Household location is urban  0.531 3.313 

Households without a car -0.529 -2.073 

Respondent’s ethnicity is white -0.251 -2.649 

Household income less than $50,000 -0.379 -3.078 

Respondent’s highest education level is graduate 0.199 1.822 

Respondent’s age is less than 35 years 0.412 2.898 

 

With reference to covariates in time-invariant latent factor (Table 8.1) , a positive parameter

in results corresponds to a high likelihood of spending (across all categories and channels) by a

socio-demographic group compared to others. Note here that were values are further multiplied by

the factor loading values — so the net likelihood is different for physical and delivery acquisition

channels. The results here indicate a high likelihood of spending in a given week by those with

young child, those who live in urban areas, those with a graduate education and those with age

less than or equal to 35 years. Similarly, our results indicators a lower likelihood of spending

for households without a car, those who are of white ethnicity and those with income less than

$50,000. These result are intuitively correct and help capture for additional heterogeneity in the

data that is not captured otherwise.

With reference to Table 8.2, we included covariates to the pre-COVID latent classes as well as
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transitions. However, in the transitions, we only included covariates where there was a big enough

transition between classes, otherwise only an intercept was estimated (see Table 8.3). First part of

Table 8.2 corresponds to a pre-COVID membership model where covariates were included to the

latent classes at initial time period. Our results here suggest that who were in class 1 were more

likely to have a graduate or undergraduate degree; and those in class 2 and 3 were less likely to be

of white ethnicity.

Table 8.2: Membership and Transition Model

Variable Class 1 Class 2 Class 3 Class 4 

Pre-COVID Membership Model 

Respondent’s highest education 

level is graduate 

2.16 

(3.34) 
-- -- -- 

Respondent’s highest education 

level is undergraduate 

1.06 

(2.66) 
-- -- -- 

Respondent’s ethnicity is white 
-- 

-2.61 

(-2.76) 

-1.33 

(-2.75) 
-- 

From Pre-COVID Class 1 

Household with at least one child 

under 12 years age 

-1.63 

(-1.66) 

-1.07 

(-2.30) 
-- -- 

Respondent’s highest education 

level is graduate 
-- 

-1.10 

(-2.67) 
-- -- 

Households without a car -- -- -- 
3.09 

(3.83) 

Respondent’s age is less than 35 

years 
-- -- 

8.03 

(2.56) 
-- 

From March 2021 Class 1 to March 2022 

Respondent’s highest education 

level is graduate 

6.91 

(5.72) 
-- -- -- 

 

 
More important here are the results from the transitions, which are presented in the part two

(titled From Pre-COVID Class 1) and part three (Titled From March 2021 Class 1 to March 2022.

In the part two, covariates were included in Class 1 (pre-COVID) to Class 1, 2, and 4 transitions

with Class 5 as base class. The results here indicate that those with a young child were less likely

to stay in class 1 or move to class 2; those with graduate education were less likely to move to class
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2; while those without a vehicle were more likely to move to class 4. These results suggest that

socio-economic status like education (potentially correlated with income) and vehicle ownership

played a key role in these transitions. In part three of the results, our results suggest that those

with a graduate degree were more likely to stay in class 1 between March 2021 and March 2022

— potentially related to spending capacity of highly educated individuals given inflation being an

important phenomenon during that time period.

Table 8.3: Constants

 Class 1 Class 2 Class 3 Class 4 

Pre-COVID Membership Model 

Pre-COVID 1.68 (4.83) 1.79 (3.35) 2.05 (4.67) -0.39 (-0.94) 

Dec 2020 -1.81 (-1.96) -20.38 (-4.74) -33.83 (-25.39) -3.33 (-2.06) 

Mar 2021 -4.17 (-2.42) -2.22 (-3.82) -28.01 (-16.50) -3.46 (-2.68) 

Mar 2022 -15.93 (-69.62) -2.88 (-2.53) -4.13 (-1.54) -1.70 (-2.20) 

Pre-COVID to December 2020 

Class 1 1.29 (1.19) 10.97 (5.07) -10.14 (-5.90) -18.46 (--) 

Class 2 21.74 (4.90) 47.88 (6.64) 21.77 (8.42) 5.68 (--) 

Class 3 24.26 (7.54) 23.56 (--) 36.58 (--) 13.63 (--) 

Class 4 2.17 (1.26) 29.40 (--) 3.67 (1.61) 11.38 (2.31) 

December 2021 to March 2021 

Class 1 15.44 (7.02) 27.82 (7.11) 26.48 (4.15) 17.15 (7.73) 

Class 2 -8.68 (--) 31.23 (16.65) 9.14 (4.91) 28.13 (14.82) 

Class 3 37.15 (15.11) 52.57 (13.54) 55.12 (--) 53.87 (--) 

Class 4 12.76 (6.20) 28.89 (--) -1.22 (--) 31.28 (--) 

March 2021 to March 2022 

Class 1 18.12 (13.22) 18.63 (17.13) 19.11 (6.92) 28.62 (27.61) 

Class 2 2.33 (0.57) 6.70 (4.28) 16.68 (4.91) 24.87 (17.92) 

Class 3 -0.56 (-0.17) 5.99 (1.98) 29.10 (--) 20.50 (3.59) 

Class 4 0.65 (0.26) 3.69 (2.70) -4.94 (--) 24.66 (--) 

 

8.5 Summary, Key Takeaways, Policy Implications and Limitations

Summary and Key Takeaways

Using data from 785 individuals regarding their spending across in the last week across various

product categories and through various acquisition channels across four time periods, a latent tran-
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sition model with random intercepts is presented in this study that revealed five different behav-

ioral classes of consumer spending and the dynamics of movement between classes as a results

of the pandemic. The five classes revealed included: 1) a class with high probability of spend-

ing in-person across various product categories but at the same time a high probability of use of

e-commerce for non-food items; 2) a class with low probability of spending on outside cooked

food; 3) a class that rarely make of the pick-up and delivery services , with the exception of some

probability of use of delivery for non-food items; 4) a class with moderately high probability of

the use of delivery services for all product categories; and 5) a class with high probability of use

of pick-up services for all product categories. The results from the model also revealed that the

pandemic’s single biggest impact was in terms of suppression of demand for dine-in and take-out

of food - potentially due to it being a high risk activity. However, over time a reversal of this be-

havior is seen, back to an increase dine-in and take-out activity. The second significant behavioral

transition was of movement towards delivery and pick-up services where about 2-3 fold increase

in their usage is visible — a large portion of which appears to be stable over time, more so in the

case of delivery than pick-up.

Policy Implications

On the policy end, the biggest implication of these results is along the lines of a potential increase

in use of last mile delivery services — leading to higher congestion due to these additionally gen-

erated trips. This is especially true since the use of delivery services is not completely replacing

the in-person trips. Cities could deploy better management strategies to cater to this additional

traffic — some form of congestion pricing or promotion of sustainable modes of last mile delivery

like cargo bikes. In the future, upcoming autonomous delivery technologies with a small footprint

may also be an avenue that cities could explore.
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Limitations

A few limitations are worth mentioning here. First, our sample size is relatively small for a complex

model like RI-LTA. While given the nature of the data (i.e. with binary indicators), while the

unconditional model is known to perform well with the available sample size, simulation studies

show that the inclusion of covariates may not result in trustworthy parameters in some cases.

Another limitation of this study is the presence of missing data due to non-response, which may

have impacted some results. Lastly, our data end at March 2022 even though the landscape on

spending continues of evolves. A future update to this study using a recent data may provide

additional insights on the evolution of consumer spending behavior in the future.
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CHAPTER 9

SUMMARY, IMPLICATIONS AND FUTURE RESEARCH

9.1 Summary

This dissertation focuses on understanding the extent to which the COVID-19 pandemic altered

the remote work and e-commerce landscape in the United States and the associated implications

for the future of cities. To address this, I collected two longitudinal data sets: 1) a 7 wave data set

of employees and consumers; and 2) a 5 wave dataset of employers. The two data sets were used to

undertake a set of four studies: 1) to understand telework satisfaction during the pandemic using a

MIMIC model; 2) to analyze the trajectories of telework through the pandemic; 3) to understand the

employer side perspective on remote work; and 4) to understand the evolving consumer spending

behavior across online and in-person channels using a random intercept latent transition analysis

framework.

From the first study on analyzing data on telework satisfaction, our results highlight diverse

experiences of individuals with telework which will potentially shape the future of remote work

landscape. An investigation of the data using an ordered model and a MIMIC model revealed

several important insights. First, our results suggested that the satisfaction was higher for middle

aged individuals compared to younger and older individuals, Hispanic or Latino respondents, and

respondents with less than undergraduate degree, and those with higher levels of concerns about

contracting the COVID-19 pandemic. On the other end, satisfaction was found to be lower for

individuals with children attending school virtually from home.

Analysis using the MIMIC model confirmed several findings from the ordered model but also
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provided a more enriched structure to the model — through the inclusion of perceived / experienced

benefits and barriers to telework latent variables. This enriched model suggests that the benefits

and barrier to telework are disproportionately distributed across age groups, where higher barriers

and lower benefits are experienced by those who are young or old compared to those in the middle

aged group.

In the second study where I analyze the trajectories of telework at various time points before,

during and beyond the pandemic, the results indicate presence of four clusters of telework trajecto-

ries with varying levels of remote work adoption over time — ranging from a group that maintained

high in-person work even at the height of the pandemic; to a group that continued working from

home for an extended period of time. An important insight through this data is that for three out of

four clusters (72%) respondents, some form of remote work is expected going forward, suggesting

a high level of hybrid work arrangement in the future.

Using these clusters as a dependent variable, a multinomial logit based membership model sug-

gested that the telework trajectories through the pandemic were highly associated with nature of

job in which one was employed, where higher in-person work was seen for transportation / manu-

facturing, logistics, healthcare sectors but higher remote work was seen for professional services,

finance and insurance and information sectors. Other important insights included a higher level

of remote presence by those with age 65 years or more, those without a vehicle and those with a

young child at home. On the other end, results suggest lower remote presence for those who are

students; while a hybrid presence was maintained by female respondents, those with at least an

undergraduate degree, those with non-white ethnicity, those with a large household and those with

income less than $100,000.

On the end of expected work location trends in April 2024, about 4 years since the beginning of

the pandemic, our results indicate work location to be uncertain for about 15% of the respondents,
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who were more likely to be a female, a student or information sector employee but less likely to

have a graduate degree. Amongst those that are certain regarding their work location in April 2024,

higher in-person work is expected from those who are in education, healthcare and transportation

/ manufacturing sectors, those who are students or those with at least an undergraduate degree. On

the opposite end, higher remote work is expected amongst those in the information sector, those

without a vehicle or those with age more than 65 years. Results also suggest a high interaction

between past telework behavior through the pandemic and the expected future behavior, along

with a strong interaction between a respondent’s outlook towards the impact of remote work on

various work aspects like productivity and supervision, and their future work location decisions.

In the third study, I analyze data from the employer end instead of employees, since they are

the ultimate decision makers in the remote work equation — and any pandemic accelerated remote

work adoption decisions will not exist if the employers decide to not provide remote work as an

option.

Results from the employer end reinforce the results presented earlier from the employee end

and are potentially indicative of permanency of trends on the emergence of hybrid form of work.

Results from the employer end too suggest an increase in remote work as a results of the pandemic,

with some form of hybrid work being the norm going forward. However, a higher rebound to in-

person work in transportation / manufacturing / warehousing sectors, compared to other sectors

exists and this trend also exists in the HR / Legal / Administration / Finance departments compared

to IT / Sales. Some of the key concerns amongst employers include the ability to supervise and

mentor, and the impact on creativity and innovation. On the opposite end, employers agree that

remote work will have a positive impact on their ability to recruit and retain employees, their public

image and their ability to compete. Results also suggest an association between the employers’

outlook towards remote work and their sector of operations, where those with a negative outlook
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where found to be more likely from transportation / warehousing sector.

Lastly, the analysis on the end of e-commerce using the latent transition analysis revealed

five different behavioral classes of consumer spending and the dynamics of movement between

these classes as a result of the pandemic. The five classes revealed included: 1) a class with high

probability of spending in-person across various product categories but at the same time a high

probability of use of e-commerce for non-food items; 2) a class with low probability of spending

on outside cooked food; 3) a class that rarely make use of the pick-up and delivery services , with

the exception of some probability of use of delivery for non-food items; 4) a class with moderately

high probability of the use of delivery services for all product categories; and 5) a class with high

probability of use of pick-up services for all product categories. The results from the model also

revealed that the pandemic’s single biggest impact was in terms of suppression of demand for

dine-in and take-out of food - potentially due to it being a high risk activity. However, over time

a reversal of this behavior is seen, back to an increased dine-in and take-out activity. The second

significant behavioral transition was of movement towards delivery and pick-up services where

about 2-3 fold increase in their usage is visible — a large portion of which appears to be stable

over time, more so in the case of delivery than pick-up.

9.2 Implications for Cities

There are several implications for cities that can be derived from the results of various studies

conducted in this dissertation. First, given the presence of a strong interaction between the occu-

pational sector and the adoption patterns in telework, the recovery trajectory of various cities in

the United States will likely be different – depending upon the composition of a city’s economy.

Some of these are already visible through emerging mobility recovery data sets like the study by

Chapple et al. [49]. Second, our research suggest that those without a vehicle (who also tend to
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be transit users) are more likely to continue to work remotely – potentially indicating a slower

rebound of transit ridership. Ridership data from several cities provides insights in this regard

where the average recovery is currently at about 70%. Third, a reduced level of commuting may

hurt individuals employed in the third sector of the economy (especially in urban cores) — who

largely rely on spending by commuters. Fourth, there has been potentially a drastic shift in the

geography of activity given the changed telework landscape - away from urban cores. Some data

sets highlight this [104]. Lastly, there has been a likely increase in the use of last mile delivery

traffic in communities that cities need to plan for in the future.

9.3 Future Research

The analysis presented in this dissertation opens up avenues for future research in several direc-

tions. In regards to telework, research on the geography of activity participation is needed. Tele-

workers are not commuting to work, but they are likely still doing some out of home activities.

What is the geography and temporality of this activity? How far they are traveling and what modes

they are using? What is the purpose of their trips? Answer to these questions can help trans-

portation agencies better allocate their limited resources. Another direction in this regard is to

understand the residential self-selection aspects - where telework select their residential location

taking into consideration commute patterns. To what extent did it happen during the pandemic

and to what extent is it happening now and its resulting implications for mobility. Third potential

direction is along the lines of urban economics and urban re-equilibrium in the light of changed

telework landscape. While telework provides greater flexibility, potentially giving an opportunity

to some to move away from urban area, factors like fixed housing stock, inflation, changing mort-

gage rates etc. may eventually prevent everyone from moving out from urban cores and a deeper

investigation in this direction may help cities plan for the future better. Fourth direction for fu-
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ture research is along the lines of scenario planning for an uncertain future. Given a continuously

changing world, a scenario based approach may help cities design their systems and policies better

instead of basing them purely on short-term trends. Some efforts in this direction includes the work

by Pan and Shaheen [222] but more work is needed. Lastly, our lives are becoming more and more

flexible, making the traditional ways of designing transportation systems around commute hours to

be unsustainable. Future work may include devising strategies to design our transportation systems

for flexible world where users have better mobility options throughout an average day instead of

just the peak commute hours.



206

REFERENCES

[1] Patricia L Mokhtarian. “An Empirical Analysis of the Travel Impacts of Teleconferencing”.
In: (1988).

[2] Patricia L Mokhtarian. “The state of telecommuting”. In: ITS Review (Institute of Trans-
portation Studies) 13.4 (1990).

[3] Patricia Lyon Mokhtarian. “A typology of relationships between telecommunications and
transportation”. In: Transportation Research Part A: General 24.3 (1990), pp. 231–242.

[4] Paul Polishuk. “Review of the impact of telecommunications substitutes for travel”. In:
IEEE Transactions on Communications 23.10 (1975), pp. 1089–1098.

[5] Ilan Salomon and Meira Salomon. “Telecommuting: The employee’s perspective”. In:
Technological Forecasting and Social Change 25.1 (1984), pp. 15–28.

[6] Jack M Nilles. “Traffic reduction by telecommuting: A status review and selected bibliog-
raphy”. In: Transportation Research Part A: General 22.4 (1988), pp. 301–317.

[7] Ilan Salomon. “Man and his transport behaviour part 1a. telecommuting—promises and
reality”. In: Transport Reviews 4.1 (1984), pp. 103–113.

[8] Wendell Joice. “The evolution of telework in the federal government”. In: (2000).

[9] Patricia L Mokhtarian, Susan L Handy, and Ilan Salomon. “Methodological issues in the
estimation of the travel, energy, and air quality impacts of telecommuting”. In: Transporta-
tion Research Part A: Policy and Practice 29.4 (1995), pp. 283–302.

[10] Patricia L Mokhtarian and Ilan Salomon. “Modeling the choice of telecommuting: 3. Iden-
tifying the choice set and estimating binary choice models for technology-based alterna-
tives”. In: Environment and Planning A 28.10 (1996), pp. 1877–1894.

[11] Patricia L Mokhtarian and Ilan Salomon. “Modeling the desire to telecommute: The im-
portance of attitudinal factors in behavioral models”. In: Transportation Research Part A:
Policy and Practice 31.1 (1997), pp. 35–50.

[12] Chenlei Xue, Qunqi Wu, Maopeng Sun, Pengxia Bai, and Yang Chen. “The Interaction
between E-Shopping and Shopping Trips: An Analysis with 2017 NHTS”. In: Complexity
2021 (2021).

[13] Huyen TK Le, Andre L Carrel, and Harsh Shah. “Impacts of online shopping on travel
demand: a systematic review”. In: Transport Reviews 42.3 (2022), pp. 273–295.

[14] Guangliang Xi, Feng Zhen, Xinyu Cao, and Feifei Xu. “The interaction between e-shopping
and store shopping: empirical evidence from Nanjing, China”. In: Transportation Letters
12.3 (2020), pp. 157–165.



207

[15] Rui Colaço and João de Abreu e Silva. “Exploring the interactions between online shop-
ping, in-store shopping, and weekly travel behavior using a 7-day shopping survey in Lis-
bon, Portugal”. In: Transportation Research Record 2675.5 (2021), pp. 379–390.

[16] Jane Gould and Thomas F Golob. “Shopping without travel or travel without shopping? An
investigation of electronic home shopping”. In: Transport reviews 17.4 (1997), pp. 355–
376.

[17] Michael Butzner and Yendelela Cuffee. “Telehealth interventions and outcomes across ru-
ral communities in the United States: narrative review”. In: Journal of medical Internet
research 23.8 (2021), e29575.

[18] Isabelle Ellis, Colleen Cheek, Linda Jaffray, and Timothy C Skinner. “Making a case
for telehealth: measuring the carbon cost of health-related travel”. In: Rural and Remote
Health 13.4 (2013), [185]–[191].

[19] PK Loh, Sabe Sabesan, David Allen, Patrina Caldwell, Roslyn Mozer, Paul A Komesaroff,
Paul Talman, Mike Williams, Nargis Shaheen, and O Grabinski. “Practical aspects of tele-
health: financial considerations”. In: Internal Medicine Journal 43.7 (2013), pp. 829–834.

[20] Frances Cairncross. The death of distance: How the communications revolution is chang-
ing our lives. Web Page. 2001. URL: https://hbswk.hbs.edu/archive/the-
death- of- distance- how- the- communications- revolution- is-
changing-our-lives-distance-isn-t-what-it-used-to-be.

[21] Patricia L Mokhtarian. “A synthetic approach to estimating the impacts of telecommuting
on travel”. In: Urban studies 35.2 (1998), pp. 215–241.

[22] Sangho Choo, Patricia L Mokhtarian, and Ilan Salomon. “Does telecommuting reduce
vehicle-miles traveled? An aggregate time series analysis for the US”. In: Transportation
32.1 (2005), pp. 37–64.

[23] Margaret Walls and Elena Safirova. “A review of the literature on telecommuting and its
implications for vehicle travel and emissions”. In: (2004).

[24] Pengyu Zhu and Susan G Mason. “The impact of telecommuting on personal vehicle usage
and environmental sustainability”. In: International Journal of Environmental Science and
Technology 11.8 (2014), pp. 2185–2200.

[25] Ramin Shabanpour, Nima Golshani, Mohammad Tayarani, Joshua Auld, and Abolfazl
Kouros Mohammadian. “Analysis of telecommuting behavior and impacts on travel de-
mand and the environment”. In: Transportation Research Part D: Transport and Environ-
ment 62 (2018), pp. 563–576.

[26] Ilan Salomon and Patricia L Mokhtarian. “Why don’t you telecommute?” In: ACCESS
Magazine 1.10 (1997), pp. 27–29.

https://hbswk.hbs.edu/archive/the-death-of-distance-how-the-communications-revolution-is-changing-our-lives-distance-isn-t-what-it-used-to-be
https://hbswk.hbs.edu/archive/the-death-of-distance-how-the-communications-revolution-is-changing-our-lives-distance-isn-t-what-it-used-to-be
https://hbswk.hbs.edu/archive/the-death-of-distance-how-the-communications-revolution-is-changing-our-lives-distance-isn-t-what-it-used-to-be


208

[27] France Bélanger. “Workers’ propensity to telecommute: An empirical study”. In: Informa-
tion Management 35.3 (1999), pp. 139–153.

[28] Mary C Noonan and Jennifer L Glass. “The hard truth about telecommuting”. In: Monthly
Lab. Rev. 135 (2012), p. 38.

[29] Antonio Páez and Darren M Scott. “Social influence on travel behavior: a simulation exam-
ple of the decision to telecommute”. In: Environment and Planning A 39.3 (2007), pp. 647–
665.

[30] Margaret Walls, Elena Safirova, and Yi Jiang. “What drives telecommuting? Relative im-
pact of worker demographics, employer characteristics, and job types”. In: Transportation
Research Record 2010.1 (2007), pp. 111–120.

[31] Jan CT Bieser, Bhavana Vaddadi, Anna Kramers, Mattias Höjer, and Lorenz M Hilty. “Im-
pacts of telecommuting on time use and travel: A case study of a neighborhood telecom-
muting center in Stockholm”. In: Travel Behaviour and Society 23 (2021), pp. 157–165.

[32] Seung-Nam Kim, Sangho Choo, and Patricia L Mokhtarian. “Home-based telecommuting
and intra-household interactions in work and non-work travel: A seemingly unrelated cen-
sored regression approach”. In: Transportation Research Part A: Policy and Practice 80
(2015), pp. 197–214.

[33] Ram M Pendyala, Konstadinos G Goulias, and Ryuichi Kitamura. “Impact of telecommut-
ing on spatial and temporal patterns of household travel”. In: Transportation 18.4 (1991),
pp. 383–409.

[34] Pengyu Zhu. “Are telecommuting and personal travel complements or substitutes?” In: The
Annals of Regional Science 48.2 (2012), pp. 619–639.

[35] Ugo Lachapelle, Georges A Tanguay, and Léa Neumark-Gaudet. “Telecommuting and sus-
tainable travel: reduction of overall travel time, increases in non-motorised travel and con-
gestion relief?” In: Urban Studies 55.10 (2018), pp. 2226–2244.

[36] X. Y. Cao, F. Douma, and F. Cleaveland. “Influence of E-Shopping on Shopping Travel Ev-
idence from Minnesota’s Twin Cities”. In: Transportation Research Record 2157 (2010).
663bl Times Cited:40 Cited References Count:31, pp. 147–154. URL: <GotoISI>://
WOS:000282857900018.

[37] S. Farag, M. Dijst, and M. Lanzendorf. “Exploring the use of e-shopping and its impact
on personal travel behavior in the Netherlands”. In: Transportation Planning and Analy-
sis 2003 1858 (2003). By66g Times Cited:29 Cited References Count:40 Transportation
Research Record-Series, pp. 47–54. URL: <GotoISI>://WOS:000189433100006.

<Go to ISI>://WOS:000282857900018
<Go to ISI>://WOS:000282857900018
<Go to ISI>://WOS:000189433100006


209

[38] Y. Ding and H. P. Lu. “The interactions between online shopping and personal activ-
ity travel behavior: an analysis with a GPS-based activity travel diary”. In: Transporta-
tion 44.2 (2017). El1jg Times Cited:36 Cited References Count:25, pp. 311–324. URL:
<GotoISI>://WOS:000394375900004.

[39] F. Hammami. “The impact of optimizing delivery areas on urban traffic congestion”. In:
Research in Transportation Business and Management 37 (2020). Ph4rf Times Cited:6
Cited References Count:47.

[40] Angela Urban. With online shopping on the rise, cities look to address congestion impacts
of deliveries. Web Page. 2017. URL: https://mobilitylab.org/2017/04/13/
role-of-deliveries-in-congestion/.

[41] Amanda Howell. E-Commerce, Urban Delivery, and Congestion. Web Page. 2019. URL:
https://www.urbanismnext.org/news/e-commerce-urban-delivery-
and-congestion.

[42] FHWA. Travel Monitoring. Web Page. 2022. URL: https://www.fhwa.dot.gov/
policyinformation/travel_monitoring/tvt.cfm.

[43] Matthew Wigginton Conway, Deborah Salon, Denise Capasso da Silva, and Laura Mirtich.
“How will the COVID-19 pandemic affect the future of urban life? Early evidence from
highly-educated respondents in the United States”. In: Urban Science 4.4 (2020), p. 50.

[44] Brian Barth. Increased Remote Work Could Mean Big Changes for Cities. Web Page. 2021.
URL: https://www.planning.org/planning/2021/winter/increased-
remote-work-could-mean-big-changes-for-cities/.

[45] Lukas Althoff, Fabian Eckert, Sharat Ganapati, and Conor Walsh. “The geography of re-
mote work”. In: Regional Science and Urban Economics 93 (2022), p. 103770.

[46] APTA. APTA Ridership Trends. 2023. URL: https://transitapp.com/APTA.

[47] Colliers International. Quarterly office vacancy rates in the United States from 4th quar-
ter 2017 to 3rd quarter 2022. Nov. 2022. URL: https://www.statista.com/
statistics/194054/us- office- vacancy- rate- forecasts- from-
2010/.

[48] Evelyn Jozsa. National Office Report. Mar. 2023. URL: https://www.commercialedge.
com/blog/national-office-report/.

[49] Karen Chapple, Michael Leong, Daniel Huang, Hannah Moore, Laura Schmahmann, and
Joy Wang. The Death of Downtown? Pandemic Recovery Trajectories across 62 North
American Cities. Manuscript. 2022. URL: https://www.downtownrecovery.
com/.

[50] Ilan Salomon. “Telecommunications and travel: substitution or modified mobility?” In:
Journal of transport economics and policy (1985), pp. 219–235.

<Go to ISI>://WOS:000394375900004
https://mobilitylab.org/2017/04/13/role-of-deliveries-in-congestion/
https://mobilitylab.org/2017/04/13/role-of-deliveries-in-congestion/
https://www.urbanismnext.org/news/e-commerce-urban-delivery-and-congestion
https://www.urbanismnext.org/news/e-commerce-urban-delivery-and-congestion
https://www.fhwa.dot.gov/policyinformation/travel_monitoring/tvt.cfm
https://www.fhwa.dot.gov/policyinformation/travel_monitoring/tvt.cfm
https://www.planning.org/planning/2021/winter/increased-remote-work-could-mean-big-changes-for-cities/
https://www.planning.org/planning/2021/winter/increased-remote-work-could-mean-big-changes-for-cities/
https://transitapp.com/APTA
https://www.statista.com/statistics/194054/us-office-vacancy-rate-forecasts-from-2010/
https://www.statista.com/statistics/194054/us-office-vacancy-rate-forecasts-from-2010/
https://www.statista.com/statistics/194054/us-office-vacancy-rate-forecasts-from-2010/
https://www.commercialedge.com/blog/national-office-report/
https://www.commercialedge.com/blog/national-office-report/
https://www.downtownrecovery.com/
https://www.downtownrecovery.com/


210

[51] Ilan Salomon. “Telecommunications and travel relationships: a review”. In: Transportation
Research Part A: General 20.3 (1986), pp. 223–238.

[52] Ilan Salomon. “Telecommunications, cities and technological opportunism”. In: The An-
nals of Regional Science 30.1 (1996), pp. 75–90.

[53] Patricia L Mokhtarian. “Telecommunications and travel: The case for complementarity”.
In: Journal of industrial ecology 6.2 (2002), pp. 43–57.

[54] Patricia L Mokhtarian and Ilan Salomon. “Emerging travel patterns: Do telecommunica-
tions make a difference”. In: In perpetual motion: Travel behaviour research opportunities
and application challenges (2002), pp. 143–182.

[55] Ilan Salomon and Patricia L Mokhtarian. “Can telecommunications help solve transporta-
tion problems? A decade later: Are the prospects any better?” In: Handbook of Transport
Modelling. Emerald Group Publishing Limited, 2007. ISBN: 0080453767.

[56] Pavel Andreev, Ilan Salomon, and Nava Pliskin. “State of teleactivities”. In: Transportation
Research Part C: Emerging Technologies 18.1 (2010), pp. 3–20.

[57] Kostas Mouratidis, Sebastian Peters, and Bert van Wee. “Transportation technologies, shar-
ing economy, and teleactivities: Implications for built environment and travel”. In: Trans-
portation Research Part D: Transport and Environment 92 (2021), p. 102716.

[58] Anne Aguiléra, Caroline Guillot, and Alain Rallet. “Mobile ICTs and physical mobility:
Review and research agenda”. In: Transportation Research Part A: Policy and Practice
46.4 (2012), pp. 664–672.

[59] Galit Cohen-Blankshtain and Orit Rotem-Mindali. “Key research themes on ICT and sus-
tainable urban mobility”. In: International Journal of Sustainable Transportation 10.1
(2016), pp. 9–17.

[60] Stefan Gössling. “ICT and transport behavior: A conceptual review”. In: International
journal of sustainable transportation 12.3 (2018), pp. 153–164.

[61] Patricia L Mokhtarian. “Telecommuting and travel: state of the practice, state of the art”.
In: Transportation 18.4 (1991), pp. 319–342.

[62] Andrew Hook, Benjamin K Sovacool, and Steve Sorrell. “A systematic review of the en-
ergy and climate impacts of teleworking”. In: Environmental Research Letters 15.9 (2020),
p. 093003.

[63] William O’Brien and Fereshteh Yazdani Aliabadi. “Does telecommuting save energy? A
critical review of quantitative studies and their research methods”. In: Energy and buildings
225 (2020), p. 110298.

[64] Patricia L Mokhtarian. “A conceptual analysis of the transportation impacts of B2C e-
commerce”. In: Transportation 31.3 (2004), pp. 257–284.



211

[65] Evert-Jan Visser and Martin Lanzendorf. “Mobility and accessibility effects of B2C e-
commerce: a literature review”. In: Tijdschrift voor economische en sociale geografie 95.2
(2004), pp. 189–205.

[66] Xinyu Cao and Patricia L Mokhtarian. “The intended and actual adoption of online pur-
chasing: a brief review of recent literature”. In: (2005).

[67] Xinyu Cao. “E-shopping, spatial attributes, and personal travel: a review of empirical stud-
ies”. In: Transportation research record 2135.1 (2009), pp. 160–169.

[68] Riccardo Mangiaracina, Gino Marchet, Sara Perotti, and Angela Tumino. “A review of the
environmental implications of B2C e-commerce: a logistics perspective”. In: International
Journal of Physical Distribution Logistics Management (2015).

[69] Orit Rotem-Mindali and Jesse WJ Weltevreden. “Transport effects of e-commerce: what
can be learned after years of research?” In: Transportation 40.5 (2013), pp. 867–885.

[70] Dennis K Henderson and Patricia L Mokhtarian. “Impacts of center-based telecommuting
on travel and emissions: analysis of the Puget Sound Demonstration Project”. In: Trans-
portation Research Part D: Transport and Environment 1.1 (1996), pp. 29–45.

[71] Brett E Koenig, Dennis K Henderson, and Patricia L Mokhtarian. “The travel and emis-
sions impacts of telecommuting for the State of California Telecommuting Pilot Project”.
In: Transportation Research Part C: Emerging Technologies 4.1 (1996), pp. 13–32.

[72] Patricia L Mokhtarian and Krishna V Varma. “The trade-off between trips and distance
traveled in analyzing the emissions impacts of center-based telecommuting”. In: Trans-
portation research part D: Transport and Environment 3.6 (1998), pp. 419–428.

[73] Somitra Saxena and Patricia L Mokhtarian. “The impact of telecommuting on the activity
spaces of participants”. In: Geographical analysis 29.2 (1997), pp. 124–144.

[74] Sandip Chakrabarti. “Does telecommuting promote sustainable travel and physical activ-
ity?” In: Journal of Transport Health 9 (2018), pp. 19–33.

[75] Seung-Nam Kim, Patricia L Mokhtarian, and Kun-Hyuck Ahn. “The Seoul of Alonso:
New perspectives on telecommuting and residential location from South Korea”. In: Urban
Geography 33.8 (2012), pp. 1163–1191.

[76] Saim Muhammad, Henk FL Ottens, Dick Ettema, and Tom de Jong. “Telecommuting and
residential locational preferences: A case study of the Netherlands”. In: Journal of Housing
and the Built Environment 22.4 (2007), pp. 339–358.

[77] David T Ory and Patricia L Mokhtarian. “Which came first, the telecommuting or the resi-
dential relocation? An empirical analysis of causality”. In: Urban Geography 27.7 (2006),
pp. 590–609.



212

[78] Patricia L Mokhtarian, Gustavo O Collantes, and Carsten Gertz. “Telecommuting, residen-
tial location, and commute-distance traveled: evidence from State of California employ-
ees”. In: Environment and Planning A 36.10 (2004), pp. 1877–1897.

[79] Jay R Lund and Patricia L Mokhtarian. “Telecommuting and residential location: The-
ory and implications for commute travel in monocentric metropolis”. In: Transportation
research record 1463 (1994), pp. 10–14.

[80] Jose Maria Barrero, Nicholas Bloom, and Steven J Davis. “Why working from home will
stick”. In: (2021). URL: https://www.nber.org/papers/w28731.

[81] United States Census Bureau. “Measuring household experiences during the coronavirus
pandemic”. In: (2021).

[82] Google Inc. COVID-19 Community Reports. Web Page. 2022.

[83] Kim Parker, Juliana Horowitz, and Rachel Minkin. “How the coronavirus outbreak has–and
hasn’t–changed the way Americans work”. In: Pew Research Center (2020). URL: https:
//www.pewresearch.org/social-trends/2020/12/09/how-the-
coronavirus-outbreak-has-and-hasnt-changed-the-way-americans-
work/.

[84] Kim Parker, Juliana Menasce Horowitz, and Rachel Minkin. COVID-19 pandemic contin-
ues to reshape work in America. Web Page. 2022. URL: https://www.pewresearch.
org/social-trends/2022/02/16/covid-19-pandemic-continues-
to-reshape-work-in-america/.

[85] A Dua, K Ellingrud, P Kirschner, A Kwok, R Luby, R Palter, and S Pemberton. “Americans
are embracing flexible work—and they want more of it”. In: McKinsey Company (2022).
URL: https://www.mckinsey.com/industries/real-estate/our-
insights/americans- are- embracing- flexible- work- and- they-
want-more-of-it.

[86] Cevat Giray Aksoy, Jose Maria Barrero, Nicholas Bloom, Steven J Davis, Mathias Dolls,
and Pablo Zarate. Working from home around the world. Report. National Bureau of Eco-
nomic Research, 2022. URL: https://www.nber.org/papers/w30446.

[87] Susan Lund, Anu Madgavkar, James Manyika, and Sven Smit. “What’s next for remote
work: An analysis of 2,000 tasks, 800 jobs, and nine countries”. In: McKinsey Global
Institute (2020), pp. 1–13. URL: https://www.mckinsey.com/featured-
insights/future- of- work/whats- next- for- remote- work- an-
analysis-of-2000-tasks-800-jobs-and-nine-countries.

[88] D. Tahlyan, Nadim Hamad, Maher Said, Hani Mahmassani, Amanda Stathopoulos, Susan
Shaheen, and Joan Walker. Analysis of Teleworkers’ Experiences, Adoption Evolution and
Activity Patterns Through the Pandemic. Government Document. 2022. URL: https:
//rosap.ntl.bts.gov/view/dot/65844.

https://www.nber.org/papers/w28731
https://www.pewresearch.org/social-trends/2020/12/09/how-the-coronavirus-outbreak-has-and-hasnt-changed-the-way-americans-work/
https://www.pewresearch.org/social-trends/2020/12/09/how-the-coronavirus-outbreak-has-and-hasnt-changed-the-way-americans-work/
https://www.pewresearch.org/social-trends/2020/12/09/how-the-coronavirus-outbreak-has-and-hasnt-changed-the-way-americans-work/
https://www.pewresearch.org/social-trends/2020/12/09/how-the-coronavirus-outbreak-has-and-hasnt-changed-the-way-americans-work/
https://www.pewresearch.org/social-trends/2022/02/16/covid-19-pandemic-continues-to-reshape-work-in-america/
https://www.pewresearch.org/social-trends/2022/02/16/covid-19-pandemic-continues-to-reshape-work-in-america/
https://www.pewresearch.org/social-trends/2022/02/16/covid-19-pandemic-continues-to-reshape-work-in-america/
https://www.mckinsey.com/industries/real-estate/our-insights/americans-are-embracing-flexible-work-and-they-want-more-of-it
https://www.mckinsey.com/industries/real-estate/our-insights/americans-are-embracing-flexible-work-and-they-want-more-of-it
https://www.mckinsey.com/industries/real-estate/our-insights/americans-are-embracing-flexible-work-and-they-want-more-of-it
https://www.nber.org/papers/w30446
https://www.mckinsey.com/featured-insights/future-of-work/whats-next-for-remote-work-an-analysis-of-2000-tasks-800-jobs-and-nine-countries
https://www.mckinsey.com/featured-insights/future-of-work/whats-next-for-remote-work-an-analysis-of-2000-tasks-800-jobs-and-nine-countries
https://www.mckinsey.com/featured-insights/future-of-work/whats-next-for-remote-work-an-analysis-of-2000-tasks-800-jobs-and-nine-countries
https://rosap.ntl.bts.gov/view/dot/65844
https://rosap.ntl.bts.gov/view/dot/65844


213

[89] Owl Labs. “State of Remote Work”. Unpublished Work. 2022.

[90] Cevat Giray Aksoy, Jose Maria Barrero, Nicholas Bloom, Steven J Davis, Mathias Dolls,
and Pablo Zarate. “Time Savings When Working from Home”. Unpublished Work. 2023.
URL: https://www.nber.org/papers/w30866.

[91] J Teevan, N Baym, J Butler, B Hecht, S Jaffe, K Nowak, A Sellen, and L Yang. Microsoft
new future of work report 2022. Report. Technical Report. Microsoft Research Tech Re-
port MSR-TR-2022–3, 2022. URL: https://www.microsoft.com/en- us/
research/uploads/prod/2022/04/Microsoft-New-Future-of-Work-
Report-2022.pdf.

[92] Jose Maria Barrero, Nicholas Bloom, and Steven J Davis. “Let me work from home, or I
will find another job”. In: Becker Friedman Institute for Economics Working Paper 2021-
87 (2021). URL: https://bfi.uchicago.edu/working-paper/let-me-
work-from-home-or-i-will-find-another-job/.

[93] Andrea Alexander, Rich Cracknell, Aaron De Smet, Meredith Langstaff, Mihir Mysore,
and Dan Ravid. What executives are saying about the future of hybrid work. Web Page.
2021. URL: https://www.mckinsey.com/business-functions/people-
and-organizational-performance/our-insights/what-executives-
are-saying-about-the-future-of-hybrid-work.

[94] Sara Korolevich. The Great Return: Survey Of Managers Reveals Return To Office Battle
In 2022. Web Page. 2022. URL: https://www.goodhire.com/resources/
articles/the-great-return-manager-survey.

[95] Mary Baker. Gartner survey reveals 82employees to work remotely some of the time.
Web Page. 2020. URL: https://www.gartner.com/en/newsroom/press-
releases/2020-07-14-gartner-survey-reveals-82-percent-of-
company-leaders-plan-to-allow-employees-to-work-remotely-
some-of-the-time.

[96] Adam Ozimek. “The future of remote work”. Unpublished Work. 2020. URL: https:
//papers.ssrn.com/sol3/papers.cfm?abstract_id=3638597.

[97] Ben Eisenberg. “A Data Partnership to Uncover Insights on Workplace Dynamics”. In: Flex
Index (Apr. 2023). URL: https://www.flex.scoopforwork.com/blog/a-
data-partnership-to-uncover-insights-on-workplace-dynamics.

[98] Maher Said, Divyakant Tahlyan, Amanda Stathopoulos, Hani Mahmassani, Susan Sha-
heen, and Joan Walker. “In-Person, Pick Up or Delivery? Evolving Patterns of Household
Spending Behavior Through the Early Reopening Phase of the COVID-19 Pandemic”. In:
Travel Behaviour and Society (2023).

https://www.nber.org/papers/w30866
https://www.microsoft.com/en-us/research/uploads/prod/2022/04/Microsoft-New-Future-of-Work-Report-2022.pdf
https://www.microsoft.com/en-us/research/uploads/prod/2022/04/Microsoft-New-Future-of-Work-Report-2022.pdf
https://www.microsoft.com/en-us/research/uploads/prod/2022/04/Microsoft-New-Future-of-Work-Report-2022.pdf
https://bfi.uchicago.edu/working-paper/let-me-work-from-home-or-i-will-find-another-job/
https://bfi.uchicago.edu/working-paper/let-me-work-from-home-or-i-will-find-another-job/
https://www.mckinsey.com/business-functions/people-and-organizational-performance/our-insights/what-executives-are-saying-about-the-future-of-hybrid-work
https://www.mckinsey.com/business-functions/people-and-organizational-performance/our-insights/what-executives-are-saying-about-the-future-of-hybrid-work
https://www.mckinsey.com/business-functions/people-and-organizational-performance/our-insights/what-executives-are-saying-about-the-future-of-hybrid-work
https://www.goodhire.com/resources/articles/the-great-return-manager-survey
https://www.goodhire.com/resources/articles/the-great-return-manager-survey
https://www.gartner.com/en/newsroom/press-releases/2020-07-14-gartner-survey-reveals-82-percent-of-company-leaders-plan-to-allow-employees-to-work-remotely-some-of-the-time
https://www.gartner.com/en/newsroom/press-releases/2020-07-14-gartner-survey-reveals-82-percent-of-company-leaders-plan-to-allow-employees-to-work-remotely-some-of-the-time
https://www.gartner.com/en/newsroom/press-releases/2020-07-14-gartner-survey-reveals-82-percent-of-company-leaders-plan-to-allow-employees-to-work-remotely-some-of-the-time
https://www.gartner.com/en/newsroom/press-releases/2020-07-14-gartner-survey-reveals-82-percent-of-company-leaders-plan-to-allow-employees-to-work-remotely-some-of-the-time
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3638597
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3638597
https://www.flex.scoopforwork.com/blog/a-data-partnership-to-uncover-insights-on-workplace-dynamics
https://www.flex.scoopforwork.com/blog/a-data-partnership-to-uncover-insights-on-workplace-dynamics


214

[99] Nathaniel Meyersohn. “Shopping in stores is back and thriving. Here’s why”. In: CNN.
(2022). URL: https://www.cnn.com/2022/06/16/business/online-
shopping-stores-retail/index.html.

[100] Matthew Townsend. “The Great Post-Covid Online Shopping Bet Was a Costly Delusion”.
In: Bloomberg (2022). URL: https://www.bloomberg.com/news/features/
2022-10-11/amazon-amzn-wayfair-w-online-shopping-bets-aren-
t-paying-off.

[101] Krishna Thakker. “Nearly one third of US households shopped for groceries online in
the past month”. In: Grocery Dive (2020). URL: https://www.grocerydive.
com/news/nearly- one- third- of- us- households- shopped- for-
groceries-online-in-the-pas/575038/.

[102] Adobe. “Adobe: U.S. Consumers Spent $1.7 Trillion Online During the Pandemic, Rapidly
Expanding the Digital Economy”. In: (2022). URL: https://news.adobe.com/
news/news- details/2022/Adobe- U.S.- Consumers- Spent- 1.7-
Trillion-Online-During-the-Pandemic-Rapidly-Expanding-the-
Digital-Economy/default.aspx.

[103] Kabir Ahuja, Vishwa Chandra, Victoria Lord, and Curtis Peens. “Ordering in: The rapid
evolution of food delivery”. In: McKinsey & Company 22 (2021). URL: https://www.
mckinsey.com/industries/technology-media-and-telecommunications/
our-insights/ordering-in-the-rapid-evolution-of-food-delivery.

[104] Arjun Ramani and Nicholas Bloom. “The Donut effect of COVID-19 on cities”. Unpub-
lished Work. 2021. URL: https://www.nber.org/papers/w28876.

[105] Nadim Hamad, D. Tahlyan, Maher Said, Hani Mahmassani, Amanda Stathopoulos, Susan
Shaheen, and Joan Walker. Modeling the Effects of Telework on the Duration, Distance,
and Time of Day of Out-ofHome Non-Work Activities. Conference Paper. 2023.

[106] Divyakant Tahlyan, Maher Said, Hani Mahmassani, Amanda Stathopoulos, Susan Sha-
heen, and Joan L Walker. “Longitudinal tracking survey to understand changing consumer
spending, telework and mobility patterns through the pandemic”. In: (2022). URL: https:
//rosap.ntl.bts.gov/view/dot/65993.

[107] Stefan Palan and Christian Schitter. “Prolific. ac—A subject pool for online experiments”.
In: Journal of Behavioral and Experimental Finance 17 (2018), pp. 22–27.

[108] NUTC. Business Advisory Council. Electronic Article. 2022. URL: https://www.
transportation.northwestern.edu/collaboration/bac/.

[109] Office of Management and Budget. North American Industry Classification System (NAICS).
Standard. 2022. URL: https://www.census.gov/naics/.

[110] Bengt Muthén and Linda Muthén. Mplus. Chapman and Hall/CRC, 2017. ISBN: 1315117436.

https://www.cnn.com/2022/06/16/business/online-shopping-stores-retail/index.html
https://www.cnn.com/2022/06/16/business/online-shopping-stores-retail/index.html
https://www.bloomberg.com/news/features/2022-10-11/amazon-amzn-wayfair-w-online-shopping-bets-aren-t-paying-off
https://www.bloomberg.com/news/features/2022-10-11/amazon-amzn-wayfair-w-online-shopping-bets-aren-t-paying-off
https://www.bloomberg.com/news/features/2022-10-11/amazon-amzn-wayfair-w-online-shopping-bets-aren-t-paying-off
https://www.grocerydive.com/news/nearly-one-third-of-us-households-shopped-for-groceries-online-in-the-pas/575038/
https://www.grocerydive.com/news/nearly-one-third-of-us-households-shopped-for-groceries-online-in-the-pas/575038/
https://www.grocerydive.com/news/nearly-one-third-of-us-households-shopped-for-groceries-online-in-the-pas/575038/
https://news.adobe.com/news/news-details/2022/Adobe-U.S.-Consumers-Spent-1.7-Trillion-Online-During-the-Pandemic-Rapidly-Expanding-the-Digital-Economy/default.aspx
https://news.adobe.com/news/news-details/2022/Adobe-U.S.-Consumers-Spent-1.7-Trillion-Online-During-the-Pandemic-Rapidly-Expanding-the-Digital-Economy/default.aspx
https://news.adobe.com/news/news-details/2022/Adobe-U.S.-Consumers-Spent-1.7-Trillion-Online-During-the-Pandemic-Rapidly-Expanding-the-Digital-Economy/default.aspx
https://news.adobe.com/news/news-details/2022/Adobe-U.S.-Consumers-Spent-1.7-Trillion-Online-During-the-Pandemic-Rapidly-Expanding-the-Digital-Economy/default.aspx
https://www.mckinsey.com/industries/technology-media-and-telecommunications/our-insights/ordering-in-the-rapid-evolution-of-food-delivery
https://www.mckinsey.com/industries/technology-media-and-telecommunications/our-insights/ordering-in-the-rapid-evolution-of-food-delivery
https://www.mckinsey.com/industries/technology-media-and-telecommunications/our-insights/ordering-in-the-rapid-evolution-of-food-delivery
https://www.nber.org/papers/w28876
https://rosap.ntl.bts.gov/view/dot/65993
https://rosap.ntl.bts.gov/view/dot/65993
https://www.transportation.northwestern.edu/collaboration/bac/
https://www.transportation.northwestern.edu/collaboration/bac/
https://www.census.gov/naics/


215

[111] Simon Washington, Matthew G Karlaftis, Fred Mannering, and Panagiotis Anastasopoulos.
Statistical and econometric methods for transportation data analysis. CRC press, 2020.
ISBN: 0429534221.

[112] Bengt Muthén. “A general structural equation model with dichotomous, ordered categor-
ical, and continuous latent variable indicators”. In: Psychometrika 49.1 (1984), pp. 115–
132.

[113] Anders Skrondal and Sophia Rabe-Hesketh. “Structural equation modeling: categorical
variables”. In: Encyclopedia of statistics in behavioral science (2005).

[114] Bengt Muthén and Tihomir Asparouhov. “LTA in Mplus: Transition probabilities influ-
enced by covariates”. In: Mplus Web Notes 13 (2011), pp. 1–30.

[115] Bengt Muthén and Tihomir Asparouhov. “Latent transition analysis with random intercepts
(RI-LTA).” In: Psychological Methods 27.1 (2022), p. 1. URL: https://psycnet.
apa.org/doi/10.1037/met0000370.

[116] Joe H Ward Jr. “Hierarchical grouping to optimize an objective function”. In: Journal of
the American statistical association 58.301 (1963), pp. 236–244.

[117] Hoseb Abkarian, Divyakant Tahlyan, Hani Mahmassani, and Karen Smilowitz. “Charac-
terizing visitor engagement behavior at large-scale events: Activity sequence clustering
and ranking using GPS tracking data”. In: Tourism Management 88 (2022), p. 104421.

[118] Trevor Hastie, Robert Tibshirani, Jerome H Friedman, and Jerome H Friedman. The el-
ements of statistical learning: data mining, inference, and prediction. Vol. 2. Springer,
2009.

[119] Vladimir I Levenshtein. “Binary codes capable of correcting deletions, insertions, and re-
versals”. In: Soviet physics doklady. Vol. 10. Soviet Union, pp. 707–710.

[120] Alexis Gabadinho, Gilbert Ritschard, Nicolas Séverin Mueller, and Matthias Studer. “An-
alyzing and visualizing state sequences in R with TraMineR”. In: Journal of Statistical
Software 40.4 (2011), pp. 1–37.

[121] Leonard Kaufman and Peter J Rousseeuw. Finding groups in data: an introduction to clus-
ter analysis. Vol. 344. John Wiley Sons, 2009. ISBN: 0470317485.

[122] Aida Isabel Tavares. “Telework and health effects review”. In: International Journal of
Healthcare 3.2 (2017), p. 30.

[123] Andrea Ollo-López, Salomé Goñi-Legaz, and Amaya Erro-Garcés. “Home-based tele-
work: usefulness and facilitators”. In: International Journal of Manpower (2020).

[124] Anne Igeltjørn and Laurence Habib. “Homebased telework as a tool for inclusion? A liter-
ature review of telework, disabilities and work-life balance”. In: International Conference
on Human-Computer Interaction. Springer, pp. 420–436.

https://psycnet.apa.org/doi/10.1037/met0000370
https://psycnet.apa.org/doi/10.1037/met0000370


216

[125] Cecilia Bjursell, Ingela Bergmo-Prvulovic, and Joel Hedegaard. “Telework and lifelong
learning”. In: Frontiers in sociology 6 (2021). URL: https://doi.org/10.3389/
fsoc.2021.642277.

[126] Massimo Miglioretti, Andrea Gragnano, Simona Margheritti, and Eleonora Picco. “Not all
telework is valuable”. In: Journal of Work and Organizational Psychology 37.1 (2021),
pp. 11–19.

[127] Younghwan Song and Jia Gao. “Does telework stress employees out? A study on working
at home and subjective well-being for wage/salary workers”. In: Journal of Happiness
Studies 21.7 (2020), pp. 2649–2668.

[128] RC Lewis. Telecommuting extends the work week, at little extra pay. Iowa Now. Web Page.
2017. URL: https://now.uiowa.edu/2017/01/telecommuting-extends-
work-week-little-extra-pay.

[129] Helen Pluut and Jaap Wonders. “Not able to lead a healthy life when you need it the most:
Dual role of lifestyle behaviors in the association of blurred work-life boundaries with
well-being”. In: Frontiers in Psychology 11 (2020), p. 3600.

[130] Luisa Errichiello and Tommasina Pianese. “The Role of Organizational Support in Effec-
tive Remote Work Implementation in the Post-COVID Era”. In: Handbook of Research
on Remote Work and Worker Well-Being in the Post-COVID-19 Era. IGI Global, 2021,
pp. 221–242.

[131] Kathy Gurchiek. Hybrid Work Model Likely to Be New Norm in 2021. Web Page. 2021.
URL: https://www.shrm.org/hr-today/news/hr-news/pages/hybrid-
work-model-likely-to-be-new-norm-in-2021.aspx.

[132] Adeel Lari. “Telework/Workforce flexibility to reduce congestion and environmental degra-
dation?” In: procedia-social and behavioral Sciences 48 (2012), pp. 712–721.

[133] H Scott Matthews and Eric Williams. “Telework adoption and energy use in building and
transport sectors in the United States and Japan”. In: Journal of infrastructure systems 11.1
(2005), pp. 21–30.

[134] Fran Irwin. “Gaining the air quality and climate benefit for telework”. In: World Resources
Institute. Retrieved from http://goo. gl/IvdkU (2004).

[135] William Larson and Weihua Zhao. “Telework: Urban form, energy consumption, and green-
house gas implications”. In: Economic Inquiry 55.2 (2017), pp. 714–735.

[136] Karsten Gareis and Norbert Kordey. “Telework-an Overview of Likely Impacts on Traffic
and Settlement Patterns”. In: NETCOM: Réseaux, communication et territoires/Networks
and communication studies 13.3 (1999), pp. 265–286.

https://doi.org/10.3389/fsoc.2021.642277
https://doi.org/10.3389/fsoc.2021.642277
https://now.uiowa.edu/2017/01/telecommuting-extends-work-week-little-extra-pay
https://now.uiowa.edu/2017/01/telecommuting-extends-work-week-little-extra-pay
https://www.shrm.org/hr-today/news/hr-news/pages/hybrid-work-model-likely-to-be-new-norm-in-2021.aspx
https://www.shrm.org/hr-today/news/hr-news/pages/hybrid-work-model-likely-to-be-new-norm-in-2021.aspx


217

[137] Ann M Brewer and David A Hensher. “Distributed work and travel behaviour: the dynam-
ics of interactive agency choices between employers and employees”. In: Transportation
27.1 (2000), pp. 117–148.

[138] Jin-Ru Yen, Hani S Mahmassani, and Robert Herman. “Employer attitudes and stated
preferences toward telecommuting: An exploratory analysis”. In: Transportation Research
Record 1463 (1994), p. 15. URL: https://onlinepubs.trb.org/Onlinepubs/
trr/1994/1463/1463-003.pdf.

[139] Jin-Ru Yen and Hani S Mahmassani. “Telecommuting adoption: Conceptual framework
and model estimation”. In: Transportation Research Record 1606.1 (1997), pp. 95–102.

[140] Suchismita Nayak and Debapratim Pandit. “Potential of telecommuting for different em-
ployees in the Indian context beyond COVID-19 lockdown”. In: Transport Policy 111
(2021), pp. 98–110.

[141] Deborah Salon, Matthew Wigginton Conway, Denise Capasso da Silva, Rishabh Singh
Chauhan, Sybil Derrible, Abolfazl Kouros Mohammadian, Sara Khoeini, Nathan Parker,
Laura Mirtich, and Ali Shamshiripour. “The potential stickiness of pandemic-induced be-
havior changes in the United States”. In: Proceedings of the National Academy of Sciences
118.27 (2021).

[142] Richard L Oliver. “A cognitive model of the antecedents and consequences of satisfaction
decisions”. In: Journal of marketing research 17.4 (1980), pp. 460–469.

[143] Yuning Wang, Zhe Zhang, Mengyuan Zhu, and Hexian Wang. “The impact of service
quality and customer satisfaction on reuse intention in urban rail transit in Tianjin, China”.
In: SAGE Open 10.1 (2020), p. 2158244019898803.

[144] Richard L Oliver and Gerald Linda. “Effect of satisfaction and its antecedents on consumer
preference and intention”. In: ACR North American Advances (1981).

[145] Saleh Mohamed Fadel Bukhari, Ahmad Ghoneim, Charles Dennis, and Bothina Jamjoom.
“The antecedents of travellers’e-satisfaction and intention to buy airline tickets online: A
conceptual model”. In: Journal of enterprise information management (2013).

[146] Jaime Allen, Maria Grazia Bellizzi, Laura Eboli, Carmen Forciniti, and Gabriella Maz-
zulla. “Service quality in a mid-sized air terminal: A SEM-MIMIC ordinal probit account-
ing for travel, sociodemographic, and user-type heterogeneity”. In: Journal of Air Trans-
port Management 84 (2020), p. 101780.

[147] Juan de Oña. “Service quality, satisfaction and behavioral intentions towards public trans-
port from the point of view of private vehicle users”. In: Transportation (2021), pp. 1–
33.

[148] Juan de Oña. “Understanding the mediator role of satisfaction in public transport: A cross-
country analysis”. In: Transport Policy 100 (2021), pp. 129–149.

https://onlinepubs.trb.org/Onlinepubs/trr/1994/1463/1463-003.pdf
https://onlinepubs.trb.org/Onlinepubs/trr/1994/1463/1463-003.pdf


218

[149] Icek Ajzen. “The theory of planned behavior”. In: Organizational behavior and human
decision processes 50.2 (1991), pp. 179–211.

[150] Hans-Joachim Franz Zunft, Dietlinde Friebe, Brigitte Seppelt, Kurt Widhalm, Anne-Marie
Remaut de Winter, Maria Daniel Vaz de Almeida, John M Kearney, and Michael Gibney.
“Perceived benefits and barriers to physical activity in a nationally representative sample
in the European Union”. In: Public health nutrition 2.1a (1999), pp. 153–160.

[151] Mohammad A Kadir, Krzysztof Kubacki, and Sharyn Rundle-Thiele. “Perceived benefits
and barriers of walking among overweight and obese adults”. In: Health marketing quar-
terly 36.1 (2019), pp. 54–70.

[152] M Pérez Pérez, Angel M Sánchez, and MP de Luis Carnicer. “Benefits and barriers of
telework: perception differences of human resources managers according to company’s
operations strategy”. In: Technovation 22.12 (2002), pp. 775–783.

[153] Carl E Van Horn and Duke Storen. “Telework: Coming of age? Evaluating the potential
benefits of telework”. In: Telework: The new workplace of the 21st Century symposium,
New Orleans.

[154] Angel L Meroño-Cerdán. “Perceived benefits of and barriers to the adoption of telework-
ing: Peculiarities of Spanish family firms”. In: Behaviour Information Technology 36.1
(2017), pp. 63–74.

[155] US PwC. It’s time to reimagine where and how work will get done: PwC’s US Remote
Work Survey-January 12, 2021. Web Page. 2021. URL: https://www.pwc.com/us/
en/library/covid-19/us-remote-work-survey.html.

[156] Stijn Baert, Louis Lippens, Eline Moens, Johannes Weytjens, and Philippe Sterkens. The
COVID-19 crisis and telework: A research survey on experiences, expectations and hopes.
Report. IZA – Institute of Labor Economics, 2020. URL: https://www.iza.org/
publications/dp/13229/the-covid-19-crisis-and-telework-a-
research-survey-on-experiences-expectations-and-hopes.

[157] Yehuda Baruch. “Teleworking: benefits and pitfalls as perceived by professionals and man-
agers”. In: New technology, work and employment 15.1 (2000), pp. 34–49.

[158] Diane-Gabrielle Tremblay and Laurence Thomsin. “Telework and mobile working: analy-
sis of its benefits and drawbacks”. In: International Journal of Work Innovation 1.1 (2012),
pp. 100–113.

[159] Robert E Morgan. “Teleworking: an assessment of the benefits and challenges”. In: Euro-
pean Business Review (2004).

[160] Emilie Vayre. “Challenges in Deploying Telework: Benefits and Risks for Employees”.
In: Digital Transformations in the Challenge of Activity and Work: Understanding and
Supporting Technological Changes 3 (2021), pp. 87–100.

https://www.pwc.com/us/en/library/covid-19/us-remote-work-survey.html
https://www.pwc.com/us/en/library/covid-19/us-remote-work-survey.html
https://www.iza.org/publications/dp/13229/the-covid-19-crisis-and-telework-a-research-survey-on-experiences-expectations-and-hopes
https://www.iza.org/publications/dp/13229/the-covid-19-crisis-and-telework-a-research-survey-on-experiences-expectations-and-hopes
https://www.iza.org/publications/dp/13229/the-covid-19-crisis-and-telework-a-research-survey-on-experiences-expectations-and-hopes


219

[161] Francisco Pablo Holgado–Tello, Salvador Chacón–Moscoso, Isabel Barbero–García, and
Enrique Vila–Abad. “Polychoric versus Pearson correlations in exploratory and confirma-
tory factor analysis of ordinal variables”. In: Quality Quantity 44.1 (2010), pp. 153–166.

[162] Yves Rosseel. “Lavaan: An R package for structural equation modeling and more.” In:
Journal of statistical software 48.2 (2012), pp. 1–36. URL: https://doi.org/10.
18637/jss.v048.i02.

[163] Youngsuk Suh. “The performance of maximum likelihood and weighted least square mean
and variance adjusted estimators in testing differential item functioning with nonnormal
trait distributions”. In: Structural Equation Modeling: A Multidisciplinary Journal 22.4
(2015), pp. 568–580.

[164] Jaime Allen, Laura Eboli, Gabriella Mazzulla, and Juan de Dios Ortúzar. “Effect of criti-
cal incidents on public transport satisfaction and loyalty: an Ordinal Probit SEM-MIMIC
approach”. In: Transportation 47.2 (2020), pp. 827–863.

[165] Kenneth A Bollen. Structural equations with latent variables. Vol. 210. John Wiley Sons,
1989. ISBN: 0471011711.

[166] Henry F Kaiser. “A second generation little jiffy”. In: Psychometrika 35.4 (1970), pp. 401–
415.

[167] Henry F Kaiser and John Rice. “Little jiffy, mark IV”. In: Educational and psychological
measurement 34.1 (1974), pp. 111–117.

[168] Maurice Stevenson Bartlett. “Properties of sufficiency and statistical tests”. In: Proceedings
of the Royal Society of London. Series A-Mathematical and Physical Sciences 160.901
(1937), pp. 268–282.

[169] Christy L Hoffman. “The experience of teleworking with dogs and cats in the United States
during COVID-19”. In: Animals 11.2 (2021), p. 268.

[170] Michael Landon-Murray and Ian Anderson. “Making intelligence telework work: mitigat-
ing distraction, maintaining focus”. In: Intelligence and National Security (2021), pp. 1–
4.

[171] Daniel McNeish. “Thanks coefficient alpha, we’ll take it from here”. In: Psychological
methods 23.3 (2018), p. 412.

[172] Roderick P McDonald. “The theoretical foundations of principal factor analysis, canon-
ical factor analysis, and alpha factor analysis”. In: British Journal of Mathematical and
Statistical Psychology 23.1 (1970), pp. 1–21.

[173] Roderick P McDonald. “Test theory: A unified approach”. In: (1999).

[174] William Revelle. “Using R and the psych package to find ”. In: Computer Software].
http://personality-project. org/r/psych/HowTo/omega. tutorial/omega. html x1-150005.1 (2013).

https://doi.org/10.18637/jss.v048.i02
https://doi.org/10.18637/jss.v048.i02


220

[175] Joe F Hair, Christian M Ringle, and Marko Sarstedt. “PLS-SEM: Indeed a silver bullet”.
In: Journal of Marketing theory and Practice 19.2 (2011), pp. 139–152.

[176] Joseph F Hair, Christian M Ringle, and Marko Sarstedt. “Partial least squares: the bet-
ter approach to structural equation modeling?” In: Long Range Planning 45.5-6 (2012),
pp. 312–319.

[177] The Atlantic. Generation Work-From-Home May Never Recover. Web Page. 2020. URL:
https://www.theatlantic.com/magazine/archive/2020/10/career-
costs-working-from-home/615472/.

[178] Kevin Carillo, Gaëlle Cachat-Rosset, Josianne Marsan, Tania Saba, and Alain Klarsfeld.
“Adjusting to epidemic-induced telework: Empirical insights from teleworkers in France”.
In: European Journal of Information Systems 30.1 (2021), pp. 69–88. URL: https://
doi.org/10.1080/0960085X.2020.1829512.

[179] Evan DeFilippis, Stephen Michael Impink, Madison Singell, Jeffrey T Polzer, and Raf-
faella Sadun. Collaborating during coronavirus: The impact of COVID-19 on the nature of
work. Report. National Bureau of Economic Research, 2020.

[180] Andrea Alexander, Aaron De Smet, Meredith Langstaff, and Dan Ravid. What employ-
ees are saying about the future of remote work. McKinsey Company. Web Page. 2021.
URL: https://www.mckinsey.com/business-functions/people-and-
organizational-performance/our-insights/what-employees-are-
saying-about-the-future-of-remote-work.

[181] Megan Cerullo. Black and Hispanic workers less able to work from home. Web Page.
2020. URL: https://www.cbsnews.com/news/work-from-home-black-
hispanic-workers/.

[182] Cynthia Paez Bowman. Coronavirus Moving Study: People Left Big Cities, Temporary
Moves Spiked In First 6 Months of COVID-19 Pandemic. MyMove. Web Page. 2020. URL:
https://www.mymove.com/moving/covid-19/coronavirus-moving-
trends/.

[183] Yan Wu and Luis Melgar. Americans Up and Moved During the Pandemic. Here’s Where
They Went. Wall Street Journal. Web Page. 2021. URL: https://www.wsj.com/
articles/americans-up-and-moved-during-the-pandemic-heres-
where-they-went-11620734566.

[184] Ayelet Sheffey. 11% of Americans moved during the pandemic, survey finds. Web Page.
2021. URL: https://www.businessinsider.com/how-many-americans-
moved-during-pandemic-housing-real-estate-zillow-2021-4.

[185] David A Kenny. Measuring model fit. Web Page. 2015. URL: http://davidakenny.
net/cm/fit.htm.

https://www.theatlantic.com/magazine/archive/2020/10/career-costs-working-from-home/615472/
https://www.theatlantic.com/magazine/archive/2020/10/career-costs-working-from-home/615472/
https://doi.org/10.1080/0960085X.2020.1829512
https://doi.org/10.1080/0960085X.2020.1829512
https://www.mckinsey.com/business-functions/people-and-organizational-performance/our-insights/what-employees-are-saying-about-the-future-of-remote-work
https://www.mckinsey.com/business-functions/people-and-organizational-performance/our-insights/what-employees-are-saying-about-the-future-of-remote-work
https://www.mckinsey.com/business-functions/people-and-organizational-performance/our-insights/what-employees-are-saying-about-the-future-of-remote-work
https://www.cbsnews.com/news/work-from-home-black-hispanic-workers/
https://www.cbsnews.com/news/work-from-home-black-hispanic-workers/
https://www.mymove.com/moving/covid-19/coronavirus-moving-trends/
https://www.mymove.com/moving/covid-19/coronavirus-moving-trends/
https://www.wsj.com/articles/americans-up-and-moved-during-the-pandemic-heres-where-they-went-11620734566
https://www.wsj.com/articles/americans-up-and-moved-during-the-pandemic-heres-where-they-went-11620734566
https://www.wsj.com/articles/americans-up-and-moved-during-the-pandemic-heres-where-they-went-11620734566
https://www.businessinsider.com/how-many-americans-moved-during-pandemic-housing-real-estate-zillow-2021-4
https://www.businessinsider.com/how-many-americans-moved-during-pandemic-housing-real-estate-zillow-2021-4
http://davidakenny.net/cm/fit.htm
http://davidakenny.net/cm/fit.htm


221

[186] Diego Maria Barbieri, Baowen Lou, Marco Passavanti, Cang Hui, Inge Hoff, Daniela An-
tunes Lessa, Gaurav Sikka, Kevin Chang, Akshay Gupta, and Kevin Fang. “Impact of
COVID-19 pandemic on mobility in ten countries and associated perceived risk for all
transport modes”. In: PloS one 16.2 (2021), e0245886.

[187] Karen L Fingerman, Yee To Ng, Shiyang Zhang, Katherine Britt, Gianna Colera, Kira S
Birditt, and Susan T Charles. “Living alone during COVID-19: Social contact and emo-
tional well-being among older adults”. In: The Journals of Gerontology: Series B 76.3
(2021), e116–e121.

[188] Ali Shamshiripour, Ehsan Rahimi, Ramin Shabanpour, and Abolfazl Kouros Mohamma-
dian. “How is COVID-19 reshaping activity-travel behavior? Evidence from a compre-
hensive survey in Chicago”. In: Transportation Research Interdisciplinary Perspectives 7
(2020), p. 100216.

[189] Mark E Feinberg, Jacqueline A Mogle, Jin-Kyung Lee, Samantha L Tornello, Michelle
L Hostetler, Joseph A Cifelli, Sunhye Bai, and Emily Hotez. “Impact of the COVID-19
Pandemic on Parent, Child, and Family Functioning”. In: Family Process (2021).

[190] Stephen W Patrick, Laura E Henkhaus, Joseph S Zickafoose, Kim Lovell, Alese Halvorson,
Sarah Loch, Mia Letterie, and Matthew M Davis. “Well-being of parents and children
during the COVID-19 pandemic: a national survey”. In: Pediatrics 146.4 (2020).

[191] David A Hensher, Matthew J Beck, and Edward Wei. “Working from home and its impli-
cations for strategic transport modelling based on the early days of the COVID-19 pan-
demic”. In: Transportation Research Part A: Policy and Practice 148 (2021), pp. 64–78.
URL: https://doi.org/10.1016/j.tra.2021.03.027.

[192] David A Hensher. “Hypothetical bias, choice experiments and willingness to pay”. In:
transportation research part B: methodological 44.6 (2010), pp. 735–752.

[193] Motahare Mohammadi, Ehsan Rahimi, Amir Davatgari, Mohammadjavad Javadinasr, Abol-
fazl Mohammadian, Matthew Wigginton Bhagat-Conway, Deborah Salon, Sybil Derrible,
Ram M Pendyala, and Sara Khoeini. “Examining the persistence of telecommuting after
the COVID-19 pandemic”. In: Transportation Letters (2022), pp. 1–14. URL: https:
//doi.org/10.1080/19427867.2022.2077582.

[194] Deborah Salon, Matthew Wigginton Conway, Denise Capasso da Silva, Rishabh Singh
Chauhan, Sybil Derrible, Abolfazl Mohammadian, Sara Khoeini, Nathan Parker, Laura
Mirtich, and Ali Shamshiripour. “The potential stickiness of pandemic-induced behavior
changes in the United States”. Unpublished Work. 2021.

[195] Kim Parker. About a third of U.S. workers who can work from home now do so all the time.
Mar. 2023. URL: https://www.pewresearch.org/fact-tank/2023/03/
30/about-a-third-of-us-workers-who-can-work-from-home-do-
so-all-the-time/.

https://doi.org/10.1016/j.tra.2021.03.027
https://doi.org/10.1080/19427867.2022.2077582
https://doi.org/10.1080/19427867.2022.2077582
https://www.pewresearch.org/fact-tank/2023/03/30/about-a-third-of-us-workers-who-can-work-from-home-do-so-all-the-time/
https://www.pewresearch.org/fact-tank/2023/03/30/about-a-third-of-us-workers-who-can-work-from-home-do-so-all-the-time/
https://www.pewresearch.org/fact-tank/2023/03/30/about-a-third-of-us-workers-who-can-work-from-home-do-so-all-the-time/


222

[196] Fortesa Latifi. These employees were told to leave behind remote work and return to the of-
fice. Instead, they pushed back. Web Page. 2022. URL: https://www.businessinsider.
com/returning- to- the- office- how- these- employees- pushed-
back-2022-3.

[197] Divyakant Tahlyan, Hani Mahmassani, Maher Said, Amanda Stathopoulos, Susan Sha-
heen, Joan Walker, and Breton Johnson. In-Person, Hybrid or Remote? Employers’ Per-
spective on the Future of Work Post-Pandemic. Conference Paper. 2023.

[198] Divyakant Tahlyan, Maher Said, Hani Mahmassani, Amanda Stathopoulos, Joan Walker,
and Susan Shaheen. “For whom did telework not work during the Pandemic? understand-
ing the factors impacting telework satisfaction in the US using a multiple indicator multi-
ple cause (MIMIC) model”. In: Transportation Research Part A: Policy and Practice 155
(2022), pp. 387–402. URL: https://doi.org/10.1016/j.tra.2021.11.025.

[199] Nicholas Bloom, Jose Maria Barrero, Steven Davis, Brent Meyer, and Emil Mihaylov.
Where Managers and Employees Disagree About Remote Work. Web Page. 2023. URL:
https://hbr.org/2023/01/research-where-managers-and-employees-
disagree-about-remote-work.

[200] Thomas Ahearn. Survey Finds Most Remote Workers Feel as Productive Working Remotely.
Web Page. 2022. URL: https://www.esrcheck.com/2022/01/21/survey-
remote-workers-2021/.

[201] US Census Bureau. “Public use microdata sample (PUMS)”. In: Available online at: https://www.
census. gov/programs-surveys/acs/microdata. html (accessed June 13, 2023) (2021).

[202] Center On Budget and US Policy Priorities. “Tracking the COVID-19 Economy’s Effects
on Food, Housing, and Employment Hardships”. In: Center on Budget and Policy Priori-
ties. United States. (2021). URL: https://www.cbpp.org/research/poverty-
andinequality/tracking-the-covid-19-economyseffects-on-food-
housing-and.

[203] Jessica Stillman. Why Remote Work is Bad for Younger Employees. Electronic Article.
2021. URL: https://www.inc.com/jessica-stillman/why-remote-
work-sucks-for-younger-employees.html.

[204] Stephane Hess and David Palma. “Apollo: A flexible, powerful and customisable freeware
package for choice model estimation and application”. In: Journal of choice modelling 32
(2019), p. 100170. URL: https://cran.r-project.org/web/packages/
apollo/index.html.

[205] Linda M Collins and Stephanie T Lanza. Latent class and latent transition analysis: With
applications in the social, behavioral, and health sciences. Vol. 718. John Wiley Sons,
2009. ISBN: 0470228393. URL: https://doi.org/10.1002/9780470567333.

https://www.businessinsider.com/returning-to-the-office-how-these-employees-pushed-back-2022-3
https://www.businessinsider.com/returning-to-the-office-how-these-employees-pushed-back-2022-3
https://www.businessinsider.com/returning-to-the-office-how-these-employees-pushed-back-2022-3
https://doi.org/10.1016/j.tra.2021.11.025
https://hbr.org/2023/01/research-where-managers-and-employees-disagree-about-remote-work
https://hbr.org/2023/01/research-where-managers-and-employees-disagree-about-remote-work
https://www.esrcheck.com/2022/01/21/survey-remote-workers-2021/
https://www.esrcheck.com/2022/01/21/survey-remote-workers-2021/
https://www. cbpp. org/research/poverty-andinequality/tracking-the-covid-19-economyseffects-on-food-housing-and
https://www. cbpp. org/research/poverty-andinequality/tracking-the-covid-19-economyseffects-on-food-housing-and
https://www. cbpp. org/research/poverty-andinequality/tracking-the-covid-19-economyseffects-on-food-housing-and
https://www.inc.com/jessica-stillman/why-remote-work-sucks-for-younger-employees.html
https://www.inc.com/jessica-stillman/why-remote-work-sucks-for-younger-employees.html
https://cran.r-project.org/web/packages/apollo/index.html
https://cran.r-project.org/web/packages/apollo/index.html
https://doi.org/10.1002/9780470567333


223

[206] Drew A Linzer and Jeffrey B Lewis. “poLCA: An R package for polytomous variable
latent class analysis”. In: Journal of statistical software 42 (2011), pp. 1–29. URL: https:
//github.com/dlinzer/poLCA.

[207] Morgan Smith. 1 in 3 women are considering leaving the workforce or changing jobs—here’s
why. Web Page. 2021. URL: https://www.cnbc.com/2021/09/27/1-in-3-
women-are-considering-leaving-the-workforce-or-changing-
jobs.html.

[208] Mohammadjavad Javadinasr, Tassio B Magassy, Ehsan Rahimi, Amir Davatgari, Deborah
Salon, Matthew Wigginton Bhagat-Conway, Rishabh Singh Chauhan, Ram M Pendyala,
Sybil Derrible, and Sara Khoeini. “The Enduring Effects of COVID-19 on Travel Behavior
in the United States: A Panel Study on Observed and Expected Changes in Telecommuting,
Mode Choice, Online Shopping and Air Travel”. Unpublished Work. 2021. URL: https:
//arxiv.org/abs/2109.07988.

[209] John L Hopkins and Judith McKay. “Investigating ‘anywhere working’as a mechanism
for alleviating traffic congestion in smart cities”. In: Technological Forecasting and So-
cial Change 142 (2019), pp. 258–272. URL: https://doi.org/10.1016/j.
techfore.2018.07.032.

[210] Magdalena Kłopotek. “The advantages and disadvantages of remote working from the
perspective of young employees”. In: Organizacja i Zarządzanie: kwartalnik naukowy 4
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